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*U.S.  Postal  Service  Statement  of 
Ownership  and  Management  and 
Circulation,  September  28,  1983. 
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1,109,587  lili  April  198,3 
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647.992  11  Peb.1983 
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And  it's  getting  hotter  all  the  ji  ||| 

time!  Daily  net  paid  circulation  s  || 

of  USA  TODAY  has  risen  to  |  '^2,879  1  nov.i982 
1,163,937  reader  families.*  i  1] 

That  exceeds  the  1,150,000  I 

circulation  goal  established  for  |  221.978  |  |  oct.i982 

the  end  of  1983.  •  1 1 


aunch  date  I  Sept.  l.T.  1982 


Wvraftc  daih  net  paid  riimh.  ’  j 


•USA 

TODAf 


AOannHt  NewNpunT 


The  USA  in  an  entirely  different  way. 


What’s  going  on  in  Washington,  D.C.,  makes  news 
in  Seattle,  Washington.  That's  why  thQ  Seattle  Post- 
Intelligencer  supplements  reports  from  major  news  and 
feature  services  with  those  of  its  own  Washington  corre¬ 
spondent,  Solveig  Torvik.  Her  reports  keep  readers  posted 
on  events  and  decisions  made  in  Washington  that  can  have 
an  impact  on  the  people  of  the  Pacific  Northwest. 

It's  a  strong  news  and  editorial  background  and  a  special 
affection  for  the  Pacific  Northwest  that  enables  her  to  offer 
readers  a  close-to-home  perspective  on  the  state's  con¬ 
gressional  delegation,  on  decisions  about  the  environment, 
defense,  international  trade,  electric  power,  nuclear  waste, 
taxes  and  more. 

She  is  part  of  an  award-winning  team  of  journalism  profes¬ 
sionals  who  we  think  are  among  the  best  in  the  business. 

Every  morning,  more  than  half  a  million  people  turn  to 
the  Seattle  Post-Intelligencer  to  find  out  what  in  their  world's 
going  on. 

Meet  Solveig  Torvik. 

She  watches  Washington  for  Washington. 


Seattle  ^ost-JnteUigencer 

Voice  of  the  Northwest  since  1863 


Can  you  afford  to  be  without  it? 


For  more  information  contact:  The  Manager,  Media  Services,  Reuters,  1212  Avenue  of  the  Americas,  New  York,  NY  10036  (212)  730-2713 


Scart)orough 
reports 
good 
news. 


newspaper 

audience?  Will  the  electronic 
revolution  steal  the  march  (and 
audience)  away  from  the  daily 
newspaper? 

Not  according  to  Scarborough’s 
National  Newspaper  Audience 
Ratings  Study.  In  the  top  51 
ADIs,  this  national  study  reports, 
73.5%  of  adults  are  daily  news¬ 
paper  readers  and  75.5%  read 
a  newspaper  last  Sunday. 

For  newcomers  in  Florida’s 
St.  Petersburg-Tampa- 
Clearwater  Metro  Area,  where 
more  than  a  dozen  daily  news- 

Ers  circulate,  the  Scarborough 
igs  are  even  more  encouraging. 
Here,  most  of  the  1 .4  million 
adults  are  newspaper  readers. 

On  the  average  day,  nearly  eight 
of  ten  (79.2%)  read  a  daily 
newspaper  and  84.4%  read 
a  Sunday  paper. 


By  far,  the  St.  Petersburg  Times 
and  Evening  Independent  are 
the  favored  papers  among  the 
newspaper-reading  majority  in 
the  metropolitan  area.  According 
to  Scarborough,  more  than 
61 8,090  adults,  or  56%  of  the 
MSA’s  newspaper  readers, 
depend  on  the  daily  Times  and 
Independent  for  their  news.  More 
than  647,500  adults,  or  55%  of 
all  metro  area  readers,  get  the 
Sunday  Times. 

For  advertisers  seeking  an 
effective  alternative  to  television’s 
fragmented  audience,  such 
st^fast  news-reading  habits 
provide  very  good  news,  indeed. 

#>t.  pptprsburn  ufiinrs 
^  Evening  Independent 
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NOVEMBER 


9- 12— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  The  Fairmont, 

San  Francisco. 

10- 12 — Catholic  Press  Association  Eastern  Regional  Conference, 

Marriott  Hotel,  La  Guardia  Airport,  New  York  City. 

13-16— Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel 
and  Club,  Boca  Raton,  Fla. 

15-17 — Washington  Journalism  Center  Conference  for  Journalists, 

Energy  Issues:  Oil,  Gas,  Nuclear,  Washington,  D.C. 

17- 19— New  England  Society  of  Newspaper  Editors,  Copley  Plaza  Hotel, 

Boston. 

29— Washington  Journalism  Center,  “Understanding  (and  forecasting) 
the  weather,"  Watergate  Hotel,  Washington,  D.C. 

DECEMBER 

13- 15 — Washington  Journalism  Center,  The  Economic  Outlook  for 

1984,  Watergate  Hotel,  Washington,  D.C. 

JANUARY 

24-26 — Washington  Journalism  Center,  Conference  for  Journalists, 

Health  Care;  Economic  and  Ethical  Issues,  Watergate  Hotel, 
Washington,  D.C. 

26-28 — Texas  Press  Association  Mid-Winter  Convention  and  Trade 
Show,  Sheraton  Park  Central  Hotel,  Dallas. 

29-2/1 — International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  New  Orleans  Hilton  and  Towers  Hotel. 

FEBRUARY 

18- 21— Great  Lakes/Midstates  Newspaper  Conference,  Hyatt-Regency 

O'Hare,  Chicago. 

26- 29 — Inland  Daily  Press  Association,  The  Fairmont,  San  Francisco. 

Seminars/Workshops/Clinics 

NOVEMBER 

13 — Oklahoma  Press  Association,  Advertising  Clinic,  Lincoln 

Plaza  Inn,  Oklahoma  City. 

14- 16— ANPA/International  Circulation  Managers  Association/News¬ 

paper  Personnel  Relations  Association,  Circulation  Managers 
Workshop,  Hotel  Continental,  Chicago. 

14-16— ANPA  Advanced  Labor  Relations  Seminar,  San  Francisco. 

14-18 — Knight-Ridder  Seminar,  Effective  Human  Relations, 

Miami  Herald. 

16— New  England  Newspaper  Association,  Labor/Personnel  Roundtable, 
The  Outback  Group,  Hilton  Inn,  Northampton,  Mass. 

27— 12/2 — American  Press  Institute,  Newspapers,  Telecommunications 

and  Cable  TV,  Reston,  Va. 

—Improving  Reporting  Skills,  Kellogg  West  Conference  Center,  Pomona, 
Calif. 


DECEMBER 

1-2— Allied  Credit  Managers  Seminar,  Vance  Airport  Inn,  Seattle. 

4-7 — SNPA  Foundation,  Editing  the  Smaller  Newspaper,  Memphis 
State  University,  Memphis,  Tenn. 

4-14 — America  Press  Institute,  City  Editors,  Reston,  Va. 

8 — New  England  Newspaper  Association,  Libel/Privacy  Law 

Workshop,  Sheraton-Tara  Hotel,  Nashua,  N.H. 

JANUARY 

3-27 — The  Poynter  Institute  for  Media  Studies,  Newswriting  and 
Editing— Winter  Term,  St.  Petersburg,  Fla. 

8-18 — American  Press  Institute,  Executive  Editors  and  Managing 
Editors,  (under  50,000  circulation),  Reston,  Va. 
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NOW  WE 
HAVE  TIME  TO 
GIVE  YOU  THE  NEWS 
AS  WELL  AS 


Great  news  for  newswatchers. 

After  seven  years  of  bringing  you 
news  analysis,  Robert  MacNeil  and 
Jim  Lehrer  now  report  the  day’s  news, 
too.  On  the  new  MacNeil/Lehrer 
NewsHour. 

Now  they  have  a  full  hour.  That’s 
enough  time  to  give  you  news  sum¬ 
maries  for  the  day,  and  to  go  on  to 
examine  stories  in  depth  with  expert 
guests  and  special  reports  from 
around  the  world. 

So  start  getting  the  news  where 
you’ve  been  getting  the  analysis. 

Major  funding  is  provided  by 
AT&T,  the  national  corporate  under¬ 
writer. 


A  pr.«lurii..ii  (.f  VI  NET/THIRTEEN,  New  York.  M  ETA. 
Mashinglon.  DX^.and  MaeNeil-l.ehrer-Oania-ll  Produe 
tiniis.  Eunded  b>' AT&T.  Public  Television  Slalioiis.  and 
the  Corporation  for  Public  Broadcasting. 


The  MacNeil/Lehrer 


Weeknights  on  PBS 


About  awards 

Birth  of  the  Maggies  .  .  .  The  first  Maggie  Awards 
(named  in  honor  of  Margaret  Sanger)  for  the  print  media 
were  presented  at  the  annual  meeting  of  the  Planned  Par¬ 
enthood  Federation  of  America  in  Los  Angeles.  Pre¬ 
viously  the  program  invited  only  the  broadcast  media  to 
submit  entries  dealing  with  contraception,  abortion,  etc. 
This  year  the  Los  Angeles  Times  was  cited  for  nine  editor¬ 
ials  on  the  subject  of  reproductive  rights.  The  prize  is  a 
drawing  on  Sanger  by  David  Levine.  On  the  list  of  honor¬ 
able  mentions  were  the  Charlotte  News  and  Observer  for  a 
feature  on  growing  up,  and  Gannett  News  Service  for 
coverage  of  issues  surrounding  abortion. 

*  *  * 

Reporting  with  Teeth  .  .  .  Connie  Lauerman,  writer  for 
Chicago  Tribune's  Tempo  section,  received  a  plaque  and 
$1,000  prize  for  her  three-part  series  on  periodontal  dis¬ 
ease  in  the  American  Dental  Association’s  19th  annual 
competition  for  science  writers.  Merit  awards  went  to  A. 
Kent  MacDougall,  Los  Angeles  Times  and  Marge  Hanley, 
Indianapolis  News.  Patricia  Casey,  Redbook,  won  the 
magazine  division  prize,  with  citations  to  Jane  Fort,  Teen 
Magazine;  Greg  Freiherr,  Research  Resources  Reporter, 
and  Patrick  Young,  American  Way. 

*  *  * 

Six  Months  on  Drugs  ...  Top  prize  (bronze  medallion 
and  $1,000  college  scholarship  in  his  name)  was  awarded 
to  Michael  J.  Beyer,  Saginaw  News,  in  the  Advancement 
of  Justice  competition  of  the  State  Bar  of  Michigan.  He 
was  honored  for  his  reporting  on  the  findings  of  a  six- 
month  probe  into  diug  use  and  contiol  in  Saginaw.  Run- 
nerup  awards  in  the  print  category  went  to:  Michael 
Lewis,  Susan  Harrison  and  Dave  Alexander,  Muskegon 
Chronicle;  Bradley  S.  Flory,  Otsego  County  Herald- 
Times;  Joe  Swickard,  Detroit  Free  Press;  and  Mitch  Kehe- 
tian,  Macomb  Daily. 

*  *  * 

Small  Paper  Victory  .  .  .  Twila  Van  Leer,  medical  wri¬ 
ter  for  the  Deseret  News  in  Salt  Lake  City,  earned  an  equal 
share  of  honors  with  Lawrence  K.  Altman,  M.D.,  New 
York  Times  columnist,  in  this  year’s  Howard  W.  Blakeslee 
Awards  of  the  American  Heart  Association.  Judges  said 
Van  Leer’s  reporting  of  the  implantation  of  an  artifi¬ 
cial  heart  in  a  human  at  the  University  of  Utah  “was 
exceptionally  good  —  a  case  of  a  smaller  paper  able  to 
step  in  and  meet  the  challenge  .  .  .  and  do  a  job  equal  to 
the  best  of  the  large  papers.’’  Dr.  Altman’s  entry,  also 
coverage  of  the  Barney  Clark  story,  was  his  second 
Blakeslee  award  in  two  years.  He  and  Van  Leer  each 
will  receive  $1,000  at  AHA’s  convention  Nov.  12  in 
Anaheim,  Calif.  The  magazine  division  winner  was  Matt 
Clark,  and  a  team  from  New.\week. 

*  *  * 

Honor  Roll  ,  .  .  The  Orlando  Sentinel  won  two  Golden 
Image  awards  in  the  Florida  Public  Relations  Associa¬ 
tion’s  annual  competition.  They  were  for  an  audiovisual 
presentation  “The  Orlando  Market  Show”  prepared  by 
Tom  Kane,  Frank  Busby  and  David  Cotton;  and  the  Sen¬ 
tinel  Communications  Quarterly  by  Bette  Jore,  Bob 
Robinson  and  Frank  Busby  .  .  .  Four  New  York  News 
reporters  (Brian  Kates,  James  Duddy,  Salvatore  Arena 
and  Bob  Kappstatter)  won  first  place  in  the  New  York 
State  AP  contest  for  spot  news  coverage  of  bombings  in 
downtown  Manhattan  .  .  .  Patrick  Siddons,  publisher  of 
the  Indiana  Daily  Student  at  Indiana  U.,  received  the 
Distinguished  Newspaper  Adviser  award  of  the  College 
Media  Advisers  .  .  .  The  National  Association  for  Olm¬ 
sted  Parks  cited  the  Hartford  Couranfs  campaign  to  raise 
funds  for  restoring  the  pond  in  historic  Buchnell  Park. 
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The  4th  Estate 


By  Doug  Borgstedt 


"GEiriNG  A  CONSENSUS  IS  FINE .  5UT  IT'S  A 

helluva  way  to  make  a  4:30  PBAOLINE-/" 
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Our  offset  conversion 
is  making  headlines 


The  Kansas  City  Star  had  to  make 
a  difficult  decision.  Which  way  to 
go  offset?  They  made  the  right  one. 
They  picked  PMC. 

It  was  one  thing  for  us  to  turn  their 
expensive  press  into  a  quality  off¬ 
set  press  with  barely  a  ripple  of 
production  disturbance  in  the 
process. 

It  was  still  another  thing  for  us  to 
do  it  at  about  10%  the  cost  of  order¬ 
ing  new. 

And  still  anotherthing  to  do  it  at 
about  half  the  cost  of  anyone  else 
in  the  offset  conversion  business. 
And  twice  as  fast 


The  decision  has  held  up. 

Over  140  million  impressions  later, 
our  PMC  conversion  unit  is  acting 
like  it  was  installed  yesterday.  With 
maintenance  and  service  down¬ 
time  totalling  minutes,  not  days. 

To  the  Kansas  City  Star  that's  news. 
Good  news.  So  good  that  they've 
converted  all  of  their  45  units. 

Now  it's  a  full  PMC  pressroom. 

PMC.  Nine  metropolitan  conver¬ 
sions  to  date.  High  tech,  high  talent, 
high  quality  and  high  marks  for  the 
fastest,  most  economical  offset  con¬ 
version  in  the  business. 

We're  on  a  roll. 


PMC 


O  Press  Macnmerv 
Corporation,  1983 


PRESS  MACHINERY  CORPORATION 

230  James  street,  Bensenville,  IL  60106/1-31 2-860-5574/TWX  910-693-0871 


PM  6495 


IHnOMm  GROWTH  WITH 


state-of-the-art  Local  area 

computer  chips  Netwoih 


Highspeed 
access  to 
main  memory 


Additional 
special 
purpose 
computer  for 
text  editing 


Additional 

special 

purpose 

memory 

management 


High  per¬ 
formance 

high  quality  text  y 
composition 


Atex 

"  Direct-Connect 


f'  very  field  has  its  innovators. 
People  who  lead  the  rest. 

More  than  300  of  today’s  leading 
law  firms,  corporate  technical  pub¬ 
lishing  groups,  government  depart¬ 
ments,  magazines  and  newspapers 
have  chosen  Atex.  And  more  are 
selecting  Atex  every  month. 

Why? 

Because  Atex  is  the  acknowl¬ 
edged  innovator  in  electronic 
publishing  systems. 

Atex  engineering  squeezes 
more  functionality  into  each  prod¬ 
uct,  and  provides  a  clear  growth 
path  to  the  future  with  such  ad¬ 
vanced  products  as  integrated  pagi¬ 
nation  and  videotex. 

Here’s  what  knowledgeable 
users  say  about  Atex. 


hung  up  on  what 
computer  we’ re  using, 
m  m  as  long  as  we  get  the 
performance  and  reliability 
we  want. 

“Some  people  are  hung  up  on 
hardware.  We’re  not.  Our  decision  was 
based  on  the  need  for  a  proven,  reliable 
system  that  would  not  require  baby¬ 
sitting  and  lots  of  high-priced  talent  to 
run  it.  We  wanted  to  keep  it  simple. 

“We  also  needed  a  systenn  that 
would  support  200  terminals  on  a  com¬ 
mon  database.  Atex  had  a  system  that 
we  could  install  that  day. 


‘Economically  this  makes  sense, 
too.  We’d  prefer  to  spend  the  money 
and  give  editorial  what  they  want,  rather 
than  spend  it  on  a  huge  DP  staff  to  run 
the  system.  We  have  just  one  person 
per  shift  taking  care  of  USA  Today  and 
the  Gannett  News  Service. 

“Looking  at  News  Layout,  it’s  the 
same  philosophy:  editorial  wants  it,  it’s 
easy  to  use  and  it’s  integrated  into  the 
system.  Atex  is  one  of  the  few  vendors 
who  have  that  as  part  of  their  basic  sys¬ 
tem  and  not  an  add-on  from  another 
vendor.  That  keeps  costs  down,  too.” 

Bill  Toner, 

Systems  Director,  U.S.A.  Today 


he  communications  capability 
W  of  the  Atex  system  was  one  of 
m  the  key  factors  in  our  choice. 

“It  is  essential  that  our  other  com¬ 
puters  be  able  to  communicate  with  the 
Atex  system,  and  vice  versa.  Our  former 
system  was  not  able  to  do  that . . .  other 
system  vendors  claimed  theirs  could 
do  it . . .  but  Atex  does  it. 

“In  making  our  final  selection,  I  had 
to  determine  where  each  vendor  would 
be  5  years  from  now  in  regards  to  pagi¬ 
nation  and  direct-to-plate  technology. 
This  became  a  critical  issue.  Atex 
showed  me  the  future  of  publishing  in 
their  R&D  labs. 

“The  Kodak  connection  is  extremely 
important.  I  am  comfortable  Kodak  will 
put  into  the  Atex  organization  the  neces¬ 
sary  working  capital  to  achieve  publish¬ 
ing’s  goals.  That  is  important  to  me.” 
Joseph  T.  Deithorn, 

Senior  Vice  President, 

American  Banker  and  Bund  Buyer. 


tex  has  been  a  major  building 
block  in  the  success  of 
Newsday. 

“We’ve  been  able  to  do  what  we 
want  as  a  newspaper  because  Atex 
provided  the  right  tools.  Day  in  and  day 
out  our  people  are  supremely  happy 
that  we  selected  Atex  in  the  first  place. 

“When  we  decided  to  move  into 
videotex,  Atex  was  ready  with  a  product 
for  us.  We  could  not  have  gone  into 
our  venture  without  Atex.  And  we  don’t 
know  anybody  else  who  was  ready 
when  we  were  ready. 

“We  want  to  take  the  next  step  into 
pagination.  We  hope  to  take  that  step 
with  Atex. 

“As  a  newspaperman,  I  don’t  care 
where  the  guts  of  a  system  are  sitting.  It 
does  everything  we  want  it  to  and  a  lot 
more.  I  have  a  VDT  within  two  feet  of 
me  and  1  couldn’t  live  without  it. 

“Some  people  get  hooked  on  the 
mechanics/electronics  of  a  system.  I’m 
more  interested  in  functionality.  In  my 
experience,  Atex  is  the  best  system  to 
do  the  job.  It’s  got  one  of  the  best  key¬ 
boards  in  the  world.  I’ve  been  a  writer 
all  my  life,  and  I’ve  never  been  able  to 
write  faster  or  better. 

“We’re  using  VDTs  delivered  in 
1976,  and  they  are  as  functional,  reliable 
and  useful  today  as  the  day  we  got 
them.  We  started  with  about  215  classi¬ 
fied  and  editorial  terminals,  and  we’ve 
grown  to  400. 

“The  ability  to  grow  with  a  system 
rather  than  replace  it  is  a  newspaper 
executive’s  dream.  We’ve  never  had  a 
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ATCX  INNOVATION 


Simultaneous  Data  secure 

multi-use  if  terminal 

shared  loses  power 

review 


Virtually 
unlimit^ 
amount  of 
local  data 
storage 


Data  safe 
from  loss 
due  to  static 
electricity 


Pagination 

capability 


<YES 

^  s 
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Atex  manages  technology  appropriate  to  each 
publishing  task. 

Atex  engineering  provides  more  capability,  more 
functionality  with  less  hardware.  This  means  that  you 
will  enjoy  unbeatable  response  times,  a  cost  effective 
solution  to  your  publishing  problems,  and  the  BEST 
system  to  do  the  job. 

Our  editing  terminals  connect  directly  to  the  central 
computer,  allowing  high  speed  access  to  main  memory 
and  simultaneous  multi-user  access  to  data.  This  also 
allows  for  additional  functionality  as  well  as  high  per¬ 
formance  composition,  and  data  security. 

Stand-alone  editing  terminals,  with  built-in  micro¬ 
computers,  on  the  other  hand,  are  slow  and  subject  to 
loss  of  data  resulting  from  static  electricity  or  power 
failure  at  the  terminal. 

Atex  pioneered  the  high  speed  Local  Area  Network . . . 
ip  use  in  more  than  300  publishing  sites  worldwide. 


piece  of  Atex  equipment  become  obso¬ 
lete.  I  think  it’s  very  important  that  obso¬ 
lescence  has  not  come  to  Newsday. 

“I  have  every  confidence  that 
Atex  is  still  the  standard  of  the  industry, 
because  they  have  imagination  and 
direction.” 

Stan  Asimov, 

Vice  President-Development,  Newsday 


hat  matters  to  the  user  is 
hAv  what  he  can  do  with  the 
W W  tool ,  and  the  Atex  terminal 
is  a  very  smart  tool. 

"One  of  the  primary  reasons  we 
selected  Atex  was  the  feedback  we  got 
from  users  around  the  world.  The 
thought  that  went  into  this  product  is 
very  evident  every  time  you  sit  down  to 
use  it. 

“We  selected  Atex  because  it  is  a 
company  with  a  proven  record  of  per¬ 
formance  with  an  extremely  large  and 
satisfied  customer  community.  We  paid 
a  lot  of  attention  to  the  other  papers  that 
use  Atex  and  found  a  lot  of  happy 
newsrooms. 

“News  Layout  to  us  is  the  most 
intelligent  step  toward  pagination  any 
vendor  has  taken.  It  speaks  directly  to 
the  needs  of  our  newsrooms. 

“In  general,  the  Atex  system  is  a 
very  cost-efficient  system.  I  don't  care 
what  is  inside  it,  it  delivers  for  the 
dollars.” 

O/afR.  Saugen, 

Manager  of  Advanced  Systems, 

Philadelphia  Newspapers,  Inc., 
publishers  of  the  Philadelphia  Inquirer 
and  Daily  News. 


pioneered  the  Atex 
■Av  system  in  magazines  in 
mm  1973  and  we  wouldn’t 
swap  it  for  anything. 

“It’s  fully  integrated  from  the  re¬ 
porters  to  the  editors  to  the  satellite  to 
the  plants. 

“We  need  a  strong,  solid  system. 
We  bang  the  hell  out  of  it  and  it  stands 
up.  There’s  nothing  on  the  market  that 
would  be  better  for  us. 

“We  started  with  a  prototype  and 
have  moved  through  every  release 
and,  as  far  as  we’re  concerned,  the 
system  hasn’t  stood  still.  I  can’t  imagine 
any  other  system  coming  along  where 
we’d  even  consider  changing. 

“We  recaptured  our  original  invest¬ 
ment  in  the  first  three  years.  The  system 
has  enabled  us  to  do  lots  of  things  we 
never  thought  we’d  be  able  to  do,  and 
we  maintain  control  of  the  entire 
process  throughout.” 

Marvin  L.  Stone, 

Editor  in  Chief,  U  S.  News  and  World  Report 


tex  was  one  of  the  pioneers  in 
multi-processor  network 
technology  in  the  mid-1970s. 

“That  provided  redundancy,  relia¬ 
bility  and  flexibility  unparalleled  at  that 
time,  and  it  remains  so. 

“Direct  connect  VDTs  give  us 
unbeatable  performance  in  response 
times.  We  see  the  immediate  future 
in  direct  connection  because  of  the 
communications  bottleneck  created 
with  the  so  called  ‘intelligent’  terminal 
approach.  Even  the  Atex  Graphics 
Terminal,  with  its  32  bit  microprocessor 
in  the  host  shares  memory  with  the  host 
and  therefore  eliminates  the  communi¬ 
cations  bottleneck  between  host  and 
an  intelligent  terminal. 

“What  our  industry  needs  is  state- 
of-the-art  mass  storage  technology  and 
Kodak  is  one  of  the  few  companies 
making  significant  inroads  into  optical 
memory  storage.  Nobody  knows  our 
business  better  than  Atex  and  images 
have  always  been  Kodak’s  business. 

So  I  think  Atex  is  uniquely  positioned  to 
handle  images  and  text  in  large  quan¬ 
tities,  and  handle  them  as  elegantly 
as  they  handle  text  today.” 

Stephen  Taylor, 

Director  of  Information  Services, 

Boston  Globe 


People  who  know  text  process¬ 
ing  and  information  management 
depend  on  us. 


32  Wiggins  Avenue/626 
Bedford,  M A  01730 
Phone  (617)  275-8300 


Munich,  Oslo.  Paris,  Rome.  Rotterdam,  Sao  Paulo,  Stockholm. 


A  KODAK  COMPANY 


Editor  &  Publisher 

THE  fourth  estate 


Robert  U.  Brown,  Praeldent 
Ferdinand  C.  Teubner,  Publisher 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912*1959 


Restraints  on  press  in  Grenada 

Whether  censorship  is  applied  directly  or  access  is  denied,  the 
effect  is  the  same:  the  public  is  prevented  from  learning  the  truth. 
For  the  first  few  days  the  Grenada  story  was  covered  by  government 
communique  in  Washington,  and  rumor  in  Barbados.  Reporters  were 
denied  access  to  the  scene,  even  by  a  pool  arrangement,  although  the 
public  and  press  have  accompanied  the  military  in  actions  and  land¬ 
ings  including  World  War  II,  Korea,  Viet  Nam  and  before. 

The  lack  of  communications  facilities  and  the  safety  of  the  report¬ 
ers  were  poor  excuses  for  keeping  reporters  out.  They  were  never 
factors  in  other  battle  actions,  even  landings  on  Pacific  islands,  and 
should  not  have  been  considerations  in  this  case. 

The  poorest  excuse  of  all,  put  forth  by  the  Secretary  of  Defense  and 
the  Chairman  of  the  Joint  Chiefs  of  Staff,  was  that  complete  secrecy 
was  necessary  for  success  of  the  operation  therefore  reporters  were 
not  allowed.  That  is  a  direct  insult  to  the  American  press  which  has 
kept  bigger  secrets  than  this  one  in  recent  armed  conflicts.  Further¬ 
more,  it  was  the  Grenada  radio  that  was  telling  the  world  of  an 
imminent  invasion  by  its  Caribbean  neighbors  and  announcing  Gre¬ 
nada  would  resist.  It  was  the  DOD  which  announced  ships  carrying 
Marines  to  Lebanon  had  diverted  to  Grenada  in  case  American 
citizens  had  to  be  protected.  It  was  the  military’s  decision  to  transfer 
troops  to  helicopters  at  the  Barbados  airport  to  be  seen  by  casual 
observers.  The  military  might  have  been  better  protected  if  it  had 
asked  the  press,  as  it  has  done  in  the  past,  to  help.  It  seems  to  us  the 
press  has  had  a  better  record  of  protecting  secrets  when  it  has  been 
asked  than  the  military. 

While  we  agree  with  the  American  Society  of  Newspaper  Editors 
that  “the  Defense  Department  has  let  down  the  American  public”  by 
its  “failure  to  honor  the  long  tradition  of  on-the-scene  coverage  of 
American  military  operations,”  we  feel  some  members  of  the  press 
should  be  criticized  for  taking  the  situation  into  their  own  hands.  It 
was  foolhardy,  we  believe,  for  some  reporters  to  conduct  their  own 
landing  operation  by  open  boat  because  they  had  been  denied  trans¬ 
portation  by  the  military.  It  was  equally  foolhardy  for  a  television 
network  to  send  a  camera  crew  over  the  battle  area  in  a  chartered 
plane.  Of  course  those  newsmen  were  willing  to  take  the  risks  but 
they  should  have  been  equally  concerned  with  the  aftermath  had  they 
been  mistakenly  shot  out  of  the  water  or  from  the  sky,  which  were 
distinct  possibilities.  They  turned  out  to  be  press  heroes  in  the 
manner  of  Richard  Harding  Davis,  but  they  could  just  as  well  have 
drawn  public  and  official  condemnation  for  barging  in  arrogantly  in 
defiance  of  authority. 

The  press  is  aware,  we  hope,  that  the  public  is  not  wholeheartedly 
on  its  side  in  this  argument  about  Grenada.  Civilians  are  supposed  to 
be  in  charge  of  the  military  but  too  many  people  are  impressed  by  the 
omniscience  of  the  generals  and  agree  with  Caspar  Weinberger’s 
view  that  he  would  not  override  a  commander’s  decision  regarding 
the  press.  It  is  going  to  be  hard  to  convince  the  public  that  it  was  “let 
down,”  as  ASNE  said. 
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WITH  THE  OMBUDSMEN 


Undressing  by  candlelight 


By  Richard  P.  Cunningham 

Some  of  the  15,000  anti-nuclear 
demonstrators  at  Philadelphia  were 
“carrying  candles  and  signs  and  try¬ 
ing  to  remove  their  clothes,”  said  a 
story  in  the  Washington  Post. 

Robert  McCloskey,  the  Post’s 
ombudsman,  commented: 

“Never  mind  the  mental  image  of 
someone  attempting  to  disrobe  while 
holding  a  candle  and/or  a  sign.  Forget 
also,  as  one  who  was  present  said,  ‘it 
was  a  very  chilly  night.’  Let  others 
say  it’s  always  chilly  in  Philadelphia. 

“No,  what  we  have  here  is  a  dress- 
ed-up  tale  about  undressing  and  a 
chronology  of  convoluted  and  care¬ 
less  journalism  illustrating  how  a 
newspaper  may  be  misled  by  a  news 
service.” 

The  story  was  about  two  protests 
by  Quakers  and  Mennonites  against 
the  planned  deployment  of  American 
nuclear  weapons  on  German  soil.  In 
its  first  edition  the  Post  had  a  story  by 
its  own  reporter.  For  its  final  edition 
that  story  was  updated  with  wire  serv¬ 
ice  material,  and  that’s  where  the 
trouble  arose.  McCloskey  recon¬ 
structed  the  sequence  as  follows; 

UPI  moved  an  update  story  at  mid¬ 
evening  leading  with  “15,(X)0  protest¬ 
ers,  some  carrying  candles  and 
signs.”  Further  down  in  that  story 
was  a  report  100  people  gathered  at 
the  site  of  an  ultra-dressy  dinner  for 
West  German  President  Karl  Car- 
stens.  At  that  site  seven  people  were 
arrested,  the  story  said,  and  “police 
stopped  the  demonstrators  from 
removing  their  clothes.” 

Next  a  rewrite  of  that  story  was 
moved  by  UPI  with  the  “removing 
their  clothes”  reference  in  the  lede, 
thus  making  it  appear  that  the  disrob¬ 
ing  took  place  at  both  rallies. 

UPl’s  Philadelphia  bureau  chief. 
Bob  Zausner,  told  McCloskey  that 
the  bureau  moved  a  correction  10  min¬ 
utes  after  the  faulty  lede.  However, 
Post  editors  said  they  did  not  see  the 
correction.  They  wove  the  undressing 
business  into  their  revised  story, 
which  was  credited  to  “wire  ser¬ 
vices.” 

Post  readers  who  were  present  at 
both  rallies  complained  to  McCloskey 
that  there  was  no  undressing  at  either 


(Richard  P.  Cunningham  is  an  asso¬ 
ciate  director  of  the  National  News 
Council  and  editor  of  the  Council’s 
newsletter  “Excerpts,”  which  is  based 
on  the  columns  and  public  memos  of 
some  30  members  of  the  Organization 
of  News  Ombudsmen.) 


one.  That  assertion  was  backed  by 
Philadelphia  police  and  Philadelphia 
reporters,  McCloskey  reported. 
Zausner  told  McCloskey  that  UPl’s 
source  for  the  undressing  business 
was  an  unidentified  police  source, 
and  it  would  be  difficult  to  reconfirm 
the  tip  after  the  fact. 

McCloskey  wrote: 

“What’s  more  important  than 
whether  anyone  at  these  events 
attempted  or  succeeded  in  peeling  off 
his  or  her  clothes  is  what  the  sequence 
says  about  the  integrity  of  news 
reporting.  Although  no  known  eye¬ 
witness  has  corroborated  what  UPI 
claims  it  was  told  by  an  unnamed 
police  source,  the  agency  is  standing 
by  what  it  initially  reported  and  that’s 

Three  news  firms 

Three  publicly  owned  newspaper 
companies  —  Knight-Ridder  News¬ 
papers,  New  York  Times  Co.,  and 
Gannett  —  recently  announced  stock 
splits  in  coming  months. 

The  directors  of  Knight-Ridder 
Newspapers  voted  to  recommend  a 
2-for-l  stock  split  and  will  ask 
shareholders  to  approve  the  meas¬ 
ure  which  will  increase  the  extra  com¬ 
pany’s  authorized  common  stock 
from  40  million  to  80  million  shares. 

Knight-Ridder’s  common  shares 
have  been  selling  in  the  mid-to-high 
50s  on  the  New  York  Stock 
Exchange. 

If  approval  is  granted,  shareholders 
will  be  issued  one  new  stock  certifi¬ 
cate  for  each  share  they  already  own. 

The  company  will  also  consolidate 
its  business  information  units  into  a 
single  unit.  David  K.  Ray,  president 
of  Commodity  News  Services  since 
1979,  was  named  president  of  the  new 
Business  Information  Services  unit. 

BIS  includes  CNS,  Unicom  News, 
Journal  of  Commerce,  and  VU/Tex, 


different  from  what  this  newspaper 
and  possibly  others  carried.” 

Whatever  the  origin,  McCloskey 
said,  the  story  as  carried  by  the  Post 
was  inaccurate,  and  the  Post  should 
have  said  so  in  a  correction  or  an  edi¬ 
tor’s  note.  McCloskey  concluded: 

“A  separate  question  is  whether 
readers  shouldn’t  be  informed  whose 
material  they  are  reading.  In  this  case, 
the  misleading  material  was  lumped 
together  with  accurate  information 
from  the  Knight-Ridder  service  and 
material  written  for  the  early  editions 
by  the  paper’s  own  reporter.” 

PS:  On  October  24,  four  days  after 
McCloskey ’s  column  appeared,  UPI 
moved  and  the  Post  published  a 
correction  saying  that  the  report  that 
demonstrators  had  tried  to  remove 
their  clothes  was  erroneous. 

vote  to  split  stock 

Knight-Ridder’s  information  retrieval 
system. 

Eric  Ridder,  publisher  of  the  Jour¬ 
nal  of  Commerce,  was  named  a 
director.  He  fills  the  seat  vacated  by 
the  death  of  Bernard  J.  Ridder. 

The  New  York  Times  Company, 
whose  shares  on  the  American  Stock 
Exchange  have  been  selling  in  the 
mid-to-high  80s,  announced  its  board 
of  directors  authorized  a  three-for- 
one  stock  split  of  its  Class  A  and  Class 
B  common  stock. 

The  split  is  subject  to  approval  of 
Class  B  shareholders  at  a  meeting 
scheduled  for  Dec.  6. 

The  Times  Co.  wants  to  increase 
the  number  of  shares  available  to  the 
public  and  make  its  Class  A  stock 
more  affordable  for  investors. 

Gannett  Co.,  selling  on  the  NYSE 
in  the  mid-60s,  authorized  a  3-for-2 
stock  split  to  be  effective  in  early  Jan¬ 
uary. 

The  split  is  the  fourth  since  Gannett 
went  public  in  1967.  the  most  recent 
split  was  also  3-for-2  in  January,  1981. 
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An  Award  by  the 

Mollie  Parnis  Livingston  Foundation 
of  New  York  City 


The  Foundation  once  again  takes  pleasure  in 
sponsoring  a  competition  to  recognize  and  further 
develop  the  abilities  of  young  journalists. 


To  screen  applications  regionally,  a  board  of 
professionals  has  been  selected  who  are  young 
enough  to  understand  the  special  challenges  of 
the  under-35  competition,  yet  too  old  to  enter. 


All  decisions  will  be  made  on  the  basis  of  a 
single  news  report.  In  the  case  of  a  series,  one 
segment  will  be  considered  for  the  prize,  but  up  to 
six  others  may  be  submitted  for  context.  Organiza¬ 
tions  or  individuals  may  apply.  The  deadline  for 
1983  coverage  entries  is  February  15,  1984.  De¬ 
tailed  rules  and  application  forms  may  be  obtained 
from  Charles  R.  Eisendrath,  Executive  Director, 
The  Livingston  Awards,  The  University  of  Michi¬ 
gan,  Ann  Arbor,  Michigan,  48109.  Telephone: 
(313)  764-0420. 


.  .  .  will  be  given  for  the  best 
1983  coverage  of  local, 
national  and  international 
news  by  journalists  aged  34  or 
younger  in  any  U.S. -owned 
medium.  Final  selection  of  the 
first  awards  will  be  made  by: 

Mollie  Parnis  Livingston 
Chairman 

Mollie  Parnis  Livingston 
Foundation 

Ken  Auletta 
Writer 
New  Yorker 
Columnist 

New  York  Daily  News 

David  Brinkley 
Correspondent 
ABC  News 

John  Chancellor 
Commentator 
NBC  News 

Richard  M.  Clurman 
Former  Chief  of  Correspondents 
Time-Life  Publications 

Charlotte  Curtis 
Associate  Editor 
New  York  Times 

William  K.  Friedman 
Former  Publisher 
Illinois  Times 

Mike  Wallace 
Correspondent 
CBS  News 
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D.C.  press  corps  ‘brawls’  with  White  House 

Journalists  protest  that  government  misled  them 
about  Grenada  invasion;  one  deputy  press  aide  ‘resigns* 


By  James  E.  Roper 

The  government's  handling  of  news  arrangements  for 
the  invasion  of  Grenada  plunged  the  White  House  and  the 
Washington  press  corps  into  their  biggest  brawl  of  the 
Reagan  Administration  and  led  to  the  resignation  or  firing 
of  a  White  House  deputy  press  aide.  Les  Janka. 

Reporters  protested  furiously  that  the  government  mis¬ 
led  them  about  invasion  plans  and,  after  the  operation  was 
well  under  way,  hampered  eyewitness  reporting  and  did 
not  arrange  for  even  limited  pool  coverage  from  Grenada 
to  be  transmitted  until  the  end  of  the  third  day  of  fighting. 

White  House  and  Pentagon  explanations  that  reporters 
were  being  kept  out  of  Grenada  for  their  own  safety  failed 
to  convince  the  reporters  and  editors.  They  protested  on 
Capitol  Hill,  where  the  Senate  passed  a  resolution  calling 
for  an  immediate  end  to  the  restrictions;  they  protested  at 
the  Pentagon,  where  Secretary  of  Defense  Casper  W. 
Weinberger  attributed  the  ban  to  the  wishes  of  U.S.  mili¬ 
tary  commanders  on  the  scene  in  Grenada;  and  they  pro¬ 
tested  most  of  all  to  their  handiest  target,  the  normally 
accommodating  Deputy  Press  Secretary  at  the  White 
House,  Larry  Speakes. 


This  led  to  the  bitterest  shouting 
matches  in  the  White  House  press  office 
since  the  darkest  days  of  Watergate . . . 


This  led  to  the  bitterest  shouting  matches  in  the  White 
House  press  office  since  the  darkest  days  of  Watergate, 
with  Speakes,  on  the  fourth  day  of  his  ordeal,  finally 
pointing  a  finger  at  one  reporter  and  shouting;  “lam  sick 
and  tired  of  you.  I  am  sick  and  tired  of  you.  I  am  tired  of 
you." 

Everybody,  in  fact,  was  tired,  and  frustrated. 

The  clashes  began  immediately  after  the  announcement 
that  American  forces  had  landed  in  Grenada  Tuesday 
morning,  October  25.  Some  reporters,  responding  to 
broadcasts  from  Grenada  that  the  island  was  about  to  be 
invaded,  had  checked  with  Speakes  Monday  afternoon 
and  evening.  , 

Speakes  said  his  first  query  was  whether  Americans  had 
landed.  He  asked  Janka,  his  deputy  for  foreign  affairs,  to 
check  with  an  aide  at  the  National  Security  Council.  The 
aide  came  back  with  the  NSC  answer:  “Knock  it  down 
hard.  Preposterous." 

Speakes  passed  out  that  word.  Later  that  Monday  eve¬ 
ning,  Bill  Plante  of  CBS  News  asked  Speakes  if  the 
Marines  would  land  the  next  day.  Speakes  replied,  “No," 
without  checking  further  with  the  National  Security 
Council. 

After  Americans  did  land  the  next  morning,  Speakes 
faced  a  hostile  group  of  reporters  at  his  first  briefing  of  the 
day.  “Many  of  us  in  this  room,”  said  one  reporter,  “have 
reason  to  believe  that  this  goverment  took  a  decision  to  lie 
to  the  press  on  this  subject.” 


Speakes  thought  not,  asserting  that  he  did  not  know 
about  the  invasion  plan  until  later  that  Monday  evening. 

“You  would  never  have  deliberately  lied?”  a  reporter 
asked.  Speakes  replied,  “You  know  that.” 

When  Sam  Donaldson  of  ABC  News  persisted  on  sever¬ 
al  points,  Speakes  said,  “1  realize  you’re  coming  in  here 
carrying  your  management's  water.” 

“I’m  carrying  no  one’s  water,”  Donaldson  replied. 

“Why  are  you  so  venomous?” 

“I’m  not  venomous,  but  you’re  covering  up  an 
operation  against  another  nation  involving  American 
troops  and  not  allowing  reporters  there  to  see  what’s 
happening.” 

When  reporters  shouted  questions  and  comments  in 
support  of  Donaldson,  Speakes  pleaded  for  “a  little  civil¬ 
ity,”  an  end  to  “yelling  at  me,”  and  discussion  “without 
getting  mad  at  each  other.”  One  reporter  replied:  “Don’t 
censor  us  in  here.”  Another:  “Just  tolerate  the  stonewall¬ 
ing?” 

In  response  to  calmer  requests,  Speakes  agreed  per¬ 
sonally  to  intercede  with  President  Reagan  to  overrule  the 
Penatagon  and  allow  Grenada  to  be  covered. 

'  The  next  day,  Wednesday,  Speakes  announced,  “The 
Department  of  Defense  is  working  on  a  plan  to  get  the 
press  into  Grenada  and  they  will  implement  it  as  soon  as  it 
is  compatible  with  safety.” 

The  following  morning,  Thursday,  the  Washington  Post 
reported  that  Speakes  had  written  a  strongly  worded 
memo  to  his  superiors  protesting  against  being  kept 
uniformed  about  the  planned  invasion.  He  was  so  angry 
about  having  his  credibility  damaged,  the  Post  said,  that  he 
had  discussed  with  some  other  White  House  officials 
whether  he  should  resign. 

Without  characterizing  the  entire  story,  Speakes  told  his 
morning  briefing  that  the  part  about  his  discussing  resigna¬ 
tion  was  “untrue.” 


(Continued  on  page  12) 
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(Continued  from  page  II) 

“Did  you  think  about  it?”  someone 
asked.  Speakes  did  not  reply. 

“Why  did  you  threaten  to  resign?” 
someone  asked.  Speakes  did  not 
reply. 

That  afternoon,  the  military  did  fly 
a  pool  of  wire  service  and  network 
correspondents  and  photographers  in 
and  out  of  Grenada,  with  their  first 
material  being  transmitted  after 
Reagan  completed  his  broadcast 
speech  to  the  nation  Thursday  night, 
explaining  his  rationale  for  the 
operation. 

Friday  morning,  Speakes  was  bom¬ 
barded  with  questions:  “Why  is  news 
coverage  still  being  restricted?  Why 
do  they  still  insist  on  having  escorts 
for  reporters,  and  limited  time  on  the 
ground,  and  limited  numbers  of  peo¬ 
ple  in  the  pools?  Is  it  going  to  be  policy 
that  we  get  our  information  only  from 
official  U.S.  sources?” 

Speakes  said,  “The  media's  there 
and  the  first  story  out  of  there  last 
night  was  just  as  wrong  as  heck.”  He 
referred  to  a  DPI  story  quoting  a  mili¬ 
tary  advisor  as  saying  American 
troops  were  engaged  in  a  firefight  with 
1,000  Cubans.  Some  reporters 
defended  the  UPI  story  (as  UPl  itself 
did),  and  CBS's  Plante  shouted: 

“This  system  is  about  a  right  to  be 
wrong  and  the  right  to  observe  it  for 
ourselves  and  to  be  wrong.  We  don't 
guarantee  accuracy,  but  you  should 
guarantee  access.” 

Soon  afterwards,  when  Leslie  Stahl 
of  CBS  News  interrupted  to  ask  about 
the  number  of  Cubans  on  Grenada, 
Speakes  turned  on  her:  “I've  about 
had  enough  of  you  ...  1  am  sick  and 
tired  of  you.  1  am  sick  and  tired  of 
you.  I  am  tired  of  you  .  .  .  Don't 
interrupt  me.” 

Stahl  interrupted  to  ask  Speakes 
not  to  make  it  so  personal.  Said 
Speakes:  “It  is  very  personal  with  me 
and  you.” 

Before  the  day  was  over,  Speakes 
had  spent  a  total  of  2'/’  hours  in  brief¬ 
ings  with  reporters  and  noted  that  he 
felt  40  years  older  than  he  had  on 
Monday. 

Things  were  equally  tense  behind 
the  scenes.  Janka,  press  aide  for  for¬ 
eign  affairs,  was  suspected  of  telling 
the  Washington  Post  about  Speakes' 
anger  at  the  way  he  had  been  forced  to 
handle  the  Grenada  affair.  Speakes 
called  in  Janka  for  a  private  chat  and 
the  two  decided  Janka  should  resign 
—  or  was  he  fired? 

The  resignation  was  announced 
Monday,  Oct.  31.  Janka  will  be  suc¬ 
ceeded  by  Robert  Sims,  the  aide  at 
National  Security  Council  who  re¬ 
layed  to  Janka  the  NSC  claim  that  an 
invasion  of  Grenada  was  “preposter¬ 
ous.” 


Seven  journalists  get  to  Grenada  first 

A  first-person  account  by  Don  Bohning, 
Miami  Herald’s  Latin  America  editor 

Miami  (Fla.)  Herald  Latin  America  editor  Don  Bohning 
landed  in  Grenada  with  six  other  Journalists  on  October 
25,  shortly  after  U.S.  forces  invaded  the  Eastern  Carib¬ 
bean  nation.  Bohning,  who  has  headed  the  Herald’s  Latin 
coverage  since  1967,  and  the  others  arrived  at  the  island 
via  a  fishing  boat  which  they  rented.  This  is  an  excerpted 
version  of  his  eyewitness  report,  reprinted  with  permission 


from  the  Miami  Herald. 

For  seven  of  us,  all  journalists,  the 
attempt  to  get  to  Grenada  began  Mon¬ 
day,  (Oct. 24).  No  reporters  had  been 
allowed  on  the  island  since  Oct.  14, 
even  before  the  army  shot  to  death 
Prime  Minister  Maurice  Bishop. 

We  flew  to  Union  Island,  took  a 
boat  to  the  Grenadian  island  of  Car- 
riacou  and  then  persuaded  a  beer- 
bellied  fisherman.  Captain  Alfred,  to 
sail  us  to  St.  George's. 

He  was  highly  reluctant,  particular¬ 
ly  as  we  monitored  radio  reports  on 
the  invasion  that  had  been  launched 
just  hours  before. 

A  radio  station  set  up  by  the  Amer¬ 
icans  in  Grenada  told  people  that  they 
were  being  liberated.  An  announcer 
instructed  everyone  to  stay  indoors 
and  lock  up  the  guns  distributed  by 
the  Grenadan  army  to  children. 

In  Spanish,  an  announcer  warned 
the  hundreds  of  Cubans  in  Grenada  to 
stay  indoors  and  told  them  the 
invasion  was  no  concern  of  theirs. 

As  we  neared  the  concrete  dock  in 
St.  George's,  a  picturesque  little  town 
that  climbs  into  the  lush  green  hills,  all 
appeared  calm  —  despite  warplanes 
and  ships  in  the  distance.  The  only 


evidence  of  war  was  a  gaping  hole  in 
the  red  roof  of  Fort  Rupert,  the  army 
headquarters  on  a  hill  on  the  far  side 
of  the  harbor. 

We  docked  at  12:30  p.m.  Tuesday, 
(Oct.  25),  —  Ed  Cody  of  the  Washing¬ 
ton  Post,  Bernard  Diederich  of  Time 
magazine.  Time  photographer  Claude 
Urraca,  Newsday  correspondent 
Morris  Thompson,  and  British  jour¬ 
nalists  Greg  Chamberlain  and  Hugh 
O'Shaughnessy. 

I  was  the  last  off  the  boat.  1  was 
throwing  out  the  baggage  and  the 
typewriters  when  a  plane  buzzed 
overhead  and  Captain  Alfred,  ter¬ 
rified,  shouted,  “Get  off.  Get  off!” 

1  ruined  my  calculator  and  tape 
recorder  when  I  jumped  into  the 
waist-deep  water.  The  captain  got  his 
$40  per  passenger  before  he  fled. 

An  immigration  officer  and  two 
soldiers,  toting  Soviet-made  AK47 
assault  rifles,  greeted  us.  We  walked 
to  the  fire  station,  hard  by  the  water¬ 
front  and  at  the  foot  of  Richmond  Hill. 
Atop  was  the  Grenadian  army's  Fort 
Frederick  —  and  the  local  insane  asy¬ 
lum,  the  “Crazy  House.” 

Suddenly,  all  hell  broke  loose. 


CORRESPONDENTS  RETURN  —  Three  of  seven  foreign  correspondents  who 
were  the  first  to  reach  the  embattled  island  of  Grenada,  arrived  back  in  Barbados 
two  days  later  where  they  filed  their  stories.  They  are:  Don  Bohning,  Miami  Herald; 
Edward  Cody,  Washington  Post;  and  Bernard  Diederick,  Time  Magazine.  (Aephot,» 
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At  least  four  A7  Corsair  fighter-  1 
bombers,  a  variety  of  helicopter 
gunships  and  a  C130  armed  with  a  f 
high-speed  Gatling  gun,  opened  fire  t 
on  the  fort  above  us,  drawing  con-  j 
siderable  anti-aircraft  fire  from  the  j 
ground.  i 

The  Washington  Post  man,  a  veter¬ 
an  of  Beirut,  checked  the  firehouse  , 
roof.  He  wanted  to  make  sure  no  one  , 
was  shooting  at  the  planes  from  there 
and  drawing  return  fire.  '  I 

As  we  scurried  around  the  East 
German-made  firetrucks,  we  saw 
smoke  billowing  about  200  yards 
away.  One  of  the  firemen  said  he 
thought  it  was  a  warehouse  on  fire. 
Later,  we  learned  it  was  a  downed 
U.S.  helicopter.  A  second  chopper 
landed  and  carried  off  the  co-pilot. 

The  pilot  was  dead. 

Although  we  were  under  a  sort  of  a 
loose  detention  for  six  hours,  we  per¬ 
suaded  the  soldiers  to  escort  us  to  the 
local  cable  and  wireless  office  about 
four  blocks  away. 

When  our  party  got  there,  they 
found  the  place  closed.  Obligingly,  | 
the  soldiers  kicked  in  a  plywood  panel 
over  a  window.  But  the  telex  lines  ' 
were  dead.  They  summoned  a  pretty 
telephone  operator,  but  her  switch¬ 
board  was  blacked  out,  too. 

/  ruined  my  calculator 
and  tape  recorder  when  I 
jumped  into  the 
waist-deep  water.  The 
captain  got  his  $40  per 
passenger  before  he  fled. 

The  firemen  made  one  run  that 
afternoon  to  put  out  a  blaze  at  Butler 
House,  an  old  hotel  converted  into  the 
prime  minister’s  offices.  They  were 
too  late.  Apparently  tracers  from  the 
Gatling  guns  had  set  it  afire.  It  burned 
to  the  ground. 

That  night.  Army  CpI.  Alistair 
George  led  us  to  the  darkened  St. 
James  hotel.  The  inkeeper.  Pearl  Pat¬ 
terson,  graciously  served  us  a  dinner 
of  cheese,  crackers,  bananas,  cake 
and  warm  beer. 

During  the  night  we  heard  a  lot  of 
shelling  from  ships  offshore.  We 
could  see  the  incoming  —  and  the  out¬ 
going  retorts  from  Fort  Frederick. 

In  the  morning,  Wednesday,  the 
neighborhood  kids  told  us  the 
Marines  had  landed  overnight  at 
Queens  Park  and  soccer  field  on  the 
north  side  of  town. 

They  were  right. 

A  Grenadian  civilian  guided  us 
over.  There  were  a  lot  of  instant  civi¬ 
lians  that  morning.  Our  guide  might 
have  been  one  of  them.  “Oh!  You  got 
rid  of  your  uniform,”  someone  said  to 
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On  the  Queen’s  Park  green  we 
found  500  Marines,  two  tanks,  two  or 
three  armored  personnel  carriers  and 
a  red-lettered  sign  from  the  Grenadian 
government:  “This  is  where  your  tax 
money  goes.” 

Lt.  Col.  Ray  Smith,  commander  of 
the  22nd  Marine  Amphibious  Unit, 
spoke  of  his  turnaround  at  sea  on  the 
way  to  Beirut  a  couple  of  nights 
before. 


The  Washington  Post 
man,  a  veteran  of  Beirut, 
checked  the  firehouse 
roof.  He  wanted  to  make 
sure  no  one  was 
shooting  at  the  planes 
from  there  and  drawing 
return  fire. 

Smith  said  the  “vast  majority”  of 
the  Grenadians  he  had  talked  to 
“either  feared  or  hated  the  Com¬ 
munist  Party  members.” 

He  got  three  of  us  —  the  daily  news¬ 
papermen  —  on  a  chopper  to  the  U SS 
Guam,  the  flagship  of  the  U.S.  task 
force.  We  wanted  to  use  its  radio 
facilities  to  file  our  stories. 

The  Navy  gave  us  sloppy  joes, 
shoestring  fries,  iced  tea  —  and  a  con¬ 
stant  escort.  They  apparently  didn’t 
want  us  asking  questions  about  the 
wounded  Cubans  in  the  ship’s  hospi¬ 
tal  or  anything  else. 

Navy  Cmdr.  Tony  Hilton,  public 
affairs  officer  for  the  Second  Fleet, 
was  courteous  but  unhelpful.  The 
Guam’s  communications  gear  was 
too  jammed  to  handle  any  press  files, 
he  said. 

It  was  clear  that  our  presence  in  St. 
George’s  was  unexpected. 

“Are  you  CIA?”  one  sailor  asked 
us. 

The  Navy  gave  us 
sloppy  joes,  shoestring 
fries,  iced  tea  —  and  a 
constant  escort.  They 
apparently  didn’t  want  us 
asking  questions  about 
the  wounded  Cubans  in 
the  ship’s  hospital  or 
anything  else. 

Vice  Adm.  Joseph  Metcalf  III, 
commander  of  the  fleet  informed  us, 
in  effect,  that  we  had  thrown  a  monk¬ 
ey  wrench  into  the  works  and  screwed 
up  the  operation.  1  guess  they  just 
didn’t  want  to  mess  with  journalists. 


Although  we  had  never  once  asked 
to  be  evacuated  out  of  St.  George’s 
the  Penatagon  reported  that  we  had. 
In  fact,  as  we  waited  aboard  a  helicop¬ 
ter  for  a  flight  back  to  St.  George’s, 
the  Navy  abruptly  canceled  the  trip. 

Adm.  Metcalf  told  us  we  couldn’t 
go  because  it  was  a  “dangerous  and 
high-risk  area.”  He  said:  “1  have 
cabled  the  Pentagon  to  see  if  1  can  talk 
to  you  guys.” 

So  there  was  no  way  we  could  get 
back  to  St.  George’s  Wednesday 
night  (Oct.  26).  The  Navy  provided  us 
with  bunks  —  and  a  guard,  more  or 
less.  Sailors  took  turns  watching  over 
us. 

On  Thursday  morning,  Adm.  Met¬ 
calf  offered  us  the  chance  to  join  a 
Marine  asault  force.  Its  mission:  the 
Richmond  Hill  jail,  supposedly  the 
last  redoubt  of  Grenadian  and  Cuban 
troops. 

“It  might  be  a  risky  situation,”  the 
admiral  warned. 

We  choppered  back  to  Queens 
Park,  arriving  at  1 1  a.m.  There,  we 
rejoined  the  other  journalists. 

Diederich,  the  man  from  Time,  told 
us  the  assault  wasn’t  necessary. 

The  previous  night,  Diederich  and 
two  other  journalists  had  walked  up  to 
the  jail,  found  its  doors  wide  open  and 
a  lot  of  prisoners  too  scared  to  leave. 

“Are  you  CIA?’’  one 
sailor  asked  us. 

He  “liberated”  10  or  so  “political 
prisoners”  —  not  the  murderers  and 
the  thieves.  He  told  the  others  that 
they  should  stay  there  for  their  own 
safety. 

Among  those  freed  were  Alister 
Hughes,  the  island’s  lone 
independent  journalist.  Hughes  is  a 
correspondent  for  half  a  dozen  news 
organizations  including  the  Miami 
Herald.  The  army  arrested  him  last 
week. 

Diederich  drove  Hughes  home  to 
his  wife,  Cynthia,  for  an  emotional 
reunion.  Closing  a  door,  he  said, 
“Just  let  us  have  a  moment  alone.” 

Also  leaving  the  prison  were  former 
attorney  general  Lloyd  Noel  and  busi¬ 
nessman  Lesley  Pierre  —  both 
arrested  July  11,  1981  for  trying  to 
start  an  independent  newspaper. 
With  them  was  Tillman  Thomas,  a 
human  rights  lawyer.  He  had  been  in 
jail  for  almost  four  years. 

While  waiting  for  a  C130  flight  to 
Barbados,  we  stood  on  the  air  strip  at 
Point  Salines  that  Cuban  workers 
didn’t  quite  finish. 

Eastern  Bloc  construction  equip¬ 
ment  lay  strewn  about  the  tarmac 
alongside  U.S.  planes  and  the 
machines  of  war. 


News  organizations  protest  Grenada  restrictions 

But  there  seems  to  be  little  that  can  be  done 
to  prevent  the  same  thing  from  happening  again 


By  Andrew  Radolf 

The  military's  decision  to  bar  reporters  from  covering 
the  early  stages  of  the  invasion  of  Grenada  provoked  an 
outcry  of  protest  from  leading  news  organizations  and 
press  associations,  but  it  seems  there  is  little  the  press  can 
do  legally  to  prevent  such  an  exclusion  in  the  future. 

The  Pentagon  has  been  studying  ways  to  restrict  press 
coverage  of  U.S.  military  operations  ever  since  the  Viet¬ 
nam  war,  especially  since  many  Pentagon  officials  blame 
the  press  coverage  of  that  conflict  for  the  loss  of  public 
support  for  the  war  effort  in  Vietnam. 

Dr.  George  Herring,  a  professor  of  history  at  the  Uni¬ 
versity  of  Kentucky,  told  the  Kentucky  Press  Association 
in  an  address  last  summer,  that  based  on  his  contacts  with 
Pentagon  officials,  “lean  assure  you  that  top  U.S.  military 
officials  will  press  for  censorship  in  some  form.  They  will 
certainly  get  support  from  a  conservative  administration 
(E&P,  July  30,  p.  20).“ 

“1  don’t  know  whether  it  would  be  possible  to  deal  with 
it  in  terms  of  statutes  and  regulations,”  said  Terry 
Maguire,  vice  president  and  general  counsel  of  the  Amer¬ 
ican  Newspaper  Publishers  Association.  “There's  a 
general  feeling  of  uniqueness  of  military  operations.  A 
certain  amount  of  judgment  is  necessary.” 

Maguire  noted,  however,  that  the  Senate  passed  an 
amendment  to  the  “debt  ceiling”  bill  directing  that 
“unreasonable  restrictions”  on  press  coverage  “shall 
cease,”  but  the  “debt  ceiling”  bill  was  rejected  by  the 
Senate  over  matters  not  relating  to  that  amendment. 

The  AN  PA  did  send  a  statement  to  the  President  and 
members  of  Congress  by  Jerry  W.  Friedheim,  executive 
vice  president  and  a  former  Assistant  Secretary  of  Defense 
for  Public  Affairs,  saying  the  association  is  “deeply  con¬ 
cerned  about  the  deliberate  actions  of  the  Reagan 
Administration  and  military  officials  to  clamp  a  news 
blackout”  on  the  invasion. 

The  Pentagon  has  been  studying  ways 
to  restrict  press  coverage  of  U.S.  miiitary 
operations  ever  since  the  Vietnam 
war . . . 

Friedheim's  statement  said  the  “excuse”  that  the 
Administration  was  concerned  about  reporters'  safety  was 
“insufficient”  in  light  of  the  large  number  of  journalists 
who  “risked  and  gave  their  lives  ...  so  that  the  Amer¬ 
ican  people  might  know  what  their  armed  forces  were 
doing  and  not  doing.” 

Friedheim  also  pointed  out  that  the  safety  of  journalists 
was  one  of  the  “key  schemes”  behind  the  Soviet  bloc’s 
efforts  in  UNESCO  to  support  measures  which  would  give 
governments  control  over  the  flow  of  information. 

The  Associated  Press  also  sent  telegrams  to  government 
leaders  and  “spent  all  week  pressuring  the  White  House 
and  the  Pentagon,”  said  Kelly  Smith  Tunney,  director  of 
corporate  communications  for  AP. 

Tunney,  who  was  an  AP  correspondent  in  Vietnam  in 
1967,  said  AP  told  the  Administration  that  the  safety  of 
reporters  “is  our  job,  not  yours.”  She  added  that  the 
“only  risk  to  the  government”  from  allowing  reporters  to 
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cover  the  invasion  is  a  “political  one.” 

Yet,  Tunney  said  that  when  a  military  operation  in  a 
foreign  country  is  involved,  “the  government  can  do  what 
it  wants  to  do.  It’s  not  our  country.  The  courts  don’t  have 
jurisdiction.” 

Tunney  said  that  although  reporters  were  free  to  try  and 
enter  Grenada — as  many  did,  some  with  success — “it  has 
to  be  done  with  acceptance.  The  military  has  to  accept 
you’re  there.  You  can’t  argue  with  someone  with  a  gun.” 

Tunney’s  point  was  underscored  recently  when  Vice 
Adm.  Joseph  Metcalf  3rd,  the  commander  of  the  taskforce 
in  Grenada,  told  reporters  that  it  was  his  decision  to  bar  the 
press  in  order  to  protect  them. 

‘We//,  /  know  how  to  stop  those  press 
boats.  We’ve  been  shooting  at  them.  We 
haven’t  sunk  any  yet,  but  how  are  we  to 
know  who’s  on  them?” 

“Any  of  you  guys  coming  in  on  press  boats?”  Metcalf 
was  quoted  Oct.  3 1  in  the  New  York  Times  as  telling  a  pool 
of  reporters  in  Grenada.  “Well,  I  know  how  to  stop  those 
press  boats.  We’ve  been  shooting  at  them.  We  haven’t 
sunk  any  yet,  but  how  are  we  to  know  who’s  on  them?” 

Top  executives  of  United  Press  International  and 
members  of  its  advisory  board  met  with  President  Reagan 
at  a  reception  on  Oct.  31. 

UPl  moved  a  story  on  the  meeting  which  said  President 
Reagan  “teased”  the  gathering  in  response  to  their  ques¬ 
tions,  saying:  “We  have  all  these  journalists  in  the  room, 
and  yesterday  we  had  172  reporters  in  Grenada.” 

William  Small,  UPl  president,  said  he  and  other 
executives  talked  to  the  President  privately  about  Grenada 
and  “told  him  his  relations  with  the  press  were  damaging 
to  the  credibility  of  the  White  House.” 

Small  said  President  Reagan  spent  only  a  short  time  at 
the  reception,  but  that  after  he  left  “some  of  his  people 
expressed  to  us  privately  they  felt  how  much  damage  it  had 
done  to  their  press  relations.” 

Small  wondered,  however,  how  much  the  press’  con¬ 
cerns  about  the  Grenada  restrictions  would  change  the 
attitudes  of  the  President  and  his  advisers.  “Right  now 
they’re  feeling  Grenada  was  a  great  coup  in  terms  of  public 
approval,”  he  said.  “1  think  they  write  off  whatever  losses 
they  see  vis-a-vis  the  press.” 

But  Small  added:  “In  the  long  run,  the  American  people 
are  just  not  going  to  trust  an  Administration  which  blocks 
out  the  press.” 

The  American  Society  of  Newspaper  Editors  sent  a 
telegram  of  protest  to  President  Reagan  which  stated  “It  is 
deplorable  for  Americans  to  be  depending  on  Radio  Hava¬ 
na  as  a  major  source  of  news  during  the  first  few  days  of  the 
invasion.” 

ASNE  stated  that  “since  D-Day  in  1944  through  the 
Korean  and  Vietnam  wars  U.S.  reporters  have  been  at  the 
front  with  U.S.  armed  forces  without  endangering  military 
security.  What  has  changed?” 

ASNE  also  stated  it  “  is  frightening”  that  four  newsmen, 
who  were  able  to  land  in  Grenada  but  were  then  air  lifted  off 
the  island  by  a  U.S.  helicopter  to  a  task  force  ship,  were 
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“held  incommunicado  for  two  days.” 

The  Associated  Press  Managing  Editors,  at  their  annual 
meeting  in  Louisville,  unanimously  passed  a  resolution  say¬ 
ing  the  group  “condemns”  the  Administration’s  “inexcus¬ 
able  action”  prohibiting  on-the-scene  coverage  of  Granada. 

The  resolution  stated  that  the  press  has  provided  “cred¬ 
ible,  eye-witness  coverage  of  America  at  war  throughout 
its  history”  and  “williingly  accepted  the  risks  to  personal 
safety  which  must  be  paid”  in  order  to  fulfill  its  mission. 

The  resolution  called  on  the  Administration  “to  abandon 
its  policy  of  unnecessary  secrecy  and  recognize  the  histor¬ 
ic  right  of  the  people  to  be  fully  informed  by  its  press.” 

The  Society  of  Professional  Journalists,  Sigma  Delta 
Chi  sent  a  statement  to  the  President  deploring  both  the 
“unprecedented  news  blackout”  and  the  “subsequent 
orchestration  of  limited  press  coverage.” 

“The  results  of  your  Administration’s  news  manage¬ 
ment  is  that  the  American  people  have  received  a  steady, 
unhealthy  diet  of  rumors  that  conjure  up  images  undoubtedly 
less  favorable  to  the  United  States  government  than  reality,” 

SPJ,  SDX  said.  “This  could  have  been  avoided  if  profes¬ 
sional  journalists  were  given  full  access  to  Granada  to  report 
the  situation.” 

Knight-Ridder  Newspapers’  Washington  bureau,  on 
behalf  of  all  the  Knight-Ridder  papers,  sent  a  letter  to  the 
President  saying  it  is  “not  the  American  way”  to  place 
“extraordinary  and  unwarranted”  restrictions  on  the 
press  which  leave  the  public  with  only  the  “official  view” 
of  events. 

“In  every  other  war  in  this  century,  the  United  States 
government  has  recognized  the  importance  of  permitting 
independent,  on  the  scene  news  coverage  ot  actions 

Murdoch  buys  Chicago  Sun-Times  for  $90  miilion 

Tops  Jim  Hoge’s  bid  of  $63  miiiion; 
expects  to  take  over  in  January 

doch’s  takeover  of  the  Times  of  London  and  New  York 
magazine  which  have  maintained  their  serious  stance  with 
Murdoch’s  name  on  their  mastheads. 

Still  others  pointed  to  the  Australian’s  strong  financial 
resources.  In  1983  Murdoch's  parent  company,  the  New 
Corporation  Limited,  declared  (in  Australian  dollars)  total 
assets  of  $1 .2  billion,  revenues  of  $1.5  billion  and  after-tax 
profits  of  $87  million. 

“It’s  no  secret  that  the  Chicago  Tribune  has  always 
been  able  to  out-dollar  spend  the  Sun-Times.  With  Mur¬ 
doch’s  financial  weight,  they  theoretically  should  be  able 
to  give  the  Tribune  a  run  for  their  money,”  one  local  media 
observer  said. 

In  a  statement  issued  early  Nov.  1,  the  Field  brothers, 
whose  family  has  published  the  Sun-Times  since  1948,  said 
they  had  accepted  Murdoch’s  offer  because  he 
“expressed  the  greatest  confidence  in  (his)  ability  to 
insure  the  continued  publication  of  a  strong  competitive 
newspaper  in  Chicago.” 

“It’s  no  secret  to  Mr.  Murdoch  that  I  personally  was 
seeking  a  local  group.”  the  42-year-old  chairman  Marshall 
Field  declared  during  a  press  conference  afterward.  “And 
that  1  would  have  been  pleased  if  Jim  Hoge  had  suc¬ 
cessfully  headed  such  a  venture.  After  all,  I  personally 
chose  Jim  to  be  our  publisher  and  I  feel  he  has  been  an 
outstanding  one.” 

Field  added  that  he  himself  would  have  accepted  a  lower 
offer  from  a  local  group,  but  that  Frederick  Field,  who  is 
based  in  California  and  oversees  a  number  of  film  and  real 
estate  ventures,  favored  the  higher  price  and  a  chance  to 
{Continued  on  page  18) 
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By  Celeste  Huenergard 

Rupert  Murdoch  added  the  Chicago  Sun-Times  to  his 
international  stable  of  newspapers  last  week,  after  beating 
out  a  $63  million  bid  by  the  daily’s  41-year-old  publisher 
Jim  Hoge. 

The  $90  million  cash  deal,  estimated  to  represent  rough¬ 
ly  half  of  the  Sun-Times’  annual  revenues,  is  subject  to 
“further  negotiations”  and  “certain  legal  requirements.” 

It  also  includes  Field  Newspaper  Syndicate, 
Independent  Press  Service  and  the  company’s  interest  in 
the  city’s  first  teletext/videotex  venture:  KEYCOM 
Electronic  Publishing.  The  transaction  is  scheduled  to  be 
closed  by  Jan.  3,  1984. 

Shortly  after  the  announcement  (Nov.  1),  many  Sun- 
Times  editorial  staffers  who  had  known  that  owners  Mar¬ 
shall  Field  and  his  31 -year-old  half  brother,  Frederick 
(Ted),  intended  to  liquidate  the  organization  before  the 
end  of  the  year,  expressed  concern  that  Murdoch  might 
turn  the  Sun-Times  into  a  version  of  the  sensationalized 
New  York  Post. 

”...  We  neither  plan  nor  intend  any  substantial 
changes  in  the  newspaper  and  would  strive  to  maintain  the 
newspaper’s  high  standards  and  its  reputation  in  the  com¬ 
munity,”  Murdoch  told  the  Fields  in  a  letter.  He  was 
responding  to  the  two  executives’  criteria  that  the  paper  be 
sold  to  someone  who  would  maintain  its  editorial  integrity. 
Wednesday  editions  of  the  Sun-Times  carried  Murdoch’s 
entire  letter  on  the  editorial  page. 

While  some  staffers  appeared  apprehensive  and 
depressed  about  the  acquisitions,  others  pointed  to  Mur- 
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undertaken  in  the  name  of  the  American  people,”  the 
letter  said.  “It  is  at  the  heart  of  what  a  free,  open  society  is 
all  about.” 

Several  newspapers  also  editorialized  strongly  against 
the  restrictions  on  Grenada  coverage. 

“Once  again,  censorship  has  turned  out  to  be  a  boomer¬ 
ang  that  clobbers  a  government  and  hurts  those  it  sup¬ 
posedly  serves,”  said  the  Baltimore  Sun.  “The  Reagan 
Administration  has  been  so  prone  to  censorship  that  we 
can  only  hope  Grenada  has  taught  it  a  lesson.” 

The  Sun  said  the  Adminstrations’s  restrictions  “tram¬ 
pled  on  the  First  Amendment”  and  “undercut  long-term 
efforts  by  the  American  press  to  fight  the  kind  of  censor¬ 
ship  and  news  management  that  is  spreading  from  com¬ 
munist  regimes  to  many  parts  of  the  Third  World.” 

“Does  the  Administration  regard  itself  as  beyond  public 
scrutiny?”  asked  the  New  York  Times  in  an  editorial.  “Or 
does  it  have  something  to  hide,  fearing  that  an  informed 
public  would  be  less  supportive  of  the  intervention? 
Democracies  depend  on  trust,  and  trust  in  war,  small  or 
large,  depends  on  credible  witnesses.” 

The  Washington  Times  was  one  newspaper  which  edi¬ 
torialized  in  support  of  the  Administration’s  press  restric¬ 
tions  on  Grenada. 

“The  press  is  all  wet  when  it  claims  that  the  Reagan 
Administration  trampled  the  Constitution  by  restriciting 
reporter  access  to  Grenada,”  the  Times  said.  "We  belive 
that  human  life — that  of  the  soldiers  going  ashore,  that  of 
the  civilians  in  Grenada,  that  of  the  journalists  themselves, 
that  even  of  the  defenders — would  have  been  needlessly 
and  recklessly  jeopardized  if  reporters  had  been  let  in  on 
the  specific  plans.” 
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Financial  Report 

Newspapers  show  strong  3rd  quarter  profit  gains 


Reports  from  the  publicly  held  newspaper  companies 
show  that  another  strong  quarter  for  profit  and  revenue 
gains  was  recorded  for  the  three  month  period  ending 
September  30. 

Gannett  Co. 

Gannett  Co.  stated  its  third  quarter  net  income  rose  8% 
to  $46.1  million  on  a  12%  increase  in  revenues  to  $412.6 
million. 

Gannett's  performance  came  “despite  continued  sub¬ 
stantial  start-up  investment  for  USA  Today." 

Estimates  by  newspaper  analysts  on  the  start-up  costs 
for  Today,  which  passed  its  first  anniversary  on  Sept.  15, 
have  ranged  from  $40  million  to  $70  million,  although  Gan¬ 
nett  has  never  revealed  the  amount  of  its  investment  in  its 
national  daily  which  now  circulates  in  17  U.S.  markets. 

Gannett  also  launched  “Newscope"  in  September,  a  sat¬ 
ellite  delivered  daily  television  news  program  co-produced 
with  Telepictures.  The  company  said  Newscope  serves 
over  90  television  stations  around  the  country. 

September  also  saw  the  debut  of  the  McNeil-Lehrer 
Newshour  on  PBS  stations,  which  is  produced  by  McNeil- 
Lehrer-Gannett  Productions. 

For  the  nine  month  period,  Gannett’s  net  income  was  up 
5%  to  $130.9  million  on  revenues  of  over  $1.2  billion. 

New  York  Times  Co. 

The  New  York  Times  Co.,  which  has  been  selling  on  the 
AMEX  in  the  80s  range,  announced  that  it  will  split  its  stock 
three-for-one  in  December,  subject  to  approval  of  Class  B 
stockholders  on  Dec.  6. 

The  company  also  recorded  a  third  quarter  net  income 
of  $14.6  million,  up  35%,  on  revenues  of  $250.7  million,  up 
14%. 

For  the  nine  months.  Times  Co.  net  income  rose  29%  to 
$57.8  million  on  a  16%  gain  in  revenues  to  $793.2  million. 

The  Times  Co.  is  projecting  that  it  will  top  the  $1  billion 
mark  in  revenues  this  year  for  the  first  time. 

Times  Co.  newspapers’  operating  profit  increased  to 


$26.5  million  from  $14  million  in  the  same  period  of  1982. 
The  company  said  the  increase  was  due  to  higher  advertis¬ 
ing  revenues,  lower  newsprint  costs,  and  the  inclusion  of 
the  results  of  12  newspapers  acquired  at  the  end  of  1982. 
The  company  now  owns  30  smaller  papers  in  addition  to 
the  New  York  Times. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.’s  highlights  from  the  third  quarter 
included  the  addition  of  a  daily  Leisure  &  Arts  page  in  the 
Wall  Street  Journal. 

The  Journal's  European  edition  attained  circulation  of 
20,018  daily  by  June  30,  the  company  said. 

Ad  linage  in  the  Journal  was  up  12.4%  per  issue  in  the 
third  quarter  and  up  6%  per  issue  for  the  first  nine  months. 

Dow  Jones’  net  income  for  the  quarter  increased  3 1 .5% 
to  $28.4  million  while  revenues  rose  21.3%  to  $216.9  mil¬ 
lion. 

For  the  nine  months,  earnings  increased  26.7%  to  $80.8 
million  on  revenues  of  $632.8  million,  up  18.7% 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.  said  its  publishing  revenues  in  the  third 
quarter,  including  the  Dallas  Morning  News,  increased  by 
17.9%  to  $40.6  million. 

“Full  run  advertising  continued  its  climb,  with  classified 
up  30%  and  19%  respectively  for  the  third  quarter  and  nine 
months  of  1983,’’  the  company  said. 

Total  net  income  increased  26.1%  to  $7.1  million  on  a 
15.2%  increase  in  revenues  to  $58.5  million. 

In  the  first  nine  months,  Belo’s  net  earnings  rose  40.4% 
to  $20.7  million  on  revenues  of  $171.5  million,  up  17.5%. 

In  August,  Belo  signed  a  $600  million  credit  agreement 
with  a  banking  group  led  by  Interfirst  Bank  of  Dallas.  The 
funds  will  be  used  to  finance  Belo’s  acquisition  of  six 
television  station  for  $606  million  from  Corinthian  Broad¬ 
cast  Group,  a  Dun  &  Bradstreet’s  subsidiary. 

Relating  to  that  purchase,  Belo  reached  an  agreement  to 
sell  two  Corinthian  stations  in  Indiana  to  Lin  Broadcast- 


Profit  Scoreboard 


3rd  qtr. 

%  change 

9  mos. 

%  Change 

(000) 

(000) 

Affiliated  Publications 

$5,734 

+  83 

$14,243 

+  49 

A.H.  Belo 

$7,074 

+  26.1 

$20,673 

+  40.4 

Capital  Cities  Communications 

$26,302 

+  18 

$79,959 

+  17 

Dow  tones  &  Co. 

$28,374 

+  31.5 

$80,759 

+  26.7 

Gannett  Co. 

$46,130 

+  8 

$130,890 

+  5 

Harte-Hanks  Communications 

$8,044 

+  21 

$22,812 

+  21 

Knight-Ridder  Newspapers 

$26,454 

+  11 

$79,112 

+  18 

Lee  Enterprises* 

$8,558 

+  22 

$22,774 

+  15 

Media  General 

$8,074 

+  3 

$26,034 

+  12 

Multimedia 

$8,926 

+  22 

$24,084 

+  21 

Park  Communications 

$2,290 

+  17 

$7,119 

+  29 

New  York  Times  Co. 

$14,622 

+  35 

$57,763 

+  29 

Post  Corp. 

$1,025 

+  123 

$3,114 

+  64 

Washington  Post  Co. 

$12,260 

+  44 

$39,750 

+  32 

*  4th  quarter  and  Hscal  year  ended  Sept. 

30,  1983. 
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ing  Corp.  for  $104.9  million  in  cash.  The  stations  are 
WlSH-ty,  Indianopolis,  and  WANE-tv,  Fort  Wayne. 

Belo  signed  an  agreement  to  sell  two  other  tv  stations, 
KDFM-tv  in  Beaumont-Port  Arthur,  Tex.,  and  WTVC-tv  in 
Chattanooga,  Tenn.,  to  Freedom  Newspapers. 

For  $22  million,  Belo  purchased  two  Denver  radio  sta¬ 
tions.  KOA-am  and  KOQA-fm,  from  General  Electric 
during  the  quarter. 

AfTiliated  Publications 

Affiliated  Publications  said  an  increase  in  advertising 
linage  of  over  2.2  million  lines,  4.6%,  and  the  stability  of 
newsprint  prices,  helped  it  show  third  quarter  net  income 
of  $5.7  million  compared  to  $3.1  million  a  year  ago. 

Revenues  increased  by  nearly  $10  million  to  $71.5  mil¬ 
lion. 

Affiliated  said  its  help  wanted  advertising  led  all  others 
in  gains,  posting  979,849  lines  for  the  quarter  for  a  15% 
increase. 

Affiliated's  nine  month  net  income  reached  $14.2  mil¬ 
lion  versus  $9.6  million  in  1982.  Revenues  for  the  nine 
months  increased  to  $209.5  million  from  $186.5  million  in 
1982. 

Affiliated  said  its  share  of  losses  from  its  45%  ownership 
of  McCaw  Communications  Companies  reduced  net 
income  for  the  quarter  by  $52 1  ,(XK)  compared  to  a  reduc¬ 
tion  of  $1.08  million  in  1982.  For  the  nine  months,  losses 
associated  with  McCaw  reduced  net  income  by  $1.64  mil¬ 
lion  compared  with  $1.68  million  for  the  same  period  in 
1982. 

Capital  Cities  Communications 
Capital  Cities  Communications  reported  its  operating 
income  from  publishing  rose  to  $24.5  million  in  the  third 
quarter  versus  $17.3  million  in  the  same  period  in  1982. 
Revenues  from  publishing  increased  to  $1 13  million  from 
$94.6  million  in  the  quarter. 

For  the  nine  months,  publishing  operating  income  rose 
to  $7 1 .8  million  from  $56  million  while  revenues  increased 
to  $331.7  million  from  $285.8  million. 

Capital  Cities'  total  net  income  in  the  quarter  grew  by 
18%  to  $26.3  million  while  net  revenues  grew  by  16%  to 
$184  million. 

In  the  nine  months,  net  income  rose  17%  to  nearly  $80 
million  while  revenues  increased  to  $548.1  million  from 
$480.9  million. 

Harte-Hanks  Communications 
Harte-Hanks  Communications  had  a  busy  third  quarter. 
The  company  acquired  Horst  Advertising  Service,  Nor¬ 
folk,  Va. ,  and  its  subsidiary  Carolina  Printing  Co. ,  Greens¬ 
boro,  N.C.,  which  are  engaged  in  direct  mail  and  printing 
businesses.  The  companies  were  renamed  Harte-Hanks 
Direct  Marketing/Virginia  and  Harte-Hanks  Direct 
Marketing/North  Carolina. 

The  company  also  exercised  its  option  to  acquire  Erie 
Advertising  in  Buffalo,  N.Y.,  and  renamed  it  Harte-Hanks 
Direct  Marketing/Buffalo. 

Also  during  the  quarter,  Harte-Hanks  exercised  its 
option  to  acquire  two  cable  systems  in  suburban  Houston, 
Katy  Cable  Television  and  Southwestern  Satellite,  Inc., 
and  launched  the  Door  Store  shopper  in  Albuquerque, 
N.M. 

Harte-Hanks  sold  Walton  Tribune,  a  twice-weekly  in 
Monroe,  Ga.,  to  Southern  Newspapers  of  Houston  and 
converted  Huntsville  (Tex.)  //cm  from  evening  to  morning 
publication  during  the  summer. 

The  company  also  sold  KMJK-fm  in  Lake  Oswego/ 
Portland,  Ore.,  to  a  group  of  private  investors  headed  by 
the  station’s  general  manager. 

Harte-Hanks’  net  income  for  the  third  quarter  rose  21% 
to  $8.04  million,  revenues  increased  by  15%  to  $113.2 
million. 

For  the  nine  months,  Harte-Hanks’  net  income  rose 
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21%  to  $22.8  million.  Revenues  were  up  13%  to  $322.2 
million. 

Washington  Post  Company 

Washington  Post  Co.  reported  its  newspaper  division’s 
revenues  increased  1 2%  in  the  quarter  and  9%  for  the  nine 
months.  Advertising  linage  in  the  Washington  Post  rose 
5%  in  the  third  quarter,  but  remained  even  for  first  nine 
months. 

The  Washington  Post  Co.’s  total  net  income  in  the  third 
quarter  was  $12.3  million,  up  from  $8.5  million  a  year  ago. 
Net  income  for  the  nine  months  was  $39.8  million,  up  from 
$30.2  million. 

Knight-Ridder 

Knight-Ridder  Newspapers  reported  a  strong  rebound 
in  classified  linage  at  “nearly  all’’  of  its  newspapers,  with 
classified  revenues  rising  23.4%  in  the  quarter. 

Retail  revenues  were  up  10.3%  in  the  quarter  while 
national  advertising  revenues  grew  by  9%  despite  con¬ 
tinuing  weaknesses  in  tobacco  and  national  factory  auto¬ 
motive  linage. 

Total  newspaper  advertising  revenues  in  the  quarter 
improved  to  $247  million  from  $2 1 6.6  million  while  circula¬ 
tion  revenues  grew  to  $73.8  million  from  $69.1  million. 

For  the  nine  months,  total  newspaper  ad  revenue  rose  to 
$743.1  million  from  $674.9  million,  while  circulation  re¬ 
venues  were  $220  million  versus  $201  million  for  the  first 
nine  months  of  1982. 

Knight-Ridder’s  total  net  income  for  the  third  quarter 
improved  to  $26.5  million  versus  $23.8  million  in  the  same 
quarter  last  year.  For  the  nine  months,  net  income  rose  to 
$79.1  million  from  $66.8  million  a  year  ago. 

Total  revenues  were  $355  million  in  the  quarter  and  $1.1 
billion  for  the  nine  months,  up  from  $316.1  million  and 
$963.8  million  respectively. 

Multimedia 

Multimedia  reported  operating  revenues  for  newspapers 
were  $22.5  million  in  the  third  quarter  and  $65.4  million 
for  the  nine  months.  Total  revenues  were  $68  million  in  the 
quarter  and  $195.7  million  in  the  first  nine  months. 

Multimedia’s  net  income  were  $8.9  million  for  the  third 
quarter  and  $24. 1  million  for  the  nine  months,  compared  to 
$7.3  million  and  $19.9  million  for  the  corresponding  per¬ 
iods  last  year. 

Post  Corp. 

Post  Corp.  in  Appelton,  Wis.,  said  the  “prime  reason’’ 
for  the  increase  in  its  third  quarter  earnings  to  $  1 .03  million 
from  $459,000  last  year  was  improved  results  in  its  news¬ 
paper  division.  For  the  nine  months.  Post’s  profits  rose  to 
$3.1  million  from  $1.9  million. 

Post  Corp.  announced  on  Sept.  8  that  it  agreed  in  princi¬ 
ple  to  be  acquired  by  Gillett  Communications.  The  two 
companies  recently  entered  into  a  definitive  agreement. 

Media  General 

Media  General  of  Richmond,  Va.,  reported  its  news¬ 
paper  division’s  operating  profit  for  the  nine  months  grew 
to  $26  million  from  $17.5  million. 

Total  net  income  for  the  period  increased  to  $26.8  mil¬ 
lion  from  $24  million. 

For  the  third  quarter,  net  income  rose  to  $8.1  million 
from  $7.85  million. 

Park  Communications 

Park  Communications,  which  held  its  first  public  offer¬ 
ing  on  Oct.  26,  reported  its  net  income  rose  17%  to  $2.3 
million  in  the  third  quarter  and  29%  to  $7.1  million  for  the 
first  nine  months. 

Goldman,  Sachs  &  Co.  handled  the  offering,  and  Park’s 
shares  are  trading  on  the  over-the-counter  market.  As  of 
Friday,  Oct.  28,  the  bid  price  was  18'/:  and  the  price  asked 
was  19. 
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Murdoch  buys  Sun-Times 

(Continued  from  page  15) 

unload  the  company's  remaining  newspaper  assets  in  a 
package  deal.  Hoge  was  not  interested  in  the  syndicate. 
“It  was  really  out  of  my  control,”  the  older  Field  insisted, 
“and  I  didn't  want  a  big  fight  with  him  ...” 

Murdoch's  bid  apparently  came  last  week,  giving  Hoge 
the  weekend  to  raise  additional  funds.  He  reportedly  came 
up  with  another  $10  million.  According  to  a  Tribune  re¬ 
port,  “the  Hoge  bid  forestalled  a  decision  scheduled  by 
noon  Monday  (Oct.  3 1 ).  But  Murdoch  personally  won  out 
in  meetings  that  stretched  into  late  Monday  night.” 

Hoge  began  his  Sun-Times  career  as  a  reporter  in  1958 
right  after  college,  taking  on  the  title  of  publisher  in  1980. 
By  Wednesday  (Nov.  2),  it  was  still  unknown  whether  or 
not  he  would  agree  to  stay  on  with  the  daily  after  the 
transaction  is  finalized. 

“I’m  convinced  the  reason  Rupert 
wanted  this  paper  is  because  the  New 
York  Daily  News  stuck  it  to  him  for  so 
many  years”  Marshall  Field  said. 


Across  the  street  at  the  Tribune,  publisher  Charles 
Brumback  also  issued  a  statement:  “For  more  than  40 
years  the  Field  family  newspapers  have  competed  with  the 
Chicago  Tribune  in  Chicago  —  sometimes  fiercely,  always 
honorably.  This  competition  has  contributed  much  to  the 
Tribune's  success  and  to  the  caliber  of  journalism  in  Chi¬ 
cago  and  the  midwest.  For  this  reason  we  are  sad  to  see 
their  properties  pass  to  other  hands.  As  to  the  future,  we 
don't  believe  anyone  could  run  the  Sun-Times  any  better 
than  Jim  Hoge  has  in  the  last  few  years.” 

Referring  to  the  Tritiune,  Marshall  Field  said  his 
instincts  told  him  Murdoch  would  give  the  Tribune  “a  hell 
of  a  fight.” 

Tribune  Company  is  no  novice  when  it  comes  to  battling 
with  the  52-year-old  controversial  Australian,  however. 
The  Chicago-based  communications  company's  New 
York  Daily  News  took  heavy  blows  from  Murdoch's  Post 
when  the  latter  managed  to  almost  double  its  circulation  to 
more  than  9(K).()(M)  after  Murdoch  took  over  the  reins  in 
1976. 

“I'm  convinced  the  reason  Rupert  wanted  this  paper  is 
because  the  New  York  Daily  News  stuck  it  to  him  for  so 
many  years,”  Marshall  Field  said. 

“It’s  no  secret  to  Mr.  Murdoch  that  I 
personally  was  seeking  a  local  group,” 
the  42-year-old  chairman  Marshall  Field 
declared. 


Field  and  Hoge.  accompanied  by  Murdoch  and  Field 
Enterprises  president  Lee  Mitchell,  made  the 
announcement  to  Sun-Times  department  heads  and  then 
moved  on  to  the  newsroom  where  Hoge's  appearance 
brought  a  burst  of  thunderous  applause.  Murdoch's  news 
did  not  elicit  the  same  spontaneous  show  of  support  and 
enthusiasm. 

That  afternoon,  following  a  press  conference,  the  same 
four-man  executive  group  addressed  leaders  from  the  dai¬ 
ly’s  unions,  who  were  eager  to  know  if  the  new  owner 
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would  seek  the  same  kind  of  labor  concessions  he  did 
when  he  took  over  the  Boston  Herald  last  December. 

Murdoch  assured  all  of  them  that  their  contracts  would 
be  honored. 

“Murdoch  said  he  has  no  intention  of  taking  us  on  and 
I’m  pleased  by  that,”  Gerald  Minkkinen,  executive 
director  of  the  Chicago  Newspaper  Guild,  said  afterwards. 
“And  remember,  this  certainly  is  no  fire  kind  of  sale  like 
the  ones  he’s  bought  into  in  the  past.  He  knows  the  Sun- 
Times  is  healthy  and  says  he’s  going  to  make  it  heathier. 
It’s  perfectly  clear  that  he’s  not  looking  for  trouble  from 
us.” 

Although  Murdoch  said  there  would  be  no  immediate 
management  changes,  executive  editor  Ralph  Otwell  said 
it  was  too  early  to  speculate  on  his  own  tenure  with  the 
paper.  When  asked  if  he  was  disappointed  by  the  Murdoch 
development,  Otwell  said:  “No,  I  was  disappointed  last 
April,”  when  the  Fields  announced  they  were  liquidating. 

On  the  business-side,  Sun-Times  vice  president  and 
circulation  director  Al  von  Entress,  who  held  the  same 
title  at  the  Post  for  three  years  after  his  first  stint  with  the 
Sun  Times,  said:  Murdoch  knows  newspapers  like  no  one 
else  I’ve  ever  met  in  my  life.  I've  called  him  a  genius.  He 
wants  to  see  newspapers  grow  and  wants  to  be  an 
influence  in  the  marketplace  where  the  papers  are.  He  also 
believes  in  spending  money  today  for  growth  tomorrow.  1 
think  he’s  going  to  make  the  Chicago  Tribune  sit  up  and 
take  notice.” 

Currently,  the  Sun-Times  is  reasonably  close  with  the 
Tribune  during  the  week:  654,957  to  760,()(X)  respectively. 
The  Tribune,  however,  has  the  lion’s  share  of  the  Sunday 
market,  1 .1(X),000  to  the  Sun-Times’  688,970  —  a  situation 
Murdoch  said  he  has  placed  first  on  his  Chicago  priority 
list  to  remedy. 

“One  of  our  first  goals  will  be  to  add  new  and  enlarged 
sections  to  the  Sunday  Sun-Times,”  Murdoch  told  the 
Fields  in  the  same  letter.  “We  think  that  the  future  growth 
of  the  paper  depends  on  achieving  a  strong  competitive 
position  on  Sunday,  and  this  will  have  our  first  attention.” 

Murdoch  made  the  promise  to  maintain  the  daily’s  jour¬ 
nalistic  standards,  claiming  he  would  aproach  “the  task  of 
continuing  the  work  of  the  Sun-Times  with  great  serious¬ 
ness  and  no  little  humility.  I  plan  to  spend  a  great  deal  of 
time  in  Chicago  in  the  early  stages  of  our  ownership,  not 
merely  to  learn  more  deeply  all  aspects  of  the  task,  but  also 
to  earn  the  support  of  both  the  staff  and  the  city.” 

The  Sun-Times  recorded  profits  of  $3.3  million  in  the 
year  ended  Sept.  30,  on  revenues  of  $161.4  milllion.  The 
Field  newspaper  syndicate,  which  services  some  2,000 
clients  and  has  rights  to  Ann  Landers  and  the  Wizard  of  Id, 
among  others,  tallied  profits  of  $788,000  on  revenue  of 
$10.5  million  during  the  same  time  period. 

In  addition  to  the  Field  properties  already  mentioned, 
Murdoch’s  $90  million  bid  also  will  include:  Field 
Graphics,  publisher  of  the  suburban  Sun-Times  ad  a  full- 
service  composition  company;  Chicago  Sun-Times  Char¬ 
ity  Trust;  and  the  Sun  Times’s  interest  in  the  City  News 
Bureau  —  a  local  wire  service  jointly  owned  with  the 
Chicago  Tribune. 

Murdoch’s  News  Corporation  Limited,  parent  com¬ 
pany  of  News  America  Publishing,  the  slated  purchaser  of 
the  Field  package,  publishes  more  than  80  newspapers  and 
magazines  in  the  U.S.,  United  Kingdom  and  Australia  and 
also  has  interests  in  television;  films  and  records;  the 
energy  field;  commercial  printing;  papermaking;  airlines 
and  other  operations. 

The  Field  brothers,  who  each  own  50%  of  the  company, 
announced  last  April  that  they  were  liquidating  Field  En¬ 
terprises  because  they  wanted  to  “pursue  other 
interests.”  With  the  Murdoch  purchase  and  the  previous 
sale  of  a  string  of  television  stations,  the  only  assets  left  to 
be  liquidated  are  several  real  estate  holdings. 
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HIHOSITT  EDITORIAL  TRAINIES  PROORAH 


An  innovative,  year-long  training  and  development 
program  for  minority  journalists  with  college  degrees 


Based  in  the  editorial  depart¬ 
ment  of  the  Los  Angeles  Times, 
participants  in  this  new  program 
will  have  the  opportunity  to  further 
develop  their  talents  while  working 
with  one  of  the  nation’s  finest 
newspapers.  The  goal  of  the 
program  is  to  increase  the  number 
of  blacks,  Latinos,  Asians  and 
Native  Americans  sufficiently 
trained  for  reporting  positions  on 
daily,  metropolitan  newspapers. 

The  participants  will  be  chosen 
nationally  through  a  screening 
process  that  will  include  personal 
interviews  and  tests  of  writing  skills 
for  the  finalists. 

The  selection  committee  is 
seeking  college  graduates  with 
journalism  majors  or  a  strong 
interest  in  a  newspaper  career,  but 


with  little  previous  professional 
reporting  experience. 

The  trainees  will  receive  a 
$150-per-week  stipend,  medical 
insurance  and  furnished  housing 
and  utilities  while  in  the  program. 
The  internship  will  begin  in  Los 
Angeles  on  july  1,  1984,  and  end 
May  30,  1985.  All  applications 
must  be  postmarked  no  later  than 
Ian.  15,  1984. 

In  addition  to  METPRO,  The 
Times— an  equal  opportunity 
employer— provides  conventional 
intern  opportunities  for  students  of 
all  ethnic  backgrounds. 

For  an  application  and  further 
information,  please  write  Ed  Cray, 
Director,  Minority  Editorial  Training 
Program,  Editorial  Department,  Los 
Angeles  Times,  Times  Mirror 
Square,  Los  Angeles,  Calif.  90053. 


Cos  Atifieles 

A  special  kind  of  journalism. 
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“  I’m  a  political  junkie. 
When  I  was  a  kid, 
my  friends  followed 
ballplayers. 

1  followed  politicians.” 

— John  Kolbe,  Political  Writer 
The  Phoenix  Gazette 

Other  kids  would  talk  about  the  Dodgers 
and  Packers.  But  John  Kolbe  was  always 
more  concerned  with  the  movers  and  shakers. 
The  really  important  players.  The  ones  up 
on  Capitol  Hill. 

Today,  Kolbe’s  never-forget-a-face  attitude 
keeps  his  face  well  known  among  Arizona’s 
political  power  hitters. 

But  Kolbe  knows  that  a  reporter  needs 
more  than  a  sharp  memory  to  cut  through  the 
occasional  political  smokescreen. 

For  starters,  you’ve  got  to  speak  the 
language.  A  language  in  which  yes  can  mean 
no.  Absolutely  means  maybe.  And  ‘no  com¬ 
ment’  is  a  big  comment,  in  itself. 

Kolbe  sees  himself  as  an  interpreter.  “I  try 
to  avoid  using  the  buzzwords  that  only  other 
politicians  would  know.  I  put  it  into  language 
the  average  person  understands!’ 

And  even  though  John  works  politics  from 
the  inside,  he  knows  how  to  keep  his  distance. 
What  does  he  say  about  reporters  who  advise 
their  political  chums? 

“Some  of  my  colleagues  relish  that  role. 

I  don’t  get  into  that.  Local  politicians  fre¬ 
quently  ask  me  for  advice.  If  I  have  any  advice 
for  anyone,  they  can  read  it  in  my  news¬ 
paper  column!’ 

And  do  they  ever. 

When  Phoenix  people  want  to  know  the 
score  on  local  and  national  politics,  they  turn 
to  Kolbe  in  the  Phoenix  Gazette. 

He  may  not  be  a  walking  sports 
encyclopedia. 

But  he  plays  a  nice  game  of  hardball  just 
the  same. 

The  Phoenix  Gazette 
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NUCLEAR  mSTE  DISPOSAL 

Progress  Report 


usable  uranium  and  plutonium, 
then  the  remaining  liquid  waste 
would  be  fused  into  an  insoluble, 
solid,  glass-like  material. 

But  since  the  future  of  commer¬ 
cial  reprocessing  is  uncertain  in  this 
country,  we  will  examine  the  alter¬ 
native  waste  form;  solid  spent  fuel 
rods,  removed  from  the  reactor 
core  and  placed  in  metal  canisters. 
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How  much  spent  fuel  are 
we  talking  about? 

All  the  spent  fuel  collected  from 
commercial  plants  since  1957  now 
totals  about  9,000  tons.  It  could  fill 
a  football  field  2  feet  deep. 

Department  of  Energy  projec¬ 
tions  put  the  total  amount  at 
about  65,000  tons  by  the  turn  of 
the  century. 

For  perspective,  consider  how 
the  volume  of  waste  from  nuclear 
plants  compares  with  the  waste 
from  other  industries.  American 
industry  produces  over  ten  thou¬ 
sand  times  more  toxic  wastes 
annually  than  the  nuclear  industry 
has  since  it  started. 


Where  is  spent  fuel  stored 
right  now? 

Spent  fuel  is  now  stored  temporar¬ 
ily  in  steel-lined  water  pools  at  com- 


The  permanent  repositories  will  he  mined  in  half-mile-deep  formations  that  hare  been  geologi¬ 
cally  stable  for  millions  of  years.  That’s  nearly  twice  as  deep  as  the  Empire  State  Building  is 
high.  The  wastes  are  completely  inert.  They  cannot  explode,  implode,  or  burn.  Enlarged  inset 
at  right  shows  how  each  disposal  hole  is  ‘'backfilled''  with  more  protective  material. 


SHIPPING  CASK 


l.EAO 

RADIATION 

SHIELD 


A  Congressionally  mandated  pro- 
xV gram,  signed  into  law  last 
January,  has  started  the  process 
for  disposal  of  high-level  radio¬ 
active  waste  from  nuclear  power 
plants.  What  follows  is  background 
information  to  help  understand 
the  significance  of  the  new  law. 

The  first  installment  of  this 
series  covered  some  of  the  basics  of 
nuclear  waste.  Now  we  move  to  the 
issue  of  disposal,  focusing  on  the 
waste  from  nuclear  power  plants, 
not  from  defense  or  medical  uses. 

Remember  that  two  kinds  of 
waste  are  produced  by  nuclear 


power  plants  in  the  generation 
of  electricity:  1)  high-level  waste, 
which  is  trapped  in  the  used  or 
spent  uranium  fuel,  making  it  highly 
radioactive  for  a  time;  and  2)  low- 
level  waste,  such  as  used  rags, 
plastic  gloves,  and  water  filters. 

This  discussion  is  limited  to  high- 
level  waste,  which  requires  the 
most  thorough  isolation. 


STAINLESS 


STEEL 


CYLINDER 


SPENT 
•n  EL 
ELEMENT 


The  radioactive  waste  within  these  stout 
casks  stays  safely  confined  in  tramit  to  the 
permanent  repositories.  Cutaway  shows  the 
stainless  steel  inner  cylinder,  the  lead  radia¬ 
tion  shield,  and  the  tough  outer  jacket  of 
stainless  steel. 


What  form  will  the  waste  be 
in  when  it  is  disposed  of? 

If  the  spent  fuel  were  chemically 
“reprocessed”  to  recover  still- 


mcrcial  reactor  sites.  Within  six 
months  of  removal  from  the  reactor 
core,  more  than  90  percent  of  the 
spent  fuel’s  radioactivity  dissipates 
in  the  form  of  heat. 

What  disposal  method  is 
favored  the  most? 

To  date,  the  disposal  method  gener¬ 
ally  favored  by  experts  is  the  deep 
geologic  “multiple  barrier”  system. 
Variations  of  it  have  been  studied  by 
many  countries  and  scientific  bodies 
for  over  25  years.  The  National 
Academy  of  Sciences  first  recom¬ 
mended  such  disposal  in  1957. 

The  DOE  has  developed  a  specific 
“reference  design”  plan  for  geo¬ 
logic  disposal:  1)  The  solid  spent 
fuel  will  be  sealed  in  metal  or 
ceramic  corrosion-resistant  canis¬ 
ters,  1  foot  in  diameter  and  16  feet 
long.  These  canisters  will  in  turn 
he  enclosed  in  an  “overpack”  of 
absorbent  clay.  2)  The  canisters  w  ill 
be  lowered  about  2500  feet  below 
the  ground,  down  to  repositories 
mined  within  specially  selected  geo¬ 
logic  formations  of  salt,  volcanic  tuff, 
or  basalt,  which  have  been  stable 
and  relatively  water-free  for  millions 
of  years.  3)  Finally,  the  canisters 
will  he  deposited  in  drilled  holes 
plugged  with  a  highly  absorbent 
material  like  bentonite  clay. 

Another  element  of  the  Federal 
government’s  waste  plan  is  the 
option  of  storing  spent  fuel  at  or 
near  the  earth’s  surface  in  moni¬ 
tored  retrievable  storage  (MRS)  facil¬ 
ities.  These  would  allow  for  further 
radioactive  decay  and  cooling, 
and  thus  provide  more  waste- 
management  flexibility.  At  MRS 
facilities,  the  spent  fuel  would 
be  monitored  and  stored  for  even¬ 
tual  reprocessing  or  final  geologic 
disposal. 

How  safe  is  this  deep 
burial  system? 

Governments  and  scientific  bodies 
from  the  U.S.,  the  U.K.,  Sweden, 
Germany,  France,  and  other  coun¬ 
tries  say  that  it  is  the  safest  and  most 
flexible  disposal  system  science  has 
devised. 

Even  in  the  most  unlikely  event 
of  groundwater’s  eventually  seeping 
into  the  long-dry  repositories  and 
coming  into  contact  with  the  spent 
fuel,  the  waste  will  have  decayed  to 
harmless  levels  of  radioactivity  long 
before  any  of  it  could  reach  our 
environment. 


The  steel  ami  lead  transportation  casks  must 
pass  a  sequence  of  four  torture  tests:  I)  a 
iO-fwd  flee  fall  onto  concrete,  2)  a  i'/j-fixit 
drop  onto  a  sharp  steel  shaft,  3)  exposure  to 
a  1,4~’5°F  fire,  followed  by  4)  immediate 
immersion  in  3  feet  of  water  (not  shoim). 
Each  cask  design  must  be  licensed  by  the 
Federal  got  ’ernment  before  it  can  he  itsed. 

How  long  must  the  waste 
be  kept  sequestered? 

The  waste  must  be  carefully  con¬ 
trolled  for  several  thousand  years, 
because  some  of  its  radioactivity 
decays  slowly.  But  after  being 
buried  for  about  1000  years,  the 
waste  is  less  toxic  than  uranium  ore 
in  its  natural  state.  After  about  4000 
years,  it  is  less  toxic  than  mercury, 
chromium,  cadmium,  and  silver 
ores,  minerals  found  in  nature  with 
no  barriers  from  the  environment. 

How  will  spent  fuel  be  trans¬ 
ported  to  Ae  disposal  sites? 

The  spent  fuel  will  be  shipped 
within  sealed  casks  made  of  steel 


and  lead.  A  typical  spent  fuel  cask 
is  5  feet  in  diameter  and  16  feet  long. 

To  date,  over  5,000  spent  fuel 
assemblies  have  been  safely  shipped 
from  on-site  storage  pools  to  other 
storage  locations.  There  has  never 
been  an  accident  involving  spent 
fuel  that  has  released  radioactivity. 

By  Federal  regulation,  the  casks 
must  be  designed  to  withstand  a 
sequence  of  four  torture  tests 
without  leaking  before  they  can  be 
licensed. 

Note:  nuclear  wastes  are  not 
explosive  at  any  time. 

What  will  the  new  law  on 
nuclear  waste  accomplish? 
With  the  enactment  of  the  Nuclear 
Waste  Policy'  Act  of  1982,  the 
Department  of  Energy  is  moving 
ahead  with  a  procedure  and  time¬ 
table  leading  to  the  permanent 
disposal  of  high-level  radioactive 
waste  from  nuclear  power  plants. 
Both  the  President  and  Congress  are 
scheduled  to  consider  the  first  dis¬ 
posal  site  in  1987. 

Who  we  are  and  why  we  are 
presenting  these  facts 

We  are  the  U.S.  Committee  for 
Energy  Awareness,  a  private  orga¬ 
nization  of  electric  utilities,  con¬ 
struction  compari.es,  equipment 
manufacturers,  and  energy  users. 
Most  of  our  members  participate  in 
the  electricity  industry  and  believe 
that  nuclear  energy  will  continue 
to  play  an  important  role  in  Amer¬ 
ica’s  electrical  future. 
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Infomiation  about  eneigy 
America  can  count  on  today 

U.S.  COMMITTEE  FOR  ENERGY  AWARENESS 


Postal  Service  to  seek  higher  mail  rates 

Newspapers  would  be  adversely  affected 


The  U  .S.  Postal  Service  announced  it  intends  to  file  with 
the  Postal  Rate  Commission  its  proposals  for  new,  higher 
rates,  including  second  and  third  class  mail  by  November 
10. 

The  proceeding,  known  as  a  rate  case,  will  take  about  10 
months  to  complete,  and  th^  Postal  Service  said  any  new 
rates  will  not  take  effect  until  October,  1984. 

Terry  Maguire,  vice  president  and  general  counsel  of  the 
American  Newspaper  Publishers  Association,  said  the 
association  will  be  an  “intervener” in  the  rate  case.  He  said 
ANPA  will  not  take  any  specific  position  on  the  rate  propos¬ 
als  until  the  complete  filing  in  November. 

In  making  its  announcement,  the  Postal  Service  re¬ 
vealed  some  preliminary  rate  proposals. 

Several  involve  second  and  third  class  mail. 

One  proposal  for  second  class  mail  would,  according  to 
Postal  Service  calculations,  raise  by  24.6%  the  rates  for 
newspapers  with  significant  in-county  circulation.  The 
Postal  Service  based  its  figures  by  “assuming  some  kind  of 
average  newspaper,”  Maguire  said. 

For  newspapers  with  more  than  5,000  out-of-county  cir¬ 
culation,  the  Postal  Service  is  proposing  rates  that  will  in¬ 
crease  an  average  of  1 1 .7%.  However,  some  components  of 
the  more  than  5,000  out-of-county  rate  could  go  up  by  al¬ 
most  50%  under  the  proposal. 

The  Postal  Service,  at  this  time,  did  not  disclose  any 
changes  in  the  second  class  rate  for  newspapers  with  less 
than  5,000  out-of-county  circulation. 

For  third  class  mail,  the  Postal  Service  proposed 
increasing  the  minimum  rate  from  the  present  $74  per 
1,000  pieces  to  $95  per  1,000  pieces. 

However,  the  Postal  Service  did  not  disclose  its  pro¬ 
posal  for  a  new  rate  for  one  pound  of  third  class  mail.  It  is 


from  the  rate  per  pound  that  the  “weight  break” 
determining  how  many  ounces  can  be  mailed  at  the  mini¬ 
mum  per  thousand  rate  is  calculated. 

Presently,  3.9  ounces  is  the  maximum  amount  a  piece  of 
mail  can  weigh  to  be  mailed  for  $74  per  1,000  pieces. 

“The  minimum  rate  is  only  one  of  two  very  important 
factors  in  terms  of  how  newspapers  are  impacted,” 
Maguire  said.  “The  weight  break  is  the  other.” 

He  said  that  under  the  preliminary  third  class  proposals, 
“we  still  don’t  know  how  many  ounces  can  be  mailed  for 
$95  per  thousand.” 

Maguire  said  it  will  “benefit  newspapers  if  the  weight 
break  goes  down”  because  third  class  marriage  mailers 
“will  have  to  pay  more.” 

The  ANPA  has  long  held  the  position  that  the  per 
thousand  rate  is  too  low  and  the  weight  break  is  too  high, 
with  the  result  that  third  class  marriage  mailers  have  an 
unfair  advantage  in  the  distribution  of  advertising. 

The  ANPA  has  also  recently  filed  a  complaint  with  the 
Postal  Rate  Commission  asking  the  commission  to  recom¬ 
mend  an  end  to  the  Postal  Service’s  practice  of  allowing 
free  mailing  of  detached  labels  for  third  class  mail.  The 
ANPA  pointed  out  in  its  complaint  that  these  detached 
labels  often  carry  advertising  on  the  back  which  “in  effect, 
allows  direct  mail  firms  to  send  two  pieces  of  mail  for  the 
price  of  one.” 

Though  the  Postal  Rate  Commission  considers  and  rec¬ 
ommends  adoption  of  new  rates,  the  final  decision  rests 
with  the  governors  of  the  Postal  Service. 

The  10  month  proceeding  involves  presentation  of  evi¬ 
dence  by  interested  parties  as  well  as  testimony, 
examination  and  cross  examination  by  attorneys  of  those 
groups. 


False  alarm  in  Charleston,  West  Virginia 


A  recent  Associated  Press  story  stating  that  as  many  as 
70  people  may  have  died  when  a  South  Charleston,  W.  Va. , 
supermarket  exploded  as  a  result  of  a  gas  leak,  resulted  in 
the  local  newspapers  being  deluged  with  phone  calls  from 
news  organizations  around  the  world. 

Several  news  organizations  such  as  USA  Today,  Chica¬ 
go  Tribune,  Washington  Post,  Cable  News  Network, 
ABC,  CBS,  and  NBC  sent  reporters  to  South  Charleston 
after  they  received  the  AP  report. 

The  AP  story  quoted  Bob  Ellis,  an  administrative  assis¬ 
tant  with  the  local  sheriff  s  office,  who  was  not  at  the 
scene,  as  saying  rescue  crews  were  “projecting  some¬ 
where  around  70  dead.”  He  added  that  the  estimate 
“could  vary  by  20  or  30  either  way.” 

The  only  problem  was  —  although  there  were  several 
injuries,  no  one  had  died  in  the  blast. 

AP  executives  declined  to  comment  officially  on  cover¬ 
age  of  the  explosion. 

According  to  local  press  reports,  the  AP  story  lead 
quoting  Ellis’  projections  of  the  dead  was  on  the  wire  for 
only  about  20  minutes. 

Then,  AP  began  sending  leads  stating  that  officials  at  the 
scene  of  the  explosion  were  being  much  more  con¬ 
servative  about  the  possibility  of  fatalities. 

The  news  service’s  Charleston  bureau,  after  first  learning 
of  the  explosion,  began  having  people  call  around  to  var¬ 
ious  government  offices  and  local  hospitals  to  get  a  handle 
on  the  situation.  In  the  meantime,  the  bureau  also  dis¬ 
patched  reporters  to  the  site. 

Ellis,  as  it  turned  out,  was  the  first  person  reached  by 


phone  who  gave  any  figures,  and  the  decision  was  made  in 
the  bureau  to  go  with  what  he  said. 

AP  had  both  defenders  and  detractors  in  the  West  Virgi¬ 
nia  papers. 

Don  Hatfield,  editor  and  publisher  of  Huntington 
Herald-Dispatch,  wrote  a  column  saying  charges  of  sensa¬ 
tionalism  against  AP  were  “unfounded.” 

“Such  charges  are  simply  not  true,”  Hatfield  wrote,  not¬ 
ing  that  several  other  news  organizations  also  quoted 
Ellis.  “The  media  were  reporting  what  a  source  had  said. 
That  it  proved  to  be  inaccurate  was  not  the  fault  of  the 
media. 

“Most  reports  1  am  aware  of  did  not  say  70  were  dead; 
they  said  only  that  a  source  said  70  might  be.” 

Don  Marsh,  editor  of  Charleston  Gazette,  which  takes 
United  Press  International  but  is  not  an  AP  member,  wrote 
in  a  column,  “I  think  AP  is  culpable.” 

Marsh  stated:  “1  don’t  believe  it  (AP)  can  exonerate 
itself  from  responsibility  for  making  a  large  part  of  the 
country  believe  there  had  been  a  major  disaster  in  South 
Charleston.” 

Marsh  did  believe,  however,  that  AP  can  claim 
“mitigating  circumstances.” 

Marsh  noted  that  he  had  talked  to  a  woman  who  was  at 
the  checkout  counter  when  the  store  exploded  and  said  she 
told  him,  “There  had  to  be  people  killed.” 

He  added  that  on  the  police  radio,  the  sheriff’s 
department  right  after  the  explosion  was  asking  for  10 
body  bags  and  a  survey  of  area  funeral  homes  to  see  how 
manv  bodies  each  could  take. 
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1,000,000  Shares 


COMMUNICATI  ONS,  INC 

Common  Stock 

(par  value  $.16^/3  per  share) 


Price  $19  Per  Share 


Upon  request,  a  copy  ol  the  Prospectus  describing  these  securities  and  the  business  ol  the 
Company  may  be  obtained  within  any  State  from  any  Underwriter  who  may  legally 
distribute  it  within  such  State.  The  securities  are  offered  only  by  means  of  the  Prospectus, 
and  this  announcement  is  neither  an  offer  to  sell  nor  a  solicitation  of  any  offer  to  buy. 


Goldman,  Sachs  &  Co. 

Bear,  Stearns  &  Co.  The  First  Boston  Corporation  A.  G.  Becker  Parihas  Blyth  Eastman  Paine  Webber 
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Alex.  Brown  &  Sons  Dillon,  Read  &  Co.  Inc.  Donaldson,  Lufkin  &  Jenrette  Drexel  Burnham  Lambert 
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Hambrecht  &  Quist  E.  F.  Hutton  &  Company  Inc.  Kidder,  Peabody  &  Co.  Lazard  Fr^res  &  Co. 
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Lehman  Brothers  Kuhn  Loeb 
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L.  F.  Rothschild,  Unterberg,  Towbin 


Smith  Barney,  Harris  Upham  &  Co. 
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Merrill  Lynch  Capital  Markets 


Salomon  Brothers  Inc 


Wertheim  &  Co.,  Inc. 


Prudential-Bache 


Shearson/American  Express  Inc. 
Dean  Witter  Reynolds  Inc. 


October  27,  1983 


UPl  Custom  Data — the  only  service  that  lets  you  design  the  news  report  that  flows  into  your  newsroom. 

Talk  about  a  blessing!  UPl  Custom  Data  separates  the  news  you  want  from  the  reams  of  news  you  don’t. 

'  Talk  about  a  time  saver!  The  UPl  Custom  Data  microprocessor — programmed  to  your  specifications — selects  only 
the  items  your  readers  want  to  know  about.  You  now  can  have  a  uniquely  tailored  wire  report  in  your  hands  every  day. 
And  free  up  the  hands  of  your  busy  newsroom  staff. 


Talk  about  a  choice!  You  can  select  by  state,  region,  story  category,  and  even  by  topic.  If  an  editor  wishes  to  follow 
a  special  subject  such  as  energy  or  aviation,  for  example,  the  UPl  computer  compiles  all  the  stories  on  that  subject 
from  around  the  world.  With  UPl’s  vast  coverage,  you  have  hundreds  of  categories  to  choose  from. 


ur  own  news  menu 

t 


Talk  about  the  future!  Combined  with  your  front-end  system  or  with  UPl’s  Newspaper  Computer  System, 

UPl  Custom  Data  brings  you  the  newsroom  of  tomorrow — today.  It’s  unmatched  anywhere  (and  by  anybody)  in  the  world. 


Enough  talk!  Find  out  more  about  how  UPl  Custom  Data  can  make  your  newsroom 
more  efficient.  Contact  your  local  UPl  representative  or  John  E.  Mantle,  Senior  VP 
and  Director  of  Newspaper  Services  at  1-8D0-828-8889. 
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NEWSPEOPLE  IN  THE  NEWS 


George  Beebe,  advisory  counse¬ 
lor  to  the  Inter-American  Press 
Association,  received  the  1983  Alum¬ 
ni  Award  for  Distinguished  Public 
Service  to  the  Community  at  Boston 
University.  He  is  a  1932  graduate  of 
the  university’s  School  of  Public 
Communication. 

Beebe  recently  retired  from  his  10- 
year  position  as  associate  publisher  of 
the  Miami  Herald  and  had  held  var¬ 
ious  positions  at  the  newspaper  since 
1944. 

During  his  half-century  in  journal¬ 
ism  Beebe  has  become  known  as  an 
advocate  for,  and  an  expert  on,  the 
issue  of  freedom  of  the  press. 

*  *  * 

John  Lamphiear,  formerly  retail 
ad  supervisor  for  the  Spokane 
Chronicle  and  Spokesman-Review, 
has  been  named  advertising  director 
of  the  Anchorage  Times. 

*  Ht  * 

John  C.  Berg  has  been  appointed 
manager  of  the  Minneapolis  office  of 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  succeeding  George 
Schmidt,  who  retired.  Berg  joined 
the  newspaper  advertising  sales  firm 
in  1967  in  Chicago  and  moved  to  Min¬ 
neapolis  in  1981. 


“CQ  regularly  provides 
detailed,  factual  reports 
on  important  issues 
which  are  very  helpful  to 
us  in  researching  our 
comments. ...” 

James  E.  Jacobson 
The  Birmingham  News 


James  P.  Enright  has  been 
appointed  vice  president  of  marketing 
for  the  Chicago  Sun-Times.  He  will  be 
responsible  for  the  promotion, 
research,  marketing  information  sys¬ 
tems,  marketing  services  and  market 
planning  departments.  Marketing 
director  since  1982,  Enright  has  held 
various  advertising  management 
posts  since  1974. 

*  ♦ 

Sam  Hall  Kaplan,  formerly  a  staff 
writer  specializing  in  urban  affairs, 
was  appointed  urban  design  critic  at 
the  Los  Angeles  Times.  Before  he 
joined  the  Times  in  1978,  Kaplan 
spent  a  year  as  special  assistant  to  the 
U  .S.  Comptroller  of  the  Currency  and 
earlier  held  assignments  at  the  New 
York  Post  as  assistant  managing  edi¬ 
tor  and  chief  editorial  writer  and  with 
the  New  York  Times  as  an  urban 
affairs  reporter. 

♦  *  * 

Madelyn  P.  Jennings,  senior  vice 
president,  personnel  and 
administration  of  Gannett  Co.,  Inc., 
and  Frank  H.T.  Rhodes,  president  of 
Cornell  University,  were  elected  trus¬ 
tees  of  the  Gannett  Foundation.  They 
fill  a  vacancy  and  a  new  trusteeship  on 
the  board,  which  now  has  16  mem¬ 
bers. 

Jennings  directs  all  “people  pro¬ 
grams”  for  the  company  and  is  a 
member  of  the  Gannett  management 
committee. 

♦  *  * 

In  an  expanded  role.  Dale  Bowen, 
general  advertising  manager  of  the 
Virginian-Pilot  and  the  Ledger-Star, 
Norfolk,  has  been  named  supervisor 
of  manager  positions  of  general 
advertising  sales,  co-op  advertising 
and  business  development. 

John  Taylor  was  appointed  to  the 
newly  created  position  of  general 
advertising  sales  manager,  from  man¬ 
ager  of  advertising  services. 


Kathleen  M.  Condon  was  named 
managing  editor  of  the  Troy  (N.Y.) 
Times  Record.  She  is  a  former  execu¬ 
tive  city  editor  of  the  Albany  (N.Y.) 
Knickerbocker  News  and  succeeded 
Kenneth  Darling,  who  resigned. 

Condon  was  a  reporter  and  execu¬ 
tive  women’s  editor  at  the  Knicker¬ 
bocker  News  before  her  executive 
assignment  six  years  ago. 

*  *  * 

Steve  Weinberg  is  the  new  execu¬ 
tive  director  of  Investigative  Report¬ 
ers  &  Editors,  a  national  organization 
of  journalists  based  in  Columbia,  Mo. 
He  replaces  John  Ullmann,  who 
became  an  assistant  managing  editor 
at  the  Minneapolis  Star  and  Tribune. 

Weinberg  moved  from  Washing¬ 
ton,  D.C.,  where  he  was  a  freelance 
investigative  reporter,  author  and 
director  of  the  University  of  Mis¬ 
souri’s  graduate  reporting  program. 
Previously  he  was  a  Des  Moines 
Register  reporter  and  a  Washington 
correspondent  for  newspapers  and 
magazines. 

*  ♦  * 

Phillip  L.  Geyer,  director  of 
marketing  services  for  the  San  Fran¬ 
cisco  Newspaper  Agency,  received 
the  Silver  Strand  Award  from  the 
Western  Region  of  the  International 
Newspaper  Promotion  Association  at 
the  recent  conference  in  Portland, 
Oregon.  The  award  is  for  service  in 
elevating  the  professional  stature  of 
newspaper  promotion. 

SH  *  * 

Robert  C.  Kessler  has  been 
named  business  manager  of  Grit 
Publishing  Company  and  Grit  Print¬ 
ing  Company,  Inc.,  Williamsport,  Pa. 
He  replaces  James  H.  Crossley, 
who  resigned  to  open  a  private 
accounting  practice.  Kessler  will 
direct  accounting  and  purchasing 
functions  in  addition  to  his  former 
duties  in  personnel  and 
administrative  services. 


Beebe 


Enright 


for  information  writV  or  call 

Congressional  Quarterly  Inc. 

Alin:  .Jim  Biilldrd 

1414  22nd  Si.  N.W.  Washington  D.C.  20037 
-  (202)  887-8500 


Condon 
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JOINS  FAMILY  WEEKLY— 

Thomas  Plate,  a  senior  editor  at 
Time  magazine  assigned  to  the 
nation  and  press  section  for  the 
past  two  years,  was  named  editor 
of  Family  Weekly.  Before  joining 
Time,  he  had  served  as  editorial 
page  editor  and  executive  editor  of 
the  Los  Angeles  Herald  Examiner 
and  earlier  held  editorial  and  writ- 
ing  positions  at  New  York 
magazine,  Newsday,  Long  Island; 
and  Newsweek  magazine. 


James  F.  Walsh,  display  advertis¬ 
ing  manager  of  Paddock  Publications, 
Arlington  Heights,  Ill.,  was  named 
director  of  advertising.  He  joined  the 
company  in  1980  following  20  years  at 
the  Chicago  Tribune. 


Jeanne  Stallings  Wright  has 
been  appointed  classiPied  advertising 
manager  of  the  Birmingham  (Ala.) 
News  and  Birmingham  Post-Herald. 
She  has  served  as  assistant  classified 
advertising  manager  since  1978. 

*  *  * 

David  Yochum  was  promoted 
from  assistant  editor  to  editor  of  the 
Los  Angeles  Business  Journal,  one  of 
12  regional  Cordovan  Business  Jour¬ 
nals  owned  by  Scripps-Howard. 

Yochum  had  worked  for  daily 
newspapers  and  joined  Cordovan  in 
1981  as  a  reporter  with  the  Atlanta 
Business  Chronicle. 

Susan  Currier  was  promoted  to 
editor  of  Washington  Business  Jour¬ 
nal.  She  joined  the  staff  last  year 
when  the  publication  was  launched. 
Previously  she  was  an  associate  edi¬ 
tor  of  INC.  Magazine  in  Boston. 


Richard  E.  Fales,  most  recently 
national  sales  director  for  King  Fea¬ 
tures  Syndicate,  has  joined  the 
national  newspaper  relations  staff  of 
Greater  Buffalo  Press,  Inc.  Based  in 
New  Canaan,  Conn.,  he  will  handle 
the  company’s  relations  with  news¬ 
papers  throughout  the  Eastern  United 
States  from  Maine  to  Florida,  Upstate 
New  York  and  westward  into  Ohio, 
Tennessee  and  Alabama. 

Stephen  M.  Kent  has  been  named 
publisher  of  the  Dubuque  ( Iowa)  Tele¬ 
graph  Herald.  Kent  has  been  execu¬ 
tive  editor  since  May  of  1980.  Earlier 
he  was  managing  editor  of  the  Yakima 
(Wash.)  Herald-Republic,  city  editor 
of  the  Albany  (N.Y.)  Knickerbocker 
News  and  held  various  positions  with 
the  Associated  Press. 

*  *  ♦ 

Michael  B.  Kramer,  manager  of 
the  Minnesota  Newspaper  Associa¬ 
tion,  has  resigned  to  become  director 
of  marketing  with  Finance  and  Com¬ 
merce,  a  daily  business  newspaper, 
and  Daily  Market  Record  in  Min¬ 
neapolis.  He  had  been  manager  of  the 
association  since  early  1982. 


John  A.  Park,  Jr. 

Box  17127,  Raleigh,  N.  C.  27619  •  (919)  782-3131 

Expertise  For  Owners  Considering 
Sale  of  their  Newspapers 

SNPA  Meeting,  Boca  Raton,  November  12-15 

Available  for  Private  Confidential  Conference 

28  YEARS  NATION-WIDE  PERSONAL  SERVICE 


Kuyk  Logan  will 
leave  Houston  Post 

Kuyk  Logan,  managing  editor  of 
the  Houston  Post  since  1976,  told  a 
staff  meeting  of  editorial  division  em¬ 
ployees  that  he  will  leave  the  news¬ 
paper  when  the  Toronto  Sun  Publis- 
ing  Corp.  assumes  ownership  about 
December  1. 

Logan,  now  president  of  the  Texas 
Associated  Press  Managing  Editors, 
told  the  October  27  meeting  that  he 
had  no  plans  at  present. 

With  the  Post  since  1969  when  he 
was  named  assistant  managing  editor 
in  a  move  from  city  editor  of  the  Daily 
Oklahoman,  Oklahoma  City,  Logan 
earlier  worked  for  United  Press 
International,  the  San  Angelo  Stan¬ 
dard  Times  and  the  Oklahoma  City 
Times.  He  is  a  past  president  of  UPI 
editors  of  Texas  and  was  a  Pulitzer 
Prize  juror  this  year  and  will  serve 
also  in  1984. 


New  assistant  sports  editor  at  the 
Odessa  (Texas)  American  is  Randy 
Lightfoot,  formerly  sports  editor  of 
the  Plainview  (Texas)  Daily  Herald. 

(Continued  on  page  30) 


When 
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There’s  a  big  news  source  for 

SMALL  BUSINESS 
facts  &  figures. 

NFIB 

National  Federation  of 
Independent  Business 

Call  Dave  Cullen  at 

(802)  S54-9000 
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NEWSPEOPLE  IN  THE  NEWS 


(Continued  from  puffc  29) 

Michael  Herron  has  been  pro¬ 
moted  to  advertis'ng  services  mana¬ 
ger  for  the  Vir)iinian-Pilot  and  the 
Ledger-Star,  Norfolk,  Va. 

Herron  joined  the  newspapers  in 
1981  and  has  held  positions  on  the 
Norfolk  local,  Virginia  Beach  Beacon 
and  key  accounts  retail  advertising 
sales  staffs. 


NOVEMBER  HONOR - 

Helen  K.  Copley,  chairwoman  and 
chief  executive  officer  of  Copley  News¬ 
papers  and  publisher  of  the  Son  Diego 
Union  and  the  Tribune,  is  the  first 
woman  to  be  honored  by  the  Son 
Diego-lmperiol  Chapter  of  the  March  of 
Dimes  for  "significant  contribution"  to 
the  community. 

The  testimonial  dinner  in  her  honor 
November  1 1  at  the  Hotel  Del  Corona¬ 
do  benefits  the  March  of  Dimes. 

This  year's  event  will  feature  a  special 
acknowledgment  by  Sarah  Purcell  of 
NBC's  Real  People  Program,  who 
worked  at  Copley  Newspapers  early  in 
her  career.  Purcell  is  co-host  of  the  first 
March  of  Dimes  National  Telethon. 


Staff  changes  at  the  Albany  (N.Y.) 
Knickerbocker  News  include: 

Susan  Tomer,  from  assistant  city 
editor  to  the  new  position  of  tv/radio 
editor. 

Michael  Kane,  from  assistant 
news  editor  to  assistant  city  editor, 
succeeding  Tomer. 

Drew  MacDonald,  to  the 
entertainment  news  staff  from  the 


the  most 
experienced  firm 
in  newspaper  executive 
recruitment. 

Publishers,  corporate  executives,  managers  in  all 
departments-we're  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 

Sc  S^CP?77Aa/?V^ 

ONE  CROSSROADS  OF  COMMERCE  *  U 


ROLLING  MEADOWS.  ILLINOIS  60008 


Troy  (N.Y.)  Times  Record.  He  suc¬ 
ceeds  Martin  Moynihan  as  movie 
writer.  Moynihan  moved  to  the 
Albany  Times-Union. 

Ellis  Henican,  to  the  metro 
reporting  staff  after  a  year-long  Pulit¬ 
zer  Traveling  Fellowship  in  Central 
America.  He  formerly  was  associate 
editor  of  the  New  Orleans  Figaro,  a 
weekly,  and  a  reporter  with  the  Cin¬ 
cinnati  Post. 

*  *  * 

Diana  Kreitling,  most  recently 
personnel  services  manager  of  the 
Chicago  Tribune,  has  a  new  position 
as  employee  relations  manager  for 
Freedom  Center,  the  newspaper's 
state-of-the-art  production  facility. 

*  5i«  =i< 

Travis  O.  Rockey  has  been  named 
president  of  The  Banner  Corporation , 
Cambridge,  Md.  Previously  he  was 
director  of  sales  at  the  Anderson 
(S.C.)  Independent-Mail. 


DEATHS 


Thomas  J.  Conner,  66,  a  retired 
Chicago  Tribune  photographer  and 
reporter,  died  September  1 1. 

=i<  *  * 

William  P.  Curtain,  79,  43-year 
member  of  the  financial  staff  of  Bos¬ 
ton  Herald-Traveler  Newspapers, 
died  September  22. 

*  * 

Thomas  J.  Fitzgerald,  71,  retired 
Boston  Globe  sportswriter,  died 
October  1 1  after  a  short  illness. 

*  *  * 

Harry  Hallstrom,  graphic  sales¬ 
man  for  Taft  Contracting  Co.,  Chica¬ 
go,  for  25  years,  died  September  24. 

*  *  * 

Judith  Huxley,  56,  whose  column 
“Table  for  Eight,”  appeared  biweek¬ 
ly  in  the  Sunday  food  section  of  the 
Washington  Post,  died  of  cancer  Oct. 
17  at  her  home  in  Chevy  Chase. 

*  s|«  * 

Dr  .  Yervant  Khatanassian,  90, 
who  was  editor  of  Hairenik,  Arme¬ 
nian  newspaper  published  in  Boston, 
died  September  17. 

*  *  * 

Stephen  Francis  Leo,  74,  who 
was  the  first  public  relations  director 
of  the  United  States  Air  Force,  died 
September  29  in  Brunswick,  Me.  He 
had  been  a  reporter  for  the  Guy  Gan¬ 
nett  Newspapers  in  Maine. 

*  =1=  !|S 

George  P.  Thorpe,  70,  former 
chief  artist  of  the  editorial  department 
of  Chicago  Today,  died  September 
26. 
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Welcome  mat  is  out 

Weekday  mornings  C-Span,  the 
cable  satellite  Public  Affairs  Net¬ 
work,  invites  viewers  to  call  in  and 
talk  with  working  journalists  about 
reporting  of  the  news.  From  Pueblo, 
Colorado,  the  other  day  a  caller 
evidentally  pleased  with  the  net¬ 
work’s  recent  tour  of  USA  Today, 
said,  “I  would  love  to  see  a  day  at 
the  Washington  Post." 

Stephen  Rosenfeld,  deputy  edito¬ 
rial  page  editor  of  the  Post,  appear¬ 
ing  on  the  call-in,  answered,  “We 
receive  an  awful  lot  of  visitors,  and 
we  enjoy  showing  them  around.  We 
do  not  figure  that  we  are  television 
performers  and  we’re  not  at  all  hap¬ 
py  to  have  cameras  come  in  which 
alter  the  atmosphere  of  the  work¬ 
place  as  far  as  we’re  concerned. 

“But  people  on  their  own  two  feet 
are  welcome.’’ 

Back  to  the  campus 

In  celebration  of  its  75th 
anniversary  the  School  of  Journalism 
at  the  University  of  Missouri- 
Columbia  is  conducting  an  alumni  lec- 
ture  series  with  news  media 
executives  and  columnists  returning 
to  the  campus  to  speak  on  various 


topics.  The  series  continues  into  the 
spring  term. 

Scheduled  from  mid-November  to 
April  are; 

Bill  Tammeus,  columnist,  Kansas 
City  Star,  Nov.ll;  Christy  Bulkeley, 
publisher,  Danville  (111.)  Commercial 
News,  Nov.  14-15;  Saul  Pett.  special 
correspondent,  the  Associated  Press, 
New  York,  Nov.  28. 

Dick  Harris,  president,  radio 
group,  Westinghouse  Broadcasting  & 
Cable,  Inc.,  Feb.  15-16;  Ron  Martin, 
executive  editor,  USA  Today,  March 
29-30;  Jerry  Friedheim,  America 
Newspaper  Publishers  Association, 
March  28;  and  Paul  Greenberg,  edito¬ 
rial  page  editor.  Pine  Bluff  (Ark.) 
Commercial,  April  6. 

Journalism  family 

Patricia  Myers  McElfresh,  an 
award-winning  Arizona  journalist  and 
feature  writer,  is  back  at  the  Mesa 
Tribune  from  a  leave  of  absence  in  the 
summer  to  do  primary  research  for  a 
book  on  the  history  of  the  resort  com¬ 
munity  of  Scottsdale. 

Her  husband  Jerry  has  been  manag¬ 
ing  editor  of  the  Scottsdale  Daily  Pro¬ 
gress  for  17  years.  Their  daughter, 
Suzanne,  is  editor  of  special  advertis¬ 
ing  sections  for  the  Arizona  RepuhlicI 


CONGENIAL  COMPETITORS— 
Executives  at  two  Sunday  giants.  Parade 
and  Family  Weekly,  turned  out  to  hear 
Parade's  editor  Walter  Anderson  (right) 
speak  before  a  meeting  of  the  Overseas 
Press  Club  in  New  York  City.  Exchanging 
greetings  (but  no  trade  secrets)  are  Mort 
Frank,  chairman  of  the  board  emeritus  of 
Family  Weekly  (left)  and  Carlo  Vittorini, 
president  and  publisher  of  Parade. 


Phoenix  Gazette,  and  also  edits  the 
Valley  Post  mailed  section. 

McElfresh  moved  west  from  Ohio 
21  years  ago  after  starting  her  journal¬ 
ism  career  during  student  days  at  the 
University  of  Akron  as  a  part-time 
sports  writer  and  reporter  for  the  local 
bureau  of  the  Cleveland  Plain  Dealer. 

The  journalist's  view  of  Scottsdale 
is  planned  as  a  “coffee  table"  book 
for  publication  in  the  fall  of  1984. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 


state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 


STATE  FARM 


INSURANCE 


Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)  766-2863 
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Weekly  newspaper  employees  feuding  with  owner 

12  employees  charge  unfair  labor  practices 
after  editor  is  fired  for  “hiding”  story 


By  William  Brand 

A  dozen  employees  of  the  Montclarion  and  Berkeley 
Voice,  weekly  newspapers  in  Oakland  and  Berkeley, 
Calif.,  have  filed  a  complaint  with  the  National  Labor 
Relations  Board  charging  the  Warren  (Chip)  Brown  family 
with  unfair  labor  practices. 

The  dispute  began  two  weeks  ago  when  Mary  Brown, 
assistant  publisher  of  the  Montclarion,  and  wife  of  Chip 
Brown,  fired  Belinda  Taylor,  editor  of  the  Montclarion  for 
the  past  four  years,  and  editor  of  The  Berkeley  Voice  since 
it  was  launched  a  year  ago 

Taylor  said  Mrs.  Brown  took  exception  to  a  story  writ¬ 
ten  at  Taylor’s  direction  by  reporter  Miranda  Ewell  about 
politics  in  Emeryville,  a  tiny  industrial  community  located 
between  Oakland  and  Berkeley,  where  a  planned  large- 
scale  high-rise  office  and  residential  complex  is  the  subject 
of  a  referendum  this  December. 

“She  (Mrs.  Brown)  told  me  she  had  lost  confidence  in 
my  judgment;  that  1  should  have  submitted  the  story  for 
prior  approval  by  the  company’s  attorney,’’  Taylor  said. 

She  said  she  was  offered  two  months  severance  pay,  if 
the  staff  came  in  the  next  day  and  completed  stories  for  the 
next  edition  on  deadline. 


“She  (Mrs.  Brown)  told  me  she  had 
lost  confidence  in  my  judgment;  that  I 
should  have  submitted  the  story  for  prior 
approval  by  the  company’s  attorney,” 
Taylor  said. 

The  two  papers’  six  staff  reporters  and  six  stringers 
finished  work  the  next  day,  but  Taylor  said  Brown  told  her 
there  had  been  a  misunderstanding  and  that  instead  she 
would  receive  regular  weekly  checks  from  Brown  News¬ 
papers  through  December. 

“I  said  I  had  not  agreed  to  that  and  furthermore,  1 
couldn’t  accept  a  job  on  another  newspaper  if  I  was  still  on 
the  payroll  of  the  Montclarion.  She  insisted  that  I  submit  a 
written  resignation  and  agree  to  that,’’  Taylor  said. 

“1  told  her  I  could  not  agree,  and  she  said  1  was  fired. 
This  was  all  done  over  the  telephone.  1  was  not  even 
allowed  to  come  in  and  clean  out  my  desk.’’ 

All  the  two  papers’  dozen  reporters  and  stringers 
walked  off  the  job  in  protest.  They  said  the  Browns  refused 
to  deal  with  them  collectively  and  sent  each  reporter  a 
hand-delivered  letter  requiring  them  to  be  on  the  job  at  a 
set  hour  or  be  fired. 

No  one  returned. 

Brown,  meanwhile,  appointed  Kevin  McKenna,  a 
proofreader,  as  “permanent  editor.’’  He  has  begun  hiring 
new  reporters. 

Brown,  whose  family  corporation.  Brown  Newspapers, 
formerly  owned  the  Berkeley  Gazette  and  the  Contra 
Costa  (Calif.)  Independent,  and  now  owns  the  Carmel 
Pinecone,  the  Monterey  Review  and  Family  Fair,  a  Rich¬ 
mond,  Calif.,  shopper,  said  he  regrets  losing  the  staff. 

“Basically,”  he  said  in  an  interview,  “the  reason  for 
Belinda’s  dismissal  had  nothing  to  do  with  our  concern 
about  the  reporting  done  by  the  previous  staff.  We  are  not 
in  favor  of  restricting  anybody’s  rights. 

“We  had  an  ongoing  owner-supervisor  problem.  It  was 


a  management  to  management  problem.  The  reasons  she 
was  dismissed  were  strictly  for  her  management  style.  It 
was  bad  chemistry  between  us  and  all  the  other  things  that 
lead  to  dismissals  in  businesses  across  America.” 

Brown  said  that  as  editor  it  was  her  obligation  to  consult 
on  a  very  informal  basis  the  publishers  or  their  lawyers. 
The  truth  is,”  he  charged,  “she  was  blatantly  hiding  the 
story  from  us  ...  ” 

“I  was  incensed  because  she  sent  our 
investigative  reporters  to  write  the 
longest  story  in  our  history  about  an 
area  out  of  our  primary  circulation  area.” 

“I  have  no  argument  with  the  content  or  the  merit  of  the 
story.  But  we  have  just  made  cuts  in  staff  because  of 
economics.  I  was  incensed  because  she  sent  our 
investigative  reporters  to  write  the  longest  story  in  our 
history  about  an  area  out  of  our  primary  circulation  area.” 
The  story,  he  said,  ran  over  three  broadsheet  pages. 

Brown  added  that  Taylor  had  earlier  complained  to  him 
that  he  allowed  Dave  Mullen,  production  manager  of  the 
Montclarion,  to  moonlight  on  the  Emeryville  Eagle,  a 
paper  that  supports  the  proposed  high-rise  development. 
The  Eagle  was  also  produced  in  the  Montclarion’s  produc¬ 
tion  facilities.  “She  didn’t  like  it”,  he  said.  “And  her 
retaliation  was  to  do  this  investigative  piece  on  Emery¬ 
ville.  She  defied  the  Brown  family  leadership.” 

Taylor,  42,  a  University  of  California  Berkeley  journal¬ 
ism  graduate,  formerly  worked  at  the  Novato  (Calif.)  At/v- 
ance  and  taught  journalism  at  the  college  of  Marin. 

She  said  Brown’s  charges  that  she  deliberately  hid  the 
story  from  the  family  were  absolutely  false. 

She  also  disagreed  that  the  story  involved  a  city  outside 
of  the  two  papers’  circulation  area. 

“The  new  waterfront  director  of  the  city  of  Berkeley 
is  the  man  who  conceived  the  Emeryville  high-rise  plan 
next  door.  It  very  directly  relates  to  our  readership,”  she 
said. 

Taylor  said  her  staff  feels  the  NLRB  complaints  have 
merit  and  that  they  intend  to  press  for  a  hearing. 

Brown,  meanwhile,  said  he  has  received  a  letter  from  an 
unnamed  person  threatening  to  sue  him  for  libel  over  the 
Emeryville  story.  He  refused  to  disclose  the  author  of  the 
letter. 

He  said  Taylor  had  never  formally  checked  with  him  on 
stories,  but  that  she  almost  always  did  so  “in  a  very 
relaxed,  very  informal  way.”  He  said  he  had  never  cen¬ 
sored  a  story  in  the  paper  and  would  not  have  censored  this 
one,  but  he  wanted  to  be  consulted. 

Brown,  who  describes  himself  as  “conservative  politi¬ 
cally”  noted  that  both  the  Montclarion  and  Berkeley 
Voice  were  politically  liberal.  “They  did  a  lot  of  things  I 
did  not  personally  agree  with,”  he  said. 

“I  think  that  is  a  reflection  of  my  style,”  he  said.  “And  I 
want  to  say  that  in  the  future,  we  will  continue  to  spend  top 
dollar  to  find  capable  investigative  reporters  and  that  we 
will  allow  maximum  creativity  and  freedom.  However,  we 
always  want  them  to  know  that  we  have  to  check  the  legal 
sensitivity  of  stories.” 

The  Montclarion  has  a  circulation  of  27,000.  The 
Berkeley  Voice,  a  controlled-circulation  newspaper,  has 
about  20,000  circulation. 
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Ad  rep  firm  starts 
client  newsletter 

Cresmer,  Woodward,  O'Mara  & 
Ormsbee,  Inc.,  the  newspaper 
advertising  representative  firm, 
introduced  the  first  issue  of  “News¬ 
paper  Insights.’’  a  newsletter  col¬ 
laborated  on  by  CWO&O  and  secur¬ 
ity  analyst,  John  Morton,  at  the  firm’s 
38th  annual  ad  conferences  in 
Phoenix. 

“Newspaper  Insights’’  is  being 
written  for  CWO&O  client  newspa¬ 
pers  and  addresses  key  issues  in  the 
newspaper  industry,  with  emphasis 
on  revenue  trends  in  national,  retail 
and  classified  advertising,  both  re¬ 
gionally  and  nationally.  The  newslet¬ 
ter  also  discusses  finance,  produc¬ 
tion,  labor,  acquisition  and  the  new 
technologies. 

L.A.  Times  starts 
counseling  service 

The  Los  Angeles  Times  has  begun 
an  employee  counseling  service  pro¬ 
gram  to  provide  confidential  counsel¬ 
ing  for  employees  and  their  families. 

Robert  T.  Dorris  &  Associates,  a 
firm  experienced  in  the  field  of  sub¬ 
stance  abuse  and  occupational  pro¬ 
gramming,  will  operate  the  program 
for  the  Times. 

Family  counselors  from  the  firm 
will  help  employees  and  family 
members  identify  and  deal  with  per¬ 
sonal  problems  that  may  have  a  nega¬ 
tive  effect  on  the  employee’s  personal 
and/or  work  life. 

“The  results  of  various  studies  indi¬ 
cate  there  is  a  direct  relationship 
between  personal  problems  away 
from  the  job  and  problems  on  the 
job,’’  said  Jim  Boswell,  Times  vice 
president  of  employee  and  public  re¬ 
lations.  “This  program  provides  a 
confidential  setting  for  employees 
and  members  of  their  families  to  meet 
with  non-company  personnel  and 
receive  consultation  for  problems 
they  may  have.’’ 

The  employees  counseling  service 
will  address  such  issues  as  alcohol¬ 
ism,  drug  dependence,  depression, 
marital  difficulties  and  financial  prob¬ 
lems. 

Free  ad  space 

The  Long  Beach  (Calif.)  Press- 
Telegram  is  giving  advertisers  who 
purchase  a  minimum  of  28  lines  of 
classified  real  estate,  an  additional  14 
lines  free  to  be  used  for  a  photo  of  a 
home. 

Classified  manager  Ray  Bisso,  who 
announced  the  offer,  said  the  black 
and  white  photo  must  be  supplied  by 
the  realtor. 


A  nnouncing: 

The  John  S.  Knight  Fellowships 
for  Professional  Journalists 
at  Stanford  University 


The  purpose  of  the  program  is  to  improve 
the  quality  of  American  journalism  by  provid¬ 
ing  opportunities  for  outstanding  mid-career 
professionals  to  broaden  and  deepen  their 
understanding  of  the  historical,  social,  eco¬ 
nomic,  cultural  and  philosophical  dimensions  of 
major  issues  and  trends  shaping  the  nation  and 
the  world. 

Up  to  12  fellowships  will  be  awarded  each 
year — beginning  in  September,  1984 — to  full¬ 
time  employees  of  newspapers,  wire  services, 
radio  or  television  news  departments,  magazines 
in  the  area  of  news/ commentary  public  affairs, 
film  and  television  documentarists,  and  photo¬ 
journalists.  No  more  than  two  of  these  may  be 
awarded  to  employees  in  business  management 
positions  who  are  interested  in  broadening  their 
educational  background,  as  opposed  to  develop¬ 
ing  further  a  particular  skill,  and  who  are  likely 
to  move  into  positions  where  their  decisions  will 
affect  the  editorial  quality  of  the  mass  media 
(e.g.,  publishers,  general  managers,  station 
managers). 

The  program  seeks  applicants  who  have 
demonstrated  uncommon  excellence  in  their 
work  and  who  have  the  potential  of  reaching 
the  top  ranks  in  their  specialization.  Nomina¬ 
tions  are  encouraged  from  employers  as  well  as 
applications  from  individuals. 

All  candidates  must  have  at  least  seven  years 
full-time  news  experience  and  must  be  U.S.  citi¬ 
zens  employed  by  U.S.  news  organizations.  Sti¬ 
pend  is  $20,000  for  nine  months  plus  tuition 
and  a  book  allowance.  Deadline  for  applica¬ 
tions  is  February  I  of  each  year. 

For  complete  information  and  application 
forms,  write: 

Director 

John  S.  Knight  Fellowship  Program 

Department  of  Communication 

Stanford  University 

Stanford.  California  94305-2069 
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Journalists  kidnapped,  jailed,  killed  in  23  nations 

Latin  editors  criticize  U.S.  counterparts 
for  “ideaiizing”  ieftist  guerilia  movements 


By  Tracy  Wilkinson 

Journalists  have  been  kidnapped,  jailed,  wounded  or 
killed  in  Argentina,  Grenada,  Chile,  Haiti,  Guatemala  and 
El  Salvador,  the  Inter  American  Press  Association  was 
told  during  its  annual  meeting  in  Lima,  Peru,  last  week. 

U.S.  and  Latin  American  newspaper  publishers  and 
editors  said  journalists  were  arrested,  harassed,  muzzled 
or  subjected  to  other  violations  of  press  liberties  in  23 
Western  Hemisphere  nations  in  the  past  year. 

“Attacks  against  freedom  of  the  press  are  coming  with 
more  frequency  and  with  greater  rage,”  Andres  Garcia 
Lavin,  Inter  American  Press  Association  president,  told 
the  opening  of  the  group’s  39th  annual  general  assembly. 

Garcia  Lavin  said  the  lAPA  sent  protests  to  23  nations 
over  the  last  year,  over  abuses  of  freedom  of  the  press. 
They  cited  governments  of  Nicaragua,  Chile,  Argentina, 
Uruguay  and  El  Salvador. 

The  lAPA  had  earlier  warned  of  erosion  of  freedom  of 
the  press  in  the  United  States,  citing  a  “continued  cam¬ 
paign”  by  the  Reagan  administration  to  censor  govern¬ 
ment  information. 

The  lAPA  said  Reagan  was  abusing  his  power  by  chang¬ 
ing  FBI  and  CIA  guidelines  to  allow  those  agencies  to 
infiltrate  the  news  media. 

Some  375  members  of  the  lAPA  met  in  Peru  to  study  the 
gains  and  losses  in  press  freedom  throughout  the  Amer¬ 
icas. 


‘This  is  a  dangerous  profession  and 
our  protection  must  be  an  international 
issue,”  said  lAPA  representative  Edward 
Seaton  of  Seaton  Newspapers  in 
Manhattan,  Kansas. 


The  lAPA  accused  the  Nicaraguan  government  of 
imposing  drastic  censorship  and  invoking  death  threats 
against  the  newspaper  La  Prensa  from  publishing  a  signifi¬ 
cant  amount  of  news  —  sometimes  as  much  as  90%  of  its 
material. 

Arbitrary  “national  security”  laws  muzzle  the  press  in 
many  countries,  the  press  group  said. 

In  Uruguay,  six  magazines  were  shut  down  by  the  mili¬ 
tary  government  this  year  —  one  because  it  published  a 
photograph  of  Spanish  King  J  uan  Carlos  with  a  U  ruguayan 
opposition  leader. 

The  lAPA  also  criticized  the  emergence  of  journalism 
profession  societies  in  many  Latin  American  nations. 
Membership  often  is  mandatory  or  a  reporter  is  not 
allowed  to  work  in  the  country. 

All  but  two  of  the  20  U.S.  and  Latin  journalists  killed  in 
the  last  year  died  in  South  America,  including  eight  Per¬ 
uvian  reporters  slaughtered  in  a  remote  Andean  village  last 
January. 

“This  is  a  dangerous  profession  and  our  protection  must 
be  an  international  issue,”  said  lAPA  representative 
Edward  Seaton  of  Seaton  Newspapers  in  Manhattan, 
Kansas. 

Panelists  James  Nelson  Goodsell  of  the  Christian  Sci¬ 
ence  Monitor  and  Associated  Press  Mexico  editor  Peter 
Eisner  said  the  dangers  are  inherent  in  the  job. 

“There  may  be  no  way  we  can  guarantee  our  own 


safety,”  Eisner  said. 

James  Brooke,  South  American  correspondent  for  the 
Miami  Herald,  recommended  caution. 

“In  the  print  business  you  don’t  have  to  watch  them  pull 
the  trigger,”  he  said.  “It’s  an  unnecessary  risk  and  rarely 
adds  anything  to  the  story.” 

The  panelists  warned  some  efforts  to  guarantee  safety 
might  backfire  and  be  abused  by  governments  to  justify 
licensing,  surveillance  and  other  restrictions. 

The  1 APA  annual  meeting  was  held  under  extraordinary 
security  measures  to  prevent  leftist  guerilla  attacks. 

About  100  riot  police  armed  with  machine  guns  and 
flanked  by  armored  cars  and  a  small  tank  were  stationed  in 
front  of  the  downtown  hotel  where  the  convention  is  tak¬ 
ing  place. 

Plainclothes  detectives  stalked  the  floor  where  the  main 
meeting  was  being  held.  Other  security  officers  were  sta¬ 
tioned  on  the  other  18  floors. 

On  the  night  of  the  first  I  APA  delegates’  arrival,  gueril¬ 
las  staged  a  dynamite  and  machine-gun  attack  on  the  Per¬ 
uvian  government’s  political  party  headquarters  around 
the  corner  from  the  hotel. 

During  one  panel  debate,  Latin  American  newspaper 
editors  scolded  their  U.S.  counterparts,  saying  they  ideal¬ 
ized  leftist  guerilla  movements  and  provided  shallow 
coverage  of  the  region. 

A  group  of  Latin  American  editors  questioned  Sterling 
E.  Soderlind,  vice  president  for  planning  of  the  Wall  Street 
Journal;  William  J.  Small,  president  of  United  Press 
International;  Warren  Hoge,  foreign  editor  of  the  New 
York  Times;  and  William  Long,  chief  of  correspondents 
for  the  Miami  Herald. 

The  questioners  accused  the  U.S.  press  of  romanticiz¬ 
ing  the  1979  leftist  Sandinista  takeover  of  Nicaragua  and 
said  the  same  prejudices  tend  to  carry  over  in  coverage  of 
guerrilla  movements  in  El  Salvador  and  elsewhere. 

Soderlind  acknowledged  that  U.S.  reporters  and  their 
readers  often  favor  the  underdog  and  see  rebels  as  “Robin 
Hoods,”  but  said  careful  editing  should  correct  any  hint  of 
favoritism. 

The  panelists  said  it  is  incumbent  on  governments  to 
counter  pro-rebel  favoritism  with  accurate  information  — 
not  propaganda. 

“It  takes  awhile  for  the  press  to  become  sophisticated 
(in  recognizing  political  movements),  while  the  guerillas 
have  become  very  sophisticated  in  manipulating  the  news 
media,”  Small  said. 

“Governments  should  present  their  case  in  an  open 
way.  Too  often  the  reporter  goes  to  hear  the  other  side  and 
finds  silence,  not  information.” 

Long  added:  “A  government  can’t  fight  propaganda 
with  more  propaganda  and  disinformation.” 

The  Hispanic  representatives  criticized  the  failure  of  the 
U.S.  press  to  “ask  why”  in  Latin  America,  the  attaching 
of  easy  labels  to  ideologies,  a  tendency  to  superficially  size 
up  the  region’s  events  and  “fireman  journalism”  —  only 
showing  interest  in  coups,  earthquakes  and  other  disas¬ 
ters., 

Hoge  said  that  while  much  of  the  criticism  may  have 
been  justified  10  years  ago,  the  U.S.  media  is  improving  its 
coverage  of  Latin  America. 
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$1  million  profit  turnaround  for  news  group 


operations  we  preached  the  philoso¬ 
phy  of  invest  in  the  future,  build  circu¬ 
lation  and  build  our  markets.” 

Smyth  said  the  turnaround  was 
achieved  by  having  every  operation 
curtail  expansion.  “We  stopped  start¬ 
ing  new  papers,  stopped  taking  on 
new  projects,”  he  said.  “We  really 
didn’t  cut  costs.  We  just  held  the  line 
and  generated  more  volume.” 

Smyth  said  the  company  did  close 
three  weeklies  in  northern  Arizona 
which  weren't  performing  well  and  in 
some  cases  reduced  staff  through 
attrition. 

With  its  return  to  profitability  the 
company  made  an  additional  con¬ 
tribution  of  $150,000  to  its  Employee 
Stock  Ownership  Plan  which  now 
owns  more  than  $1.5  million  of  the 
company's  non-voting  preferred 
stock. 


Daily  opens  child  development  center 


UPl  reissues  JFK  book  as  promo  device 


Multimedia  employees.  It  will  be 
managed  as  a  non-profit  operation  by 
an  independent  board  of  News- 
Piedmont  employees. 

The  school  has  kindergarten  for 
two,  three,  four  and  five-year  olds  and 
an  infant  care  area  for  infants  and 
toddlers.  The  program  includes 
physical  education,  music  and  a 
structured  education  curriculum  for 
all  kindergarten  classes. 

The  idea  for  the  center  began  as  a 
suggestion  by  News  Piedmont  Co. 
employees,  and  the  school  has  been  in 
the  planning  stages  for  two  years. 


Independent  Newspapers,  Inc.,  a 
network  of  community  newspapers  in 
Arizona,  Delaware,  Florida  and 
Maryland,  announced  it  has  achieved 
a  profit  turnaround  of  more  than  $1 
million  in  the  fiscal  year  ending  June 
30,  1983. 

The  privately  held  company,  head¬ 
quartered  in  Phoenix,  Arizona,  and 
Dover,  Delaware,  publishes  17  news¬ 
papers. 

President  and  publisher  Joe  Smyth 
said  the  company  earned  a  profit  of 
$541,656  on  sales  of  $10.7  million. 

Smyth  said  the  turnaround  resulted 
from  a  change  in  corporate  strategy 
which  began  in  early  1982. 

“We  decided  to  temporarily  aban¬ 
don  our  emphasis  on  long-term 
growth  so  we  could  return  to  pro¬ 
fitability  and  reduce  our  growing  bank 
debt,”  Smyth  said.  “In  all  our 


The  Greenville  (S.C.)  News- 
Piedmont  has  opened  an  Employees' 
Child  Development  Center,  believed 
to  be  the  first  center  of  this  type 
started  by  any  newspaper  in  the 
country. 

The  center  is  housed  in  a  recently 
renovated  section  of  the  Downtown 
Baptist  Church.  The  center  is  within 
walking  distance  from  the  News- 
Piedmont  Building. 

The  center  provides  a  complete 
child  development  program  and  care 
five-days-a-week  for  pre-school  chil¬ 
dren  of  the  News-Piedmont  Co.  and 


United  Press  International  is  offer¬ 
ing  a  20-year-old  book  about  John  F. 
Kennedy's  assassination  to  newspa¬ 
pers  as  a  promotion  and  circulation¬ 
building  device. 

Only  one  paper  in  each  city  has  the 
right  to  distribute  Four  Days,  which 
sold  over  3  million  copies  when  it  was 
originally  published  in  1963  by  UPl 
and  American  Heritage  magazine. 
UPl  client  papers  have  first  refusal 
rights  on  the  commemorative  hard¬ 
cover  edition. 

Simon  &  Schuster  is  distributing  a 
paperback  edition  to  bookstores,  but 
UPl  president  and  chief  operating  offi¬ 
cer  William  J .  Small  said  the  hardcover 
Four  Days  is  only  available  through 
the  wire  service  and  American  Heri¬ 
tage,  which  had  suggested  to  UPl  that 


The  Sacramento  Union,  which 
published  the  first  issue  of  its  new 
Sunday  magazine  October  2,  became 
a  primary  member  of  the  Sunday 
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the  book  be  reissued. 

Four  Days  contains  photos  and  arti¬ 
cles  about  the  Nov.  22,  1963  shooting 
of  the  President  and  the  events  that 
immediately  followed.  The  book 
includes  the  famous  eyewitness 
account  of  the  late  Merriman  Smith, 
whose  coverage  won  a  Pulitzer  Prize. 
And  it  also  features  a  new  assessment 
of  the  Kennedy  years,  written  by 
historian  Theodore  H.  White,  that 
can  be  published  in  newspapers 
ordering  the  book. 

After  papers  buy  copies  of  the  hard¬ 
cover  book,  they  can  resell  them, 
offer  them  free  to  new  subscribers, 
etc.  Papers  who  purchase  1,000  or 
more  copies  of  Four  Days  can  have 
their  name  and/or  logo  imprinted  on 
the  front  cover  at  no  extra  charge. 


Magazine  Network  October  23. 

Total  circulation  of  Sunday 
Magazine  Network's  publications  is 
now  22  million. 


FOOD  FOR 
THOUGHT 


The  authoritative 
nutrition  coiumn, 
by  Dr.  lean  Mayer 
and  leanne 
Goidbery,  R.D. 

At  a  time  when  readers  hunger  for 
sound  nutritional  advice,  but  often 
get  quackery,  Mayer  and  Goldberg 
steer  the  tricky  course  between 
food  fads  and  food  companies.  In 
one  expository  and  one  q.  &  a. 
column  each  week,  they  discuss 
those  aspects  of  food,  vitamins  and 
nutrition  that  are  part  of  daily  exis¬ 
tence,  in  clear,  practical  prose. 

For  rates  and  availability,  please  call  collect 
or  write  William  B.  Dickinson,  Jr.,  (202) 
334-6377.  The  Washington  Post  Writers 
Group,  Washington,  D.C.  20071. 

\A/^siyi|ton  Post 
Whters  Group 

A  syndicated  service  from  The  Washington  Post 


Sacramento  Union  joins  Sunday  Mag/Net 
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Flexo  gains  another  foothold 

M.A.N. ‘Roland  USA  and  the  Miami  Heraid  wili  test 
a  brand  new  two-unit  flexographic  newspaper  press 
with  page  one  process  color  capability 


M. A. N. -Roland  USA  this  week 
became  the  fourth  major  press 
manufacturer  to  enter  into  a  joint  pro¬ 
ject  with  a  newspaper  company  to  test 
the  viability  of  the  flexographic  print¬ 
ing  process  for  the  production  of 
newspapers. 

M .A. N .-Roland  USA  and  the 
Miami  (Fla.)  Herald  have  begun  a 
joint  project  to  develop  and  test 
flexographic  printing  units  for  the 
Knight-Ridder  Newspapers  group. 
Joint  announcements  of  the 
undertaking  were  made  by  William  E. 
Seaman,  vicepresident/general  mana¬ 
ger  of  M. A. N. -Roland  USA;  Boykin 
Wright,  vicepresident/operations  for 
the  Herald;  and  Ralph  S.  Roth, 
vicepresident/production  for  Knight- 
Ridder. 

Flexography  —  use  proven  in  the 
book  and  packaging  industries  for 
many  years  —  utilizes  a  soft,  shallow- 
relief  plate,  printing  direct  to  the 
paper  with  water-borne  inks.  Recent 
advances  in  the  process  indicate  that 
it  will  offer  unique  quality  advantages 
for  newspapers  and  cost  reductions  in 
the  growing  use  of  color  on  newsprint. 

A  pair  of  flexographic  printing 
units,  one  made  by  the  Agawam, 
Mass. -based  Kidder-Stacy  Com¬ 
pany,  the  other  by  Windmoeller  & 
Hoelscher,  Inc.,  based  in  West  Ger¬ 
many,  are  producing  black  &  white 
newspapers  daily  at  the  Providence 
Journal  Company.  The  Journal  test 
has  proven  that,  at  least  for  black  & 
white  production,  flexography 
works.  A  K-S  press  at  the  Atlanta 
Journal  and  Constitution  is  producing 
special  sections  and  mid-run  sections 
with  process  and  spot  color,  but  the 
process  has  not  yet  been  perfected  to 
the  point  at  which  the  press  could  be 
used  in  daily  production. 

According  to  Seaman,  "The  pri¬ 
mary  purpose  of  our  joint  venture 
with  the  Miami  Herald  is  to  evaluate 
four-color  process  on  newsprint, 
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using  flexography.  The  press  units 
will  be  new  from  the  ground  up,  utiliz¬ 
ing  the  knowledge  of  both  our  Amer¬ 
ican  and  German  operations,  each  of 
which  represents  over  125  years  of 
printing  experience.”  The  new  units 
will  be  called  FLEXOMAN  and 
they're  scheduled  to  be  delivered  in 
mid- 1984. 

Boykin  Wright  of  the  Herald 
explained  the  logistics  of  the  project: 
“We  plan  to  remove  two  Goss  Mark 
II  units  and  a  color  cylinder  and  install 
two  M. A. N. -Roland  FLEXOMAN 
units  plus  a  color  halfdeck  in  their 
place.  They  will  be  positioned  in  the 
press  in  such  a  way  as  to  permit  print¬ 
ing  of  four-color  process  in  the  page  1 
position.” 

Ralph  S.  Roth  of  Knight-Ridder 
sees  flexography  as  “presenting  large 
promise  for  the  future.  The  water¬ 
borne  inks  dry  hard.  Density  is  more 
even.  Further,  since  current  flexogra¬ 
phy  techniques  require  no  ink  foun¬ 
tain  adjustments,  start  up  waste  and 
effort  are  minimized,  offering  sub¬ 
stantial  cost  savings.  Set-off  is  elimin- 


Whether  it  was  the  upturn  in  the 
economy  or  the  autumnal  weather  in 
Newport,  R.I.,orabit  of  both,  some¬ 
thing  attracted  a  record  number  of 
newspaper  production  managers, 
supplier  representatives,  spouses  and 
guests  to  the  44th  annual  New  Eng¬ 
land  Newspaper  Production  Con¬ 
ference  last  weekend. 

More  than  600  took  part  in  the  con¬ 
ference,  the  theme  of  which  was,  fit¬ 
tingly,  “Setting  Sail  on  an  Ocean  of 
Opportunity.” 

The  progam  was  structured  to  give 
conference  participants  a  collective 


ated  and  show  through  is  greatly  re¬ 
duced,  even  on  lightweight  news¬ 
print.” 

Wright  noted  that  the  Herald 
selected  M.  A. N. -Roland  USA  for  the 
project  because,  “We  feel  M.A.N.- 
Roland  USA  is  receptive  to  our  tech¬ 
nical  input  and  offers  the  greatest 
promise  of  producing  a  joint  effort  in 
which  both  sides  contribute  equally  to 
a  major  success.” 

The  M.A.N.-Roland  USA/Knight- 
Ridder  project  brings  to  five  the  num¬ 
ber  of  press  maker/newspaper  tests  of 
the  flexographic  printing  process. 
W&H  is  in  Providence  and  will  be  in 
the  Ft.  Lauderdale  News/Sun  Sen¬ 
tinel  next  year.  K-S  is  in  Providence 
and  Atlanta  and  is  rumored  to  be  talk¬ 
ing  to  Knight-Ridder's  Long  Beach 
TCalif.)  Press-Telegram  about  con¬ 
ducting  a  test  there.  The  Graphic  ys- 
tems  Division  of  Rockwell 
International,  Goss,  is  working  with 
PCMC  of  Wisconsin  to  develop  a 
complete  flexographic  press  line  that 
will  next  year  replace  a  Goss  letter- 
press  press  at  the  Washington  Post. 


look  into  the  future  through  the  eyes 
of  panelists  who,  through  their 
experience,  have  developed  a  view  of 
the  future  of  the  newspaper  business. 

The  program  began  with  a  presenta¬ 
tion  on  USA  Today  from  Charles  R. 
Blevins,  vice  president/production 
for  Gannett  Newspapers,  Inc.  Ble¬ 
vins  proclaimed  that  USA  Today, 
with  its  heavy  use  of  process  color 
and  appealing  graphics,  represented 
what  will  be  the  future  of  daily  news¬ 
papers.  Blevins  described  the  com¬ 
plicated  logistics  of  producing  USA 
Today  in  22  different  newspaper 
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Production  execs  view  the  future 
from  a  place  with  a  grand  past 


plants  utilizing  23  presses,  made  by 
five  different  manufacturers.  In  re¬ 
sponse  to  a  question  from  the  floor 
regarding  the  percentage  of  printed 
waste  relative  to  total  newsprint  con¬ 
sumption  at  USA  Today,  Blevins  said 
the  paper’s  waste  figures  range  from 
9%  in  some  smaller  plants  to  less  than 
4%  in  larger  volume  operations. 

He  said  a  good  rule  of  thumb  for 
newspapers  that  are  considering  USA 
Today-style  color  production  is  to 
add  2%  to  current  printed  waste  fi¬ 
gures  to  estimate  the  waste  incurred 
in  process  color  printing.  White  waste 
remains  the  same. 

Bart  E.  Harvey,  director  of  forest 
management  for  the  Great  Northern 
Paper  Company,  said  his  company’s 
forest  management  program  has  been 
plagued  by  regulation,  biological  pro¬ 
blems  and  the  age  of  the  spruce/fir 
forests  that  provide  most  of  the  fiber 
for  newsprint  used  in  the  Northeast. 

The  paper  companies  can  “ill 
afford  to  have  the  forest  tied  up  in 
single  purpose  uses,’’  said  Harvey, 
referring  to  pressure  from  environ¬ 
mentalists  and  politicians  who  wish  to 
turn  the  paper  companies’  woodlands 
into  forest  and  game  preserves. 

The  spruce  bugworm,  a  small  pest 
with  an  avaricious  appetite,  has  been 
a  serious  problem  throughout  the 
northeast  in  recent  years.  Timber 
companies  have  made  some  progress 
in  controlling  the  pest,  but  only  by 
using  insecticides.  They  cannot  wipe 
it  out,  but  they  have  managed  some 
control,  he  said.  Yet  there’s  con¬ 
troversy  over  the  use  of  insecticides 
in  the  forest,  and  if  it  leads  to  a  ban, 
the  supply  of  fiber  for  newsprint  may 
be  seriously  affected,  he  warned. 

Spruce/balsam  fir  inventories  in 
Maine  and  Canada  will  decline  over 
the  next  several  decades,  mainly  due 
to  the  age  of  the  forests,  Harvey  said. 
Ideally,  he  explained,  the  paper  com¬ 
panies  would  like  to  manage  the  forest 
so  there’d  be  an  equal  inventory  in 
each  10-year  timber  age  group.  Cur¬ 
rently,  that  is  not  the  case. 

Harvey  said  Great  Northern  has  a 
$  1  million  pilot  project  to  learn  if  it  can 
make  newsprint  from  hardwood  in 
case  the  spruce/fir  population 
declines  to  dangerously  low  levels. 

Having  covered  color  production 
and  newsprint  futures,  the  program 
turned  to  technology.  A  representa¬ 
tive  from  Hastech,  Inc.  described  the 
input  side  of  CPU-to-Plate,  then 
Chuck  Benzing,  director  of  marketing 
for  EOCOM,  delivered  an  update  on 
the  output  side  of  CPU-to-Plate,  the 
part  that  has  been  keeping  the  tech¬ 
nology  from  widespread  acceptance 
in  the  newspaper  industry. 

Benzing  reported  that  there  are  cur¬ 


rently  eight  U.S.  newspapers  using 
direct-to-plate  imaging  technology. 

In  those  systems,  he  said,  it  is  the 
ultraviolet  laser  that  is  critical  to  cost 
justifying  the  system.  The  UV  lasers 
require  much  energy  to  etch  an  image 
onto  a  plate,  and  therefore  burn  out 
fairly  rapidly.  Visible  light  lasers,  he 
said,  are  much  more  reliable.  A  UV 
laser,  because  of  its  power  needs,  can 
burnout  in  less  than  1 ,000  hours.  The 
visible  light  laser  can  last  beyond 
40,000  hours. 

On  the  regulatory  front,  Richard  A. 
Perras,  an  attorney  with  Edwards  & 
Angell  of  Boston,  warned  the  produc¬ 
tion  managers  that  new  amendments 
to  OSHA  regulations  in  April  83  have 
reduced  allowable  noise  standards  to 
85  dba  from  90  dba.  Now,  if  a  news¬ 
paper  measures  noise  levels  and  finds 
them  in  excess  of  the  new  standard, 
he  said,  employess  must  be  given 
hearing  tests.  If  the  noise  level  is  90 
dba  or  above  on  an  eight  hour  time 
weighted  basis,  employees  must  wear 
ear  protection.  If  the  level  is  85  to  90, 
hearing  protection  must  be  made 
available.  If  a  newspaper  takes  any 
kind  of  noise  measurement,  it  must 
record  it  and  keep  it  on  file  for  at  least 
2  years,  he  said.  Also,  if  an  employee 
is  tested,  those  records  must  be  main¬ 
tained  as  long  as  the  person  is  an 
employee. 

On  the  subject  of  VDT  use  and  its 
potential  hazards,  Perras  said, 
“There  have  been  all  sorts  of  sup¬ 
posedly  final  answers  from  a  scien¬ 
tific  standpoint.’’ 

Perras  called  the  National 
Academy  of  Sciences  study,  released 
this  summer  “the  most  com¬ 
prehensive  study  to  date.’’  He  said  he 
believes  the  study  is  “the  last  word,” 
if  so  much  as  a  last  word  has  been 
spoken. 

“The  VDT  controversy  is  going  to 
be  with  us  for  years  to  come,”  he  said. 
Production  managers  must  learn  how 
to  respond  to  and  deal  with  complaints. 

Regarding  the  recently  released 
Newspaper  Guild/Mt.  Sinai  Hospital 
study  of  VDT  users,  which  was  con¬ 
ducted  among  1 ,200  Guild  members, 
Perras  said  he  suspects  that  “some  of 
the  information  received  from  these 
employees  was  not  entirely  candid.” 

He  said  the  conclusions  of  the  study 
were  that  the  VDT  can  cause 
deterioration  of  eyesight  and  irritation, 
and  he  said  he  wonders  at  what  point 
irritation  becomes  deterioration. 

Perras  warned  that  other  states  may 
follow  Maine’s  lead  in  passing  VDT 
related  legislation.  Though  the  Maine 
law  only  set  up  a  study  commission, 
Perras  warned  that  bills  being  consid¬ 
ered  in  the  states  could  actually  place 
restrictions  on  employees  use  of 
VDTs. 


PR  Newswire  takes 
to  the  airwaves 

PR  NEWSWIRE,  the  national 
press  relations  wire  service,  has 
begun  transmission  of  news  releases 
to  the  media  via  the  SATN  ET  satellite 
system  of  the  Associated  Press. 

The  New  York-based  organization, 
which  collects  material  from  more 
than  7,500  sources  and  then  forwards 
it  to  more  than  400  news  organiza¬ 
tions,  transmits  from  the  SATNET 
uplink  in  Glenwood,  N.J.,toa  Westar 
satellite  in  a  geo-stationary  orbit 
22,300  miles  above  the  Equator.  The 
copy  is  received  by  10-foot  earth  dish 
antenna  installed  by  the  AP  at  its 
client  sites.  Where  an  antenna  is  not 
on  site,  newsrooms  receive  transmis¬ 
sions  via  special  circuits  from  the 
nearest  dish. 

AP  has  installed  more  than  900 
earth  stations  at  client  sites  around 
the  world.  Each  dish  is  capable  of 
receiving  roughly  230  kilobits  of  data 
per  second,  the  equivalent  of  some 
228,000  words  per  minute. 

Founded  in  1954,  PR  NEWSWIRE 
was  acquired  from  Western  Union 
last  year  by  United  Newspapers,  one 
of  England’s  largest  newspaper  and 
magazine  publishers. 


AT  LAST! 

A  Computer  Typesetting 
System  Designed  For 
The  Small  Paper 

...  by  a  former  publ'sher.  Uses  the 
TRS-80  Model  II,  12  or  16,  A  COM¬ 
PLETE  system  that  simply  "plugs  in” 
to  your  Comp.  Jr,  Compuwriter,  Comp 
II,  Trendsetter  or  Unisetter.  Also  the 
Comp  IV  and  the  4961  soon.  No  wires 
to  hook  up  inside  your  typesetter,  just 
one  plug.  No  changes  to  typesetter  or 
computer.  Everything  is  included, 
nothing  else  to  buy  or  learn.  Com¬ 
puter  can  be  located  up  to  1 ,000  feet 
away  from  typesetter.  Use  the  Radio 
Shack  Model  100  as  a  remote  ter¬ 
minal.  You  buy  the  computer,  plug 
everything  in  and  start  writing  stories. 
The  computer  and  your  typesetter 
worry  about  the  type.  Install  for  less 
than  $1 ,800  complete.  If  you  think  it's 
too  good  to  be  true,  check  with  the 
Kansas  and  Missouri  papers  now  us¬ 
ing  it  daily. 

For  the  full  story 
on  RimWriter,  contact: 


Genesys  Systems 

Box  277,  Elfinwood,  KS  67526 
316-564-3636 
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Crossword  craftsman 

Eugene  T.  Maleska  brings  a  half-century  of  ‘across 
and  down’  experience  to  his  job  editing  puzzles 
for  the  N.Y.  Times  and  over  100  other  papers 


Eugene  T.  Maleska  edits  puzzles  that  run  in  over  100  papers. 


By  David  Astor 

Trying  to  sell  his  first  crossword 
puzzle  over  40  years  ago  was  a 
frustrating  experience  for  Eugene  T. 
Maleska.  He  would  send  in  one  after 
another  to  the  old  New  York  Herald 
Tribune,  only  to  have  each  creation 
mailed  back  with  nary  a  form  letter. 

After  about  40  rejections,  Maleska 
finally  had  a  puzzle  printed.  But  he 
couldn’t  figure  out  why  it  was  any 
better  than  the  two  score  that  had 
been  turned  down.  So  he  called  the 
Herald  Tribune,  and  found  out  that  a 
new  puzzle  editor  had  just  been  hired. 

“She  told  me,  ‘1  think  what  hap¬ 
pened  is  that  (the  previous  editor  felt) 
you  were  so  good  that  you  were 
plagiarizing!'  ”  recalled  Maleska,  the 
New  York  Times  puzzle  editor  whose 
crosswords  are  distributed  to  over 
100  papers  by  Special  Features/ 
Syndication  Sales.  “1  explained  that  I 
practiced  three  or  four  years  before  I 
sent  one  in.” 

The  67-year-old  Jersey  City  native 
said  he  originally  discovered  puzzles 
after  he  won  a  scholarship  to  a  New 
York  City  high  school.  Maleska  spent 
most  of  his  N.J.-N.Y.  train  commute 
doing  homework,  but  would  also 
occasionally  pick  up  a  newspaper 
someone  left  in  the  subway.  He 
became  fascinated  with  some  of  the 
obscure  words  used  in  the  puzzles — 
such  as  aeon  (eon)  and  esne  (feudal 
serf),  and  then  enamored  with 
crossword-solving  itself. 

Maleska  said  he  developed  into  “a 
pretty  good  solver”  by  the  time  he 
entered  Montclair  (N.J.)  State  Col¬ 
lege  in  1933.  It  was  there  that  he  met 
Jean  Merletto,  a  fellow  Latin  major 
who  also  loved  puzzles.  The  pair 
began  dating  (acquiring  the  campus 
nickname  of  “chromosome,”  since 
the  couple  consisted  of  “genes”),  and 
one  of  the  ways  Maleska  courted  his 
future  wife  was  by  constructing  a  per¬ 


sonalized  puzzle  for  her.  Definitions 
included  “the  most  beautiful  girl  on 
campus.” 

It  was  Jean's  roommate  who  told 
Maleska  about  the  possibility  of  earn¬ 
ing  $5  for  getting  a  puzzle  printed  in 
the  Herald  Tribune,  whose  new 
crossword  editor  would  eventually 
print  all  40  of  Maleska’ s  once-rejected 
creations. 

Sensing  that  this  editor  was  a  “kin¬ 
dred  spirit,”  Maleska  asked  her  if  he 
could  be  more  innovative  with  his 
clues. 


“I  was  getting  tired  of  the  same  old 
dictionary  definitions  used  in  the  late 
1930s  and  early  1940s,”  remembered 
Maleska,  who  noted  that  the  first 
crossword  puzzle  ran  in  the  New  York 
World  in  1913.  “A  tree  was  always  a 
‘woody  plant'  and  a  nest  was  always  a 
‘bird’s  home.’  1  thought  puzzle  fans 
would  like  a  little  more  jazz  and  spark¬ 
le  in  definitions.” 

So  Maleska  began  using  clues  such 
as  ‘‘raven’s  haven”  for  nest  and 
“when  both  hands  are  up”  for  noon. 
And  the  Herald  Tribune  began 
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receiving  reader  letters  asking  it  to 
run  more  puzzles  from  him. 

Maleska — who  is  also  at  least  par¬ 
tially  responsible  for  numerous  other 
puzzle  innovations,  such  as  multi¬ 
word  answers  to  clues — started  con¬ 
tributing  puzzles  to  the  Times  in  1943, 
when  Margaret  Farrar  was  puzzle  edi¬ 
tor.  And  Maleska  began  submitting 
puzzles  to  magazines  as  well  as  edit¬ 
ing  or  co-editing  crossword  books  (he 
has  now  done  over  40). 

But  puzzling  was  basically  a  very 
avid  hobby  during  the  many  years 
before  Maleska  succeeded  Will  Weng 
as  Times  puzzle  editor  in  1977.  Males¬ 
ka  spent  his  career  as  a  teacher  and 
administrator,  eventually  rising  to 
community  superintendent  of  a 
Bronx,  N.Y.,  school  district  from 
1970  to  1973.  In  fact,  a  school  was 
named  after  Maleska  when  he  retired. 
And  Maleska — coauthor  with  Carroll 
Atkinson  of  The  Story  of  Education 
(Chilton  Company) — also  found  time 
to  write  a  book  of  poetry.  Sun  and 
Shadow  (Fine  Editions  Press),  and 
more  than  100  poems  that  appeared  in 
many  magazines  and  anthologies. 

Soon  after  Maleska  assumed  the 
Times  job  six  years  ago,  he  ran  a  Sun¬ 
day  “egg”-themed  puzzle,  which  re¬ 
quired  solvers  to  put  an  egg  in  a  cross¬ 
word  square  any  time  those  three  let¬ 
ters  came  up.  (The  word  “Peggy,”  for 
instance,  would  only  have  three 
spaces — for  a  “P,”  a  picture  of  an 
egg,  and  a  “y.”)  Times  publisher 
Arthur  Ochs  Sulzberger’s  sister — a 
crossword  aficionado — apparently 
did  not  understand  the  concept, 
because  she  complained  to  her 
brother  that  something  was  wrong 
with  the  puzzle. 

“Punch”  Sulzberger  then  con¬ 
tacted  executive  editor  A.M.  Rosen¬ 
thal,  who  contacted  Times  Sunday 
Magazine  editor  Ed  Klein,  who  con¬ 
tacted  puzzle  assistant  Harriett  Wil¬ 
son.  Wilson  explained  the  “egg”  con¬ 
cept,  and  Rosenthal,  Mr.  Sulzberger 
and  Ms.  Sulzberger  were  duly  noti¬ 
fied.  Maleska  didn’t  find  out  about  the 
flap  until  the  next  day. 

“1  almost  had  a  heart  attack,” 
chuckled  Maleska,  who  then 
“guaranteed”  the  Times  that  the  puz¬ 
zles  he  edited  would  almost  never 
contain  even  minor  errors.  And 
Maleska,  with  the  help  of  Wilson,  has 
been  as  good  as  his  word. 

Indeed,  Maleska  makes  so  few  mis¬ 
takes  that  some  readers  choose  to 
believe  Times  puzzle  clues  on  the  rare 
occasions  that  they  are  wrong.  Males¬ 
ka  said  that  one  puzzle  used  the 
phrase  “where  to  see  Eros”  to 
describe  London’s  Trafalgar  Square, 
whereas  the  statue  is  actually  in  Pic¬ 
cadilly  Circus.  Among  the  60  letters 
that  subsequently  poured  in  was  one 


from  a  person  wondering  when  the 
statue  had  been  moved.  And  Maleska 
added  that  one  “sly”  reader  wrote 
that  of  course  the  Times  meant  to 
imply  that  one  could  go  to  Trafalgar 
Square,  climb  up  the  statue  of  Lord 
Nelson,  and  then  use  binoculars  to 
peer  at  Eros  over  at  Piccadilly! 

Maleska,  who  edits  puzzles  from 
his  Wareham,  Mass.,  home  (he  is  not 
a  full-time  Times  employee),  very  sel¬ 
dom  runs  his  own  puzzles  in  the  news¬ 
paper.  He  relies  on  approximately  500 
contributors  (some  more  regular  than 
others),  who  are  paid  $125  for  a  Sun¬ 
day  and  $25  for  a  daily  puzzle.  Some 
of  these  constructors  have  to  wait  as 
long  as  two  years  to  get  their  Sunday 
crosswords  published. 

The  Times  editor  goes  over  these 
submissions  extremely  carefully, 
constantly  referring  to  his  many 
dictionaries  as  well  as  to  his  numerous 
notebooks  containing  various 
definitions  for  a  specific  word.  If  one 
word  has,  say,  11  definitions,  Males¬ 
ka  will  make  sure  they  are  rotated  in 
the  Times  puzzles. 

Cognizant  of  how  difficult  it  can  be 
to  create  a  crossword,  Maleska  will 
put  in  a  great  deal  of  effort  to  save  a 
“borderline”  submission.  And  the 
Times  editor,  who  keenly  remembers 
how  he  received  no  explanation  for 
why  his  first  40  puzzles  were  rejected, 
sends  a  handwritten  note  to  con¬ 
structors  explaining  why  a  crossword 
is  being  turned  down. 

Following  the  advice  of  Weng, 
Maleska  publishes  the  easiest  puzzle 
of  the  week  in  the  Monday  Times, 
with  the  crosswords  getting  pro¬ 
gressively  harder  each  day. 

“It’s  a  headache  coming  to  work 
Monday,”  he  said.  “If  you  confront 
them  with  a  hard  puzzle  that  day, 
they’re  going  to  hate  you  for  the  rest 
of  the  week.”  Maleska  noted  that  “I 
throw  the  book  at  them  on  Sat¬ 


urday” — a  day  during  which  puzzle- 
doers  can  help  themselves  solve  clues 
with  the  aid  of  reference  books  at 
home. 

Maleska  said  a  survey  showed  that 
one-third  of  Sunday  Times  readers  do 
puzzles,  although  the  poll  did  not  spe¬ 
cifically  ask  respondents  whether 
they  did  Times  crosswords.  Some  of 
these  solvers  come  two  to  a  family, 
which  makes  for  struggles  over  who 
will  get  the  Sunday  magazine  first. 
Maleska  reported  that  some  readers 
have  addressed  this  problem  by 
arranging  with  their  newsstands  to  get 
the  magazine  on  Friday,  at  which  time 
they  photocopy  the  puzzle  at  work. 

The  editor  said  perhaps  the  “great¬ 
est”  puzzle  he  ever  published  was  one 
in  which  all  the  “t’s”  were  left  out  of 
words.  Maleska,  who  said  he  delights 
in  making  up  punning  titles  for  the 
themed  Sunday  crosswords,  called 
this  late-1970s  creation  “Strip  Tees.” 

A  highly  original  puzzle  that  ran  re¬ 
cently  was  entitled  “Sentencing  the 
Celebrities”  by  Maleska.  Con¬ 
structor  Laura  Jacobson  took  the 
names  of  people  and  made  sentences 
out  of  them;  the  answer  to  the  clue 
“Alistair  Robert  Jack  George,”  for 
instance,  was  “CookeBurnsLem- 
monPeele.” 

As  he  has  for  years,  Maleska  him¬ 
self  still  creates  puzzles  consistently 
for  Dell  magazines  and  on  a  one-time 
basis  for  publications  like  Psychology 
Today,  the  Metropolitan  Opera,  etc. 
And  he  still  works  on  books.  Coming 
next  April  will  be  a  Simon  &  Schuster- 
published  volume  called  Across  and 
Down  that  will  not  only  contain  puz¬ 
zles  themselves,  but  chapters  on  early 
crosswords,  various  puzzle  types, 
definitions,  constructors,  solvers,  and 
so  on. 

“It  was  a  labor  of  love,”  said 
Maleska.  “1  really  enjoyed  working 
on  it.” 


Third  partner  joins  UPS  book  arm 

George  L.  Parker,  former  vice  president/ 
creative  at  Hallmark  Cards,  became  president  of 
the  newly  formed  Andrews,  McMeel  &  Parker 
(AMP)  on  Nov.  1. 

John  P.  McMeel  and  Kathleen  Andrews  will 
continue  as  chairman  of  the  board  and  vice  presi¬ 
dent,  respectively,  of  AMP — the  book  publishing 
and  merchandising  arm  of  Universal  Press  Syn¬ 
dicate. 

McMeel  said  the  appointment  will,  among 
other  things,  help  AMP  “become  a  formidable 
competitor  at  home  and  abroad  in  the  gift  and 
stationery  arena.” 

Recent  bestsellers  for  the  eight-year-old 
Andrews  and  McMeel  include  The  Best  of  Dear 
Abby,  The  Underground  Shopper  by  Sue  Gold¬ 
stein  {E&P,  Sept.  3),  and  Beyond  the  Far  Side  by 
Gary  Larson  (E&P,  July  2). 


George  Parker 
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Strip  about  city  poiitics  going  nationai 

‘Clout  Street’  drawn  by  Pulitzer  Prize  winner  Locher 


“Clout  Street,”  a  comic  about  city 
government  written  by  “Tribs”  and 
drawn  by  1983  Pulitzer  Prize  winner 
Dick  Locher,  will  be  distributed 
nationally  beginning  Dec.  12  by  the 
Tribune  Company  Syndicate. 

The  strip,  which  has  been  running 
locally  in  the  Chicago  Tribune  since 
Feb.  17,  has  already  been  picked  up 
by  such  papers  as  the  Rocky  Moun¬ 
tain  News,  Detroit  Free  Press,  St. 
Louis  Globe-Democrat,  Buffalo  Eve¬ 
ning  News,  Portland  Oregonian, 
Pittsburgh  Press,  San  Antonio 
E.xpress  and  Seattle  Times. 

“Clout  Street”  is  the  third  artistic 
project  for  Locher,  who  won  the 
Pulitzer  for  editorial  cartooning  and 
also  draws  “Dick  Tracy.”  “Tribs” 
includes  Tribune  editor  Jim  Squires 
and  managing  editor  Dick  Ciccone, 
Doth  of  whom  launched  their  careers 
as  political  reporters. 

The  comic  features  “The  Mayor,” 


TMtSlSWUKnNHAlRHWi: 
WITWITNESS  NEWS,  WITH 
CHIEF  FABFAGUO'S 
REACTION  TO  THE 
ALLISATORS  OF  POLICE 
&RUTAUITN. 


rST.'  MARTINET'S 
ALLE6A-no»«.WHAT 
IN  THE  WDRO)  WOULD 
ALLI6ATORS  HAVE 
TO  C30  WITH  the 
POLICE  DEPARTMENn-'J 


CHIEF,  EHACTLSI 
WHATDOVOOR 
MEN  USE 
ALLIGATORS  FOR? 


Allaying  allegations  about  all  those  alleged  alligators. 


a  never-seen  character  whose  maxim 
is,  “To  be  successful  in  politics,  if  you 
can’t  be  a  chameleon,  be  invisible.” 
Then  there  is  police  chief  Boomboom 
Farfaglio,  who  is  so  hungry  to  be  may¬ 
or  himself  that  he  sits  in  the  city 
head’s  chair  to  keep  “the  seat  of  pow¬ 
er  warm”;  and  officer  Biff  Seiden- 
sticker,  who  spends  a  good  deal  of 
time  polishing  the  chief’s  car — for 
patrolman’s  pay. 

Other  characters  include  Judge 
Dim  Bulb,  “whose  profoundest 


decisions  are  made  over  the  breakfast 
menu’’;  Pinky  Baggman,  an 
alderman-councilman  who  “oils  the 
machinery”  of  Clout  Street;  Dr.  Felix 
Lunchmeai,  the  “out-to-lunch”  su¬ 
perintendent  of  schools;  Dr.  Wood- 
row  Wilson  Pickett,  the  founder  of  the 
ineffectual  T.U.S.H  (Teachers 
United  to  Stay  Hostile)  union;  Martin 
Hairhatt  of  Nitwitness  News,  the 
anchorman  “with  more  on  his  head 
than  in  it”;  and  Doreen,  the  com¬ 
bative  bag  lady. 


Social  security  system  series  starting  successfully 


A  14-part  Newspaper  Enterprise 
Association  series  about  Social  Secur¬ 
ity  and  Medicare  programs  and  the 
benefits  they  provide  is  meeting  with 
a  large  reader  response. 

The  Chicago  Sun-Times  and  Mil¬ 
waukee  Journal,  for  instance,  quickly 
sold  out  the  96-page  paperback  books 
being  offered  in  conjunction  with  the 
“Social  Security  and  You;  What’s 
New,  What’s  True”  series.  They 
have  since  reordered  more  copies. 
Other  papers  have  reported  readers 
lining  up  to  purchase  the  book. 

I'he  book — also  available  via  NEA 
coupons  accompanying  each  of  the  14 
installments  —  features  an 
introduction  by  Rep.  Claude  Pepper, 
senior  member  of  the  House  Select 
Committee  on  Aging  and  an  NEA  col¬ 
umnist. 

In  addition  to  in-paper  ads  promot¬ 
ing  the  series,  NEA  is  offering  the 
option  of  cross-promotion  with  other 
media.  Several  newspapers  are  using 
Eric  R.  Kingson,  who  wrote  the  book 
and  series,  for  local  radio  interviews; 
the  first  aired  Oct.  23,  the  day  the 
series  began. 

Papers  are  running  the  series  at  dif¬ 
ferent  times  and  in  different  ways. 


The  Noblesville  (Ind.)  Daily  Ledger 
published  it  on  consecutive  days, 
while  the  Louisville  Courier-Journal 
is  featuring  it  in  a  special  tab  this  j 
month. 

NEA  senior  vice  president  and 
editorial  director  David  Hendin  said 
the  response  to  the  series  and  book 
“demonstrates  that  readers  look  to 
their  local  newspapers  as  a  source  for 
(this)  type  of  information  .  .  .  .” 

‘Lockhorns’  first  in  poll 

“The  Lockhorns,”  the  King  Fea¬ 
tures  Syndicate-distributed  panel  by 
Bill  Hoest,  received  the  highest  over¬ 
all  rating  in  a  Monroe  (Mich.)  Evening 
News  comics  reader  poll. 

Cathy  Guisewite’s  Universal  Press 
Syndicate  distributed  “Cathy,” 
however,  garnered  the  most  votes  for 
favorite  comic. 

Following  “The  Lockhorns”  were 
Mort  Walker’s  “Beetle  Bailey,”  Dik 
Browne’s  “Hagar  the  Horrible,”  Art 
Sansom’s  “Born  Loser,”  and  Dean 
Young  and  Mike  Gersher’s  “Blon- 
die.”  All  but  the  Newspaper  Enter¬ 
prise  Association-distributed  Sansom 
strip  are  from  King. 


The  paper  took  reader  preferences 
into  account  in  deciding  to  start  Lynn 
Johnston’s  “For  Better  or  For 
Worse”  in  place  of  “Priscilla’s  Pop,” 
recently  discontinued  by  NEA.  The 
Universal-distributed  strip  actually 
was  the  fourth  most  requested  comic, 
but  Evening  News  editor  Steve  Gray 
said  “Garfield”  and  “Peanuts”  were 
unavailable  due  to  territorial  restric¬ 
tions  and  the  “Family  Circus”  panel 
was  not  the  right  shape. 

Reeves  discusses  U.S. 


Richard  Reeves 

Universal  Press  Syndicate- 
distributed  political  columnist 
Richard  Reeves  is  discussing  his 
American  Journey  book  on  Christ¬ 
opher  Closeup.  Ttie  nationally  syndi- 
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‘Flubs  &  Fluffs’  resumes  in  N.Y.  News  after  six  years 


“Flubs  &  Fluffs,”  cartoonist  Jerry  Robinson’s  illus¬ 
trated  Sunday  feature  containing  humorous  mangled  lines, 
came  back  to  the  New  York  News  last  month  after  a 
six-year  hiatus. 

Robinson  is  currently  speaking  with  several  syndicates 
about  the  possibility  of  having  “Flubs  &  Fluffs”  distrib¬ 
uted  on  a  daily  basis  throughout  the  country.  His  editorial 
cartoons,  “Life  with  Robinson,”  are  already  disseminated 
by  the  Cartoonists  &  Writers  Syndicate. 

A  News  comics  reader  poll  earlier  this  year  was  a  major 
reason  why  assistant  managing  editor  Robert  Keane  asked 
Robinson  to  resume  “Flubs  &  Fluffs,”  which  ran  for 
about  15  years  (and  spawned  three  book  collections). 

The  feature  includes  actual  answers  to  teachers'  ques¬ 
tions — submitted  by  the  teachers  themselves,  parents, 
kids,  and  others — such  as  “Socrates  died  from  an  over¬ 
dose  of  wedlock.”  (Some  of  the  entries  are  a  bit  too 
off-color  to  use,  such  as  “Magellan  circumcised  the  world 
three  times.”) 

Submissions  are  then  illustrated  by  Robinson,  who  adds 
what  he  calls  “secondary  puns.”  The  cartoonist  will  also 
be  running  readers’  own  drawings.  “Some  of  the  kids’  art 
is  marvelous,”  declared  Robinson,  who  works  with  News 
art  director  Carl  Walker  on  the  feature. 

People  contributing  “Flubs  &  Fluffs”  ideas  receive 
items  such  as  t-shirts.  And  Robinson  and  the  News  are 
developing  contests  in  which  New  York  City  school  dis¬ 
trict  children  can  win  prizes  such  as  art  materials  for 
submissions.  Robinson,  who  believes  “Flubs  &  Fluffs” 
has  educational  value,  will  also  be  visiting  schools  along 
with  special  cartoon  exhibitions. 

Robinson  said  “Flubs  &  Fluffs,”  which  is  already  elicit- 


Top  portion  of  a  recent  "Flubs  &  Fluffs." 


ing  a  huge  number  of  submissions,  fills  many  of  the  criteria 
that  the  21st  Century  Comics  group  feels  might  help 
increase  Sunday  comics  section  readership  (£<£/*,  Oct.  8). 
These  criteria  include  features  aimed  at  younger  people 
that  invite  reader  participation,  have  a  local  orientation, 
are  large  in  size  (“Flubs  &  Fluffs”  runs  a  full  page),  and 
break  out  of  the  usual  comics  box  format. 


Art  Sonsom  personalizing  limited-edition  "Born  Loser"  cartoons  (distributed  by  the 
Newspaper  Enterprise  Association)  for  the  top  finishers  in  the  first  annual  Scripps- 
Howard  Blue  Chip  City  Run  in  Cincinnati.  The  nine-kilometer  race  was  a  joint  project  of 
the  Cincinnati  Post,  Kentucky  Post  and  WCPO/TV. 


cated  tv  program  is  airing  Nov.  5  in 
New  York  City. 

To  write  his  Simon  &  Schuster 
book.  Reeves  traveled  across  the 
U.S.  for  more  than  a  year  retracing 
the  steps  taken  in  1831  by  Frenchman 
Alexis  de  Tocqueville.  The  former 
New  York  Times  staffer  said  the  trip 
influenced  him  to  be  less  cynical 
about  the  country. 

Sallies  forth  to  tv  show 

“Sally  Forth”  cartoonist  Greg 
Howard  appeared  on  the  Hour 
Magazine  tv  show  Oct.  21. 

The  comic  strip  by  the  former 
lawyer,  who  left  his  position  in  a  pro¬ 
minent  Minneapolis  firm  to  pursue 
cartooning,  is  distributed  to  almost 
200  papers  by  Field  Newspaper  Syn¬ 
dicate.  “Sally  Forth”  stars  a  liberated 
woman  who  is  both  a  mother  and 
careerperson. 

‘Cathy’  product  catalog 

The  first  “Cathy”  catalog  has  been 
published  by  Universal  Licensing 
Corp.  in  cooperation  with  over  30 
licensees. 

The  24-page  color  publication  lists 
all  available  merchandise  based  on 
Cathy  Guisewite’s  Universal  Press 
Syndicate-distributed  comic  strip 


along  with  the  names,  addresses  and 
phone  numbers  of  the  licensees. 

‘Hagar’  musical  coming 

A  Broadway  musical  based  on  Dik 
Browne’s  King  Features  Syndicate- 
distributed  “Hagar  the  Horrible” 
comic  strip  is  reportedly  in  the  works. 


Garfield  as  video  game 

Atari  next  year  is  reportedly 
introducing  a  coin-operated  arcade 
game  as  well  as  home  video  cartridge 
based  on  “Garfield,”  the  Jim  Davis 
comic  strip  distributed  by  United  Fea¬ 
ture  Syndicate  to  approximately  1500 
newspapers. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


SMALL  BUSINESS  COLUMN — Popular :  INCREASE  circulation,  feature  pictures 

and  practical  feature  for  your  business  or  I  of  beautiful  women  in  swimsuits  at 

money  pages.  Provides  expert  advice  for  i  beach.  $7.50  each.  Dick  Kassan,  7745 

the  self-employed.  Featured  in  News- 1  SW  33  Terrace,  Miami  FL  33155. 

day,  Bergen  Record,  Tulsa  Tribune,  j 

Houston  Chronicle  and  100  fine  news-  j  HEALTH 

papers.  Free  samples.  Mark  Stevens,  PO  I  '  —  ■ 

Box  487,  Chappaqua  NY  10514.  i  “SeniorClinic.”  Specialist  treats  medic- 
I  al  problems  past  middle  life.  Warm,  Wit- 
CAHTOONS  lty.  Authorative.  Samples.  HFM  Enter- 

- - - 1  prises  INC.  Box  307,  Edmonton,  Abler- 

EDITORIAL  CARTOONS  and  comment, !  ta,  Canada,  T5J  2J7;  (403)  973-2361. 

Church  directory  illustrations,  horo- : 

scope,  movie  reviews,  crossword  puz- 1  HUMOR 

zies,  humorous  cartoons,  other  quality  ! 

features  for  the  weekly  editor  (offset).  'WEEKLY  COLUMN.  Skoglund  Features, 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan  '  1600  Oceanside  Dr,  Ste  400,  St  George 
GA  30264;  (404)  253-5355.  .ME  04857;  (207)  372-8052. _ 

ENTERTAINMENT  | _ MONEY _ 

CELEBRITY  INTERVIEWS,  movie  re- 1  "MORE  FOR  YOUR  MONEY"— Proven 
views,  "Around  Entertainment"  with  column  and  fillers  of  money  sav- 

photos.  Our  12th  year,  international  i  *^8  consumer  news.  Mike  LeFan,  1802 

Photo  News,  Box  2405,  West  Palm  |S  13th,  Temple  TX  76501. _ 

Beach  FL  33402. _ i  MOVIE  REVIEWS 

- -  MINI  REVIEWS  (Cartoon  illustrated). 

"A  LOOK  AT  HOLLYWOOD"  by  Frank  for  weekend  section  or  entertain- 
Barron,  noted  Screen  International  writ-  n^ent  pages.  Camera  ready.  Star  photos, 
er,  and  former  Hollywood  Reporter  Edi- 

tor.  For  the  insiders  view  on  todays  mov-  10940; 

les.  Samples  and  rates.  Dickson-  (914)  692-4572. _ 

Bennett,  1324  North  3rd  St,  St  Joseph  .-r^TM-rr- 

MO  64501  or  phone;  (816)  279-93 1 5.  I _ RE4L  ESTATE _ 


ANNOUNCEMENTS  ANNOUNCEMENTS 


NEWSPAPER  BROKERS  NEWSPAPERS  FOR  SALE 


BILL  MATTHEW  COMPANY  conducts  j  5  OPPORTUNITIES 

professional,  confidential  negotiations  :  FOR  SUCCESS 

for  sale  and  purchase  of  highest  quality  i  IN  WEEKLY  PAPERS 

daily  and  weekly  newspapers  in  the  !  Here  are  five  publications  picked  from 
country.  Before  you  consider  sale  or  pur-  jour  listings  that  give  the  buyer  every 
chase  of  a  property,  you  should  call  \  opportunity  of  success.  All  can  be  pur- 
(813)  733-8053  daytime;  (813)  446-  i  chased  so  they  will  handle  debt  service 
0871  nights:  or  write  Box  3364,  j  and  provide  a  livelihood  out  of  present 
Clearwater  Beach  FL  33515,  No  obliga-  !  net. 


tion,  of  course. _ 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSU  LTANTS/I NVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-261 

Jim  Hall  (205)  566-719 


I  INDIANA— One  of  best  rural  weeklies  in 
MCI  II  I  state.  1900  circulation.  $110,000 

and  sale  of  $30,000  net.  Price  includes 

NEWSPAPERS  I  I  .  LI  ■  I  •  w 

pr.  iMp  ]  1600-circulation  weekly  in  livewire  N. 

‘  I  Indiana  town.  Grossing  $65,000  wit- 

r  onnn'i  ;  solicitation.  Small  down  payment. 

I  8-1133  ILLINOIS— 1300-circulation  weekly 

_  !  and  monthly  farm  paper.  Exceptional  net 

;ers.  Sales.  |  on  $68,000  gross,  (jwner  willing  to  talk 

insultation.  !  price. 

ER  SERVICE  I  IOWA— Grossing  $145,000  in  excellent 

White  I  community.  Circulation  1800.  Retail 

illeTN  37110  I  center  for  large  area.  $170,000 
ir  473-3715.  I  includes  building. 

- I  KENTUCKY — National  prize  winner. 

;  Owner  willing  to  help  as  long  as  wanted. 
.  i  Tremendous  opportunity  for  $120,000 

ANCEY  [  cash. 

'INVESTORS  I  WISCONSIN— County  seat  newspaper, 
inH  I  3600  circulation.  Excellent  publication. 

roriRi  cc-3  OC1Q  '  $200,000  buys  paper  and  building. 
onR  RRAvToa  i  ROY  HOLDING  &  ASSOCIATES 
(205)  566-7198  j  PQ  Box  212,  Galva  IL  61434 
pncpH  RrnUpr-  I  Phone  (309)  932-2270 


ED  0  MEYER.  Licensed  Broker- I  ^  i^none 
Appraisals-Consultation-Sales.  7200]  070^0^1  o  roi 

Hermitage  Rd,  Richmond  VA  23228;  |  (309)  879-2412  (217)  784-4736 

(804)  266-1522.  !  ..,00^, .r,. - n — „ 


_ ; - --L - I  SMALL  MISSOURI  weekly.  Profitable. 

'  Award-winning.  Gross  $100, 000-plus. 
JIMMY  CROWE  '  Box  6522,  Editor  &  Publisher. 

CONFIDENTIAL  NEGOTIATIONS  j  SMALL,  PROFITABLE  weekly  in  heart  of 
Specializing  in  the  best  Southern  mar- 1  outdoors  paradise.  Illness  forces  sale 


_ ,  ^  ^  ,  JIMMY  CROWE 

WEEKLY?  Here’s  your  complete  package  I  Kfin^News^'Miami°Her^a°f  60°o^^^^^^  CONFIDENTIAL  NEGOTIATIONS  j  small,  PROFITABLE  weekly  in  heart  of 

of  over  30  reader-wanted  features.  ;  Moutnam  News  M^ami  e  a  d  60  ot  i  specializing  in  the  best  Southern  mar-  ’  outdoors  paradise.  Illness  forces  sale 

Crossword,  astrology.  Weight  Watchers  |  '‘J  I  kets.  1 14  Wickersham  Dr,  Savannah  GA  :  now.  A  steal  at  lx  cash  flow,  $63,000. 

TV  personalities,  antiques,  sports,  child  :  ^'n'^^fedle  solid  wHtine  skMIs  ”7  hi'  31411;  (912)  598-0931,  day  or  night!  Reasonable  terms  to  buyer  v^ho  can  act 


carChealth,  cartoons  fillers,  and'much  "°l 

more.  Write  for  FREE  samples  of  SUB- 

URBAN  FEATURES,  PO  Box  91460,  I  14618;  (716)  271-6230. 

Mobile  AL  36691  or  call;  (205)  343-1 - 

1717.  ‘  TAXES 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


FARM  TAXES,  acclaimed  nine-year-old 
;  weekly  feature  by  Mark  E.  Battersby. 
I  Rates  and  tearsheets  available  from: 
Cricket,  Box  527,  Ardmore  PA  19003. 


KREHBIEL-BOLITHO,  INC  imrnediatf 

Brokers-Appraisers-Consultants  ' 

Over  540  Newspaper  Sales  983-6.. 

MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS  3500  pai( 

66207.  Office:  (913)  381-8280  PO. 

MEL  HODELL,  Newspaper  Broker,  PiiWiTifpr 

PO  Box  2277,  Montclair  CA  91763  f^uoiisner 

_ (714)  626-6440 _  _ 


I  immediately.  Perfect  first  paper  for  do¬ 
it-all  couple.  Jim;  (707)  983-6884  day- 
I  s;  983-6396  evenings. 

!  WEST  COAST  WEEKLY,  award-winning; 
I  3500  paid  circulation,  profitable,  much 
I  growth  potential.  Grosses  $120,(j00-i- . 
i  Offering  for  less.  Box  6518,  Editor  & 


ALAN  G  LEWIS.  MEDIA  BROKER 


ANNOUNCEMENTS  ANNOUNCEMENTS  | 

BUSINESS  OPPORTUNITIES  NEWSPAPER  BROKERS 

MIDWEST  NEWSPAPER-Shopper  ALAN  G  LEWIS.  MEDIA  BROKER 
Commercial  Shop.  Business  established  I  On  file  over  100  active  qualified  buyers 
20  years.  Great  family  opportunity.  Very  for  daily,  top  weekly  or  shopper  publica- 
Solid  Business.  $250,000  firm.  Terms  1  tions.  Ridge  Rd,  Hardwick  MA  01037; 
available  to  qualified  buyer.  Real  Estate  ]  (413)  477-6009. 

also  available.  Box  6502,  Editor  &  Pub-  ! - 

lisher. 


EDITORIAL  CONSULTANT 

MEDIA  SCHOLAR  and  19-yearcuratorof  • 
original,  journalism  department-  I 
sponsored  (jeorge  Polk  Memorial  Awards 
offers  specialized  service  on  design, 
make-up,  editing,  reporting/writing  and 
public  relations.  Problem-solution  ] 
oriented.  Jacob  H.  Jatfe.  (201)  333- 1 
8430. _ 

NEWSPAPER  APPRAISERS  ; 

NEWSPAPER  APPRAISALS  for  estate  [ 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  kS 
66207. 


DEADLINE 

CHANGE 

Due  to  the  Thanksgiving 
holidays,  deadline  for  the 
November  26,  1983 
issue  is: 

Friday 

November  18,  1983 
2:00  pm 

E&P  Classifieds 
1  (212)  752-7050 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487.  Vancouver  WA  98662 
SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 

_ (205)  973-1653 _ 

To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
3061  Cranston  Dr,  Dublin  OH  43017 

156-YEAR-OLD  COUNTY  SEAT  WEEK- 
LY  newspaper  in  Historic  area.  Gross 
$65,000.  Convenient  terms.  Write 
Edwin  0  Meyer  Broker,  7200  Hermitage 
Road,  Richmond  VA  23228. 


j  COUNTY  EXCLUSIVE  in  deep  south.  On 
!  Tenn-Tom  waterway  within  25  minutes 
I  of  major  university.  1982  gross 
I  $94,0()0.  Thisyearwell  ahead.  Will  take 
less  than  gross  and  include  new  BO 
supplies  stock  with  reasonable  down 
I  payment  and  financing.  Call  (205)  928- 
I  2414  weekdays  and  (205)  566-0620 
I  weekends. 

I  EXCLUSIVE  CAROLINA  county  seat 
I  weekly  and  building.  $125,000.  Terms. 

I  Box  6231  Editor  &  Publisher. 

j  YOUR  OWN  weekly  advertiser  for 
$20,000.  Great  potential,  equipment 
I  included.  (605)  348-0066. 

I  NEWSPAPERS  WANTED 


-  ENGLISH-JEWISH  WEEKLY,  large  met- 

NEWSPAPERS  FOR  SALE  \  ropolitan  area.  Will  consider  partnership 
7nwc  1  or  position  asassociateeditorwith  future 

i  option  <0  purchase.  Box  6552,  Editor  & 
HORSE  AND  RIDER.  Excellent  growth  '  Pnhiichor 


1  HORSE  AND  RIDER.  Excellent  growth  !  pVihiichpr 
]  potential.  Well  received  by  readers,  i 
;  Advertising  tripled  in  past  6  months,  i  SUCCES' 
j  Growing  paid  subscriber  list.  Box  6497,  i  like 
I  Editor  &  Publisher.  ; 


NORTHERN  NEVADA  prize  winning 
county  seat  adjudicated  weekly,  150C 


1  SUCCESSFUL  (10  years)  publisher 
I  would  like  to  buy  your  weekly  newspaper 
j  and  become  active  publisher/owner  in 
your  community.  County  seat  preferred, 
with  or  without  press.  Have  adequate 


25,000  gross,  asking  down  payment  and  excellent  creden- 


$125,000.  David  Shire,  PO  Box  704 
Battle  Mtn  NV  89820. 


tials.  Please  reply  to  Box  6467,  Editor  & 
Publisher.  All  replies  confidential. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


DAILY;  9000+  circulation  in  non-metro 
area,  sought  by  financially  sound  news¬ 
paper  owner.  Box  6333,  Editor  &  Pub¬ 
lisher. 

WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 

PUBLICATIONS  AVAILABLE 

GOING  FAST:  "Howto Purchasea  News¬ 
paper  and  Succeed."  Be  ready  when 
opportunity  knocks.  Inside  details, 
appraisals,  tax  tips,  sample  contracts  by 
publisher-editor-broker  Jay  Brodell. 
$22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502. 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

SHOPPING  GUIDES 

ADVERTORIAL 

100  copies  of  actual  ‘editorial’  ads.  Use 
as  spec’s  and/or  guides  customize  to 
your  accounts.  Also  dozens  of  sample 
advertorial  pages.  Send  $100  to  Estil 
Cradick,  950  Parkwood  Dr,  Dunedin  FL 
33528. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


MARKETING  PAPERS  for  the  80’s  to 
sun/ive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

MARKETING  & 
READERSHIP  RESEARCH 


i  WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

!  The  first  goal  of  a  market  research  com- 
i  pany  is  to  provide  its  clients  with 
'  accurate  readership  research.  OMNI- 
i  RESEARCH  believes  the  role  of  a  news- 
!  paper  research  firm  doesn’t  end  there. 

I  For  each  of  our  clients,  we  create  a 
I  unique  competitive  edge  that  results  in 
'  improved  ad  lineage  from  their  advertis- 
j  ing  base. 

[  We  aim  to  become  part  of  your  manage- 
j  ment  team.  From  our  presentations  to 
I  top  management,  to  our  sales  seminars 
1  with  your  sales  force,  we  work  to  make 
I  your  research  data  a  useful  and  profit- 1 
I  able  tool. 

I  We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH  I 


MEDIA  CONSULTANT  j 

PROFESSIONAL  MANAGEMENT  CON-  j 
SULTING — over  10  years  newspaper 
experience.  Box  6538,  Editor  &  Pub- ! 
lisher.  I 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


GOT  ANY  RESISTO  RAPID  PAN? 

We  want  to  buy  your  overstock  supply  of 
Kodak  Resisto  Rapid  Pan  paper.  Will 
negotiate  for  any  quantity  from  one  box, 
on  up.  P.  Willis,  Sun-Commercial,  PO 
Box  396,  Vincennes  IN  47591;  (812) 

886-9955. _ 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

CIRCULATION  SUPPLIES 

BRANDT  Model  950  coin  sorter  with 
digital  readout.  Includes  coin  chutes.  In 
excellent  condition.  Contact  Paul  Plona 
at  the  Journal  Tribune,  Biddeford  ME; 

(207)  282-1535. _ 

THE  TRS-80  MODEL  100  is  a  fantastic 
prtable computer.  Letushelpyou  make 
it  “talk"  to  your  newsroom  computers. 
We're  Saturday  Software.  Call  us  at; 
(606)  739-6088. _ 

COMPUTER  SOFTWARE 

CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write; 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis- 

tributors);  (916)  846-3661. _ 

ONLINE  NEWS  DISTRIBUTION 
SYSTEM 

Customer  orders,  routing,  billings  and 
receivables  for  small  to  medium  size  dis¬ 
tributor.  Handles  prepaids,  inserts,  re¬ 
turns,  order  overrides,  start/stops.  Multi¬ 
user  &  multi-product  capability.  Write: 
Whiteware,  Inc.,  PO  Box  2512,  Ann 
Arbor  Ml  48106. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


'  ADMANAGER 

I  (formerly  ADmaster) 

;  Established,  powerful,  versatile,  user 
'  friendly,  ADmanager  is  a  newspaper 
I  advertising  scheduling,  billing,  and 
!  sales  reporting  software  system  for 
i  microcomputers.  It  runs  on  Apple  or  CP/ 
>  M.  Complete  hardware/software  package 
:  available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
'  Box  100,  Forestville  CA  95436;  (707) 
i  887-7141. 


'  BILLING  SOFTWARE’ 

j  Designed  by  a  publisher  for  ease  of 
I  operation  by  non-computer  users.  Prints 
i  Journals,  Bills,  Aging  and  many  unique 
I  Sales  Reports.  Single  or  Multi-Zone  ver- 
!  sions  available  to  run  on  Tandy/Radio- 
;  Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
!  223  West  Fifth  Street,  Shawano  Wl 
.  54166.  Jim  Sutton  or  Steve  Kuckuck; 
,  (715)  526-6547. 


!  AD/SYSTEM  390 

:  The  professional  system  for  advertising 
scheduling,  billing  and  reporting  for 
;  dailies  and  weeklies.  Third  generation 
I  software;  runs  on  most  microcomputers. 

'  Software  available  alone  or  with  com- 
'  plete  installed  system.  Free  sample  re- 
i  ports.  Pacific  Sun  Computer  Systems, 

,  Box  5553,  Mill  Valley  CA  94942;  (415) 
:  383-4500. 


_ COMPUTERS _ 

COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks— $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks — $2.60  per  line,  per  issue 


Effective  January  1,  1983 

POSITIONS  WANTED 
i.  1  week  —$3.00  per  line. 

i,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

9,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

3.  per  issue.  4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edit»r  it  PwblisiMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification - 

Authorized  Signature- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022 
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EQUIPMENT  &  SUPPLIES 
COMPUTER  TERMINALS 


EQUIPMENT  &  SUPPLIES 
MAILROOM  _ 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


4  Tl  765  news  terminals.  Excellent  con¬ 
dition.  Can  be  sold  separately.  Graph-X, 
17  Bucknell  Court,  Bethlehem  PA 
18015. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  1,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Cun/es 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  MULTIPLE  HEAD,  3,4,5 
up.  Didde  Glaser  inserter.  Curtis;  (703) 
521-1089. 


FOR  SALE: 

CUTLER-HAMMER  MARK  II  Counter-  ] 
Stacker  with  star-wheel  counter.  Runs  | 
good-available  immediately-$2000. 
Marc  W.  Anthony-Star-Herald  Publish-  ; 
ing  Company,  Scottsbiuff  NB  69361;  , 
(308)  632-0670.  i 

FOR  SALE:  4  Cutler-Hammer  Stak-  i 
Paks,  all  in  running  condition.  Call  Larry  ; 
Barr,  Production  Director;  (219)  461- 
8270.  ! 

GOOD  RECONDITIONED  Cheshire  and  | 
Magnacraft  labeling  machines  with  sing-  | 
leand  multiwide  label  headsand  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MAPS  AUTOMATED  mail  processing 
system.  Presorts  mail  up  to  18,000 
pieces  per  hour.  Sorts  all  letter-sized 
mail.  Contact  Mike  Earnest;  (713)  868- 
1650. 


MCCAIN  MODEL  660  Inserter  with  8 
insert  stations,  brand  new  condition,  2 
years  old.  Available  immediately.  Reply 
to:  Graphic  Management  Associates, 
Inc,  1 1  Main  St,  Southboro  MA  01772; 
(617)  481-8562. 


SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  6291 ,  Editor  &  Pub¬ 
lisher. 


SHERIDAN  72P  and  48P  Inserters,  fac¬ 
tory  rebuilt  and  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 
hoppers  factory  guaranteed 
Folded  Edge  First  Delivery  System  for 
Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227,  227E  and  EM  10  Inserters. 
Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  01772;  (617)  481-8562 
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I 

Mueller  227  and  EM-10,  each  are  four 
into  one.  Both  in  excellent  condition.  For 
additional  information,  contact  David  T. 
Lucey,  General  Manager,  Record- 
Journal,  Meriden  CT  06450;  (203)  235- 
1661. 

48P  INSERTER,  8-into-l,  single-out, 
fold  first  delivery,  48-pocket,  speed 
14,000  maximum,  16  years  old.  Con¬ 
tact:  Carl  Poehler,  St.  Louis  Post- 
Dispatch;  (314)  622-7545. 

24-P  AND  48-P  SHERIDAN/HARRIS 
STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 

WANTED  TO  BUY:  48-P  and  72-P  late 
model  inserters. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 

MISCELLANEOUS 

BARGAIN  PRICES  on  used  and  recon¬ 
ditioned  K-Jack  and  National  racks.  Re¬ 
conditioned  to  your  specifications.  Burt 
Reynolds;  (213)  578-6428. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

PHOTOTYPESETTING 

AKI  KEYBOARDS  (5),  PPS  4/8,  one  line 
display;  spare  parts  kits  (2).  Com¬ 
pugraphic,  Model  9000;  Unified  Com¬ 
poser.  Eastman  214  Developer.  Curtis; 
(703)  521-1089. 

AM,  CG  TYPESETTERS.  Buy  &  Sell. 
10%  Commission.  Tradesaccepted.  Re¬ 
conditioned  models  available.  Film¬ 
strips,  parts  kits,  spare  boards,  & 
accessories  in  stock.  All  equipment 
guaranteed.  WSI;  (216)  729-2858. 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUGRAPHIC  REPLACEMENT  CIR¬ 
CUIT  BOARDS  for  Comp  IVsand  Editwri¬ 
ter  family  40%  off  CG  price.  New  5%” 
disc  drive  for  MDT  350  also  40%  off. 
Durographic  paper  3,4  and  8",  also  6" 
RC  50°/o  off,  everything  fully  guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 

WANTED:  Compugraphic  Unified  Com¬ 
poser.  Contact:  Concord  Monitor,  3  N 
State  St,  Concord  NJ  03301;  (603) 
224-5301,  Pam  Byrne. 

CG  WORDCOM  MEG  CARD  to  Editwriter 
Translator,  $500;  CG  MINI  DISC  READ¬ 
ER,  $1500;  CG  UNIFIED  COMPOSER 
FLOPPY  READER,  $1100;  FACIT 
PAPER  TAPE  PUNCH,  $600.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 

ELEVEN  PHOTON-TYPE  FACE  discs.  8 
faces,  some  with  and  without  width 
tapes.  Inquire:  DJC,  Carl  Robnison, 

,  2014  NW  24th  Av,  Portland  OR  97210; 

1  (503)  226-1311. 

I  EDIT  1750,  Rev  C,  3  years,  $2500  CG 
!  UNIFIED  COMPOSER,  $2250; 
j  UNIFIED  COMPOSER,  many  options  & 
;  505  Preview,  4  years,  PMA,  (corporation 
i  ad  department),  $5500;  Computape  II, 
I  10  strips,  $1900.  Bob  Weber;  (216) 
831-0480. 

;  GRAPHIC  SYSTEMS  EXCHANGE— We 
I  are  technicians  specializing  in  the  sale 
I  of  reconditioned  (iompugraphic  and  Itek 
I  phototypesetting  systems.  All  systems 
i  are  reconditioned  at  our  Rochester 
\  reconditioning  center.  If  we  can  assist 
I  you  with  your  equipment  needs,  please 
I  call  us  at  (716)  385-3027. 


IF  YOU  PRESENTLY  HAVE  A  COM- 
PUTAPE,  UNISETTER  OR  VIDEOSET¬ 
TER — We  can  interface  directly  into  it 
with  our  new  line  of  Microcomputers. 
Tried  and  proven  software  can  perform 
Classified  Ad  entry  and  Billing,  Text  En¬ 
try  and  Editing— and  it's  all  plug-to-plug 
compatible  with  CG  Phototypesetters. 
Our  extensive  software  library  can  pro¬ 
vide  easy  solutions  and  implementation 
for  both  the  Composing  Room  and  the 
Front  Office.  GRAPH-X,  INC.,  17  Buck¬ 
nell  Court,  Bethlehem  PA  18015;  (215) 
867-2002. 


MCS  10  8204,  ruling  and  furniture,  25 
fonts,  lease  45  at  $542  or  buy  for 
$16,000;  VIDEOSETTER  UNIVERSAL, 
8  Grids,  Spare  Parts  Kit,  Data  Port, 
$7500;  VIDEOSETTER  UNIVERSAL,  all 
options,  2  Parts  Kits.  8  Grids,  low  use, 
$11,700.  Guaranteed.  Bob  Weber; 
(216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


1  PREVIEW  505  $3000;  Unified  Com- 
!  poser,  $2750;  Uniterm,  $950;  DCS  i 
I  Controller,  $1500.  WSI;  (216)  729-  I 
I  2858.  i 


RECONDITIONED  Editwriter  7500  with 
4  fonts.  $11,500.  Graphic  Systems 
Exchange;  (716)  385-3027. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


WE  NEED  the  punch  and  the  reader 
I  cables  for  a  Mergenthaler  Cor  Rec  Term 
'  M200  front  end  typesetter.  If  you  have 
any,  please  call  (504)  644-1829.  Ask 
for  Phil. 


COMPUGRAPHIC  ACM  9000  HR  with 
DEK,  Parts  Kit,  10  strips,  $1250; 
TRENDSETTER  812  HR,  DEK,  4  years, 
PMA,  Church  Weekly,  $9250.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  NewYork,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
o  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  moteriol  submitted  to  its  advertisers. 


PRESSES 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20^-6766. 


GOSS  METRO,  22",  6  units,  1982 
Metro,  4  units,  1972 
Urbanite,  6  units,  3-color  unit 
Urbanite,  5  units  and  4  units 
Urbanite  add  on  units,  3-color  unit 
Suburban  1500  units  and  folders 
SSC  Community,  4  units,  1982 
SC  Community,  6  units,  1973 
SC  Community,  5  units,  1976 
Community  add-on  units,  SC  folders 
Harris  1650,  6  units 
845,  4  units  and  7  units 
V25,  4  units,  1982 
V15D,  4  units,  1981 
V15D,  2  units,  1979 
VI 5A,  4  units,  1975 
Remanufactured  V15A  and  V25  units 
Muller  259  and  288  counter  stackers 
Cary,  Butler,  MEG,  Goss  splicers 
ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


HARRIS  V-15A  4  unit  web  press,  1971 
with  JF7  folder.  Newman  &  Associates; 
(816)  756-3350. 


CONVERSION  PRESSES 
OFFSET-FLEXO 
I  Two  complete  presses 
!  1-8  unit  Hoe  Colormatic  with  pump  and 
*  rail 

3-Color  humps 

1-Single  3:2  folder-22V4  cutoff 
8-Fully  automatic  reels 
8-50  HP  motors 
(removed  in  storage) 

1-7  unit  Goss  Mark  I  A82 

1 -Double  color  deck 

1-Single  color  deck 

1-Double  3:2  folder-239/16  cutoff 

7-Goss  digital  reels,  tensions  and  paster 


EXTRA: 

3-Double  3:2  folders-23?/16  cutoff 

1- Double  2:1  folder-22y4  cutoff 
Skip  slitter-22V4  (Goss) 

2- Mark  I  add-on  units,  A-80,  22V4 

6  Mark  I  add-on  half-decks,  A-80,  22% 

I  3-Mark  I  add-on  units  with  automatic  pa 
[  sters,  239/16  cutoff 
1-Mark  I  double  deck,  239/16 
1-Mark  I  single  deck,  239/16 
Angle  bar  sections,  Goss  A-80  and  A-82 
Goss  portable  ink  fountains,  single  and  d 
ouble 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


COTTRELL  V-22 

Three  units  in  excellent  condition.  New 
in  1966.  Jaw  folder,  quarter  fold  and 
half  fold,  22%  inch  cut-off,  roll  stands, 
motor,  separate  water  mixer,  side-lay  cir¬ 
cumferential  registration  on  all  units. 
See  in  operation.  $70,000.00.  Call 
Danny  Dean;  (616)  683-2100,  The  Dai¬ 
ly  Star,  Niles,  Michigan. 


j  GOSS  URBANITE,  3  units,  1  color  unit, 

I  folder,  3  Butlers,  1980,  Idab  Conveyor 
and  C/Stacker. 

Goss  Community,  S/C,  6  units,  1975. 
Goss  Suburban,  6  units,  1000-1500 
series. 

Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 
Harris  V-15A,  4  units,  JF7,  1975. 
Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  21V'2",  4  units. 

Goss,  Mark  I,  22%”,  4  units, 
i  Goss,  Mark  I,  add  on  22%. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 


(201)  796-8442  Telex  13026 
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HELP  WANTED 
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GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vt  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  1(36  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 

4  unit  Goss  Urbanite,  fully  reconditioned 

SU/Suburban  Folder 

Urbanite  tri-color  unit 

Urbanite  add-on  units  and  folders 

JF  1 5  folder  with  heavy  duty  quarterfold, 

1978 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  VI 5A  add-on  units,  1975/76 

4  unit  News  King  with  KJ6 

6  unit/2  KJ6  folder,  manufactured  1974 

8  unit  Daily  King  with  KJ6  folder, 

.manufactured  1971 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MA()HINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


AVAILABLE  IMMEDIATELY,  15  used 
wound  rotor  induction  polyphase 
motors,  40  hp,  AC  1760  rpm,  3  phase, 
60  cycle,  220/440  primary  volts,  97/ 
48.5  amp  per  line.  Bob  Havener;  (219) 
461-8252. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-223/4  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  223/4”  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTF’s.  Optional  oven  and 
chills  for  coated  paper.  Ideal  for  daily  : 
newspaper  with  high  pagination.  Priced  | 
reasonably.  Box  6263,  Editor  &  Pub-  I 
lisher.  i 


WAREHOUSE  CLEARANCE  | 
Prices  Good  Until  November  30  ! 

3  Cary  FP  4540  flying  pasters.  Prepared  j 
for  Urbanite  use.  Includes  hoists. 
$75,000.  New  replacement  cost  appro-  | 
ximately  $275,000.  ! 

Muller  Martini  227E  Inserter,  cover  I 
feeder  plus  1  insert  station.  $18,000. 
Ribbon  deck,  3  webcapacity,  2  RTS,  full  | 
bay  windows,  motorized  compensators, 
air  bars  almost  new.  $35,000.  I 

Numbering  machine  for  full  speed  web  i 
use.  $7500. 

Cary  silicone  applicator,  double  side.  I 
$3500. 

Baldwin  ink  agitators  for  Community  ! 
units.  Per  fountain-$600. 

Count-O-Veyor  104A.  $5500. 

Gregg  sheeter,  1  or  2  web  capacity. 
$18,000. 

ONE  Corp/Atlanta  1 

(404)  458-9351  Telex  700563  j 


CHESHIRE  and  Phillipsburg  any  condi-  ; 
tion.  Call  collect  Herb  (201)  289-7900.  ; 
AMS,  1290  Central  Av,  Hillside  NJ  i 
07205. 


TWO  LATE  MODEL  Harris  72-P’s  with 
A.R.S.  Also  Three  late  model  Harris  48- 
P’s  with  A.R.S.  Need  to  take  delivery  on 
or  before  fall  of  ‘84.  Contact:  JIMMY  R. 
FOX,  MAIL  ROOM  CONSULTANT;  (713) 
468-5827. 


HELP 

WANTED 


FLORIDA  INTERNATIONAL  University 
in  Miami  seeks  visiting  assistant  or  asso¬ 
ciate  professor  for  Spring  (January-April) 
Semester,  1984,  in  news-editorial.  The 
position  may  develop  into  a  tenure-track 
line  next  year.  News-editorial  requires 
teaching  basic  and  advanced  reporting 
and  news  editing,  professional  and  aca¬ 
demic  experience  plus  master's  in  jour¬ 
nalism  or  related  field  (PhD  preferred). 
Salary  competitive.  Submit  detailed 
resume  and  three  references  by  Novem¬ 
ber  18,  1983,  to  J.  Arthur  Heise,  Chair¬ 
person,  Department  of  Communication, 
Florida  International  University,  Bay  Vis¬ 
ta  Campus,  North  Miami  FL  33181.  FlU 
is  an  equal  opportunity/affirmative 
action  employer  and  is  a  member  of  the 
State  University  System  of  Florida. 


ADMINISTRATIVE 


UNIVERSITY  OF  MARYLAND 
News-Editorial:  The  University  of  Mary-  , 
land.  College  of  Journalism,  10  miles  ; 
from  the  White  House  and  35  miles  from  ' 
Baltimore,  seeks  assistant  professor  for  j 
reporting,  editing  and  other  courses,  I 
including  law  of  mass  communication.  ' 
Law  specialization  needed,  PhD  or  JD 
preferred.  Substantial  news  experience 
required.  The  university  is  an  Equal 
Opportunity  Employer.  Applications 
from  qualified  minority  members  and 
women  are  encouraged.  For  best  con¬ 
sideration,  apply  by  December  1,  1983, 
to  Dean  Reese  Cleghorn,  College  of  Jour¬ 
nalism,  University  of  Maryland,  College 
Park  MD  20742. 


SEARCH  EXTENDED  for  news-editorial 
faculty  for  fall,  1984.  Public  Relations 
position  also  anticipated  depending  on 
funding.  Both  tenure  track.  Applicant 
should  have  a  strong  academic  back¬ 
ground,  appropriate  professional 
experience,  and  interest  in  research. 
PhD  is  preferred,  but  doctoral  candi¬ 
dates  lacking  completion  of  dissertation 
only  and  applicants  with  a  master’s 
degree  and  extensive  professional 
experience  are  encouraged  to  apply. 
Assistant/Associate  rank  and  salary  are 
negotiable.  Application  deadline  is  Jan¬ 
uary  6, 1984.  Send  vita,  references,  and 
transcripts  tO:  Chairman,  Department  of 
Journalism,  Southern  Station,  Box 
5121,  University  of  Southern  Mis- 
i  sissippi,  Hattiesburg  MS  39406.  Equal 
1  Opportunity  Employer. 


/■ 


CHAIR 

DEPARTMENT  OF  JOl  RNALISM 
THE  UNIVERSITY  OF  TEXAS 
AT  AUSTIN 


The  College  of  (ioiniiiiinieatioii  at  the  I  niversity  of  Texas  at  Austin 
announees  a  vaeaney  in  the  ehair  of  the  Department  of  Jonrnalistn.  The 
Collefie  expeets  to  Fill  this  vaeaney  no  later  than  August  Jl.  I'>8t. 

Applieaiits  for  this  positi<m  shonhl  he  aware  that  the  College  is  seeking  a 
departmental  ehair  who  will  rontrihnte  strongly  to  the  (lidlege's  five-year 
development  plan  to  hring  the  (College  and  its  four  departnients  of 
Advertising.  Journalism.  Kadio-Television-Film.  and  Speerh  Coin- 
munieation  into  a  preeminent  position  of  edneation  and  researrh  in  eom- 


GOSS  COMMUNITY  i 

RECONDITIONED  AND  GUARANTEED  I 
5-74  with  SC  folder 

3- '74  units,  '/z-Vi  web  folder 
l-’77  3-color  Universal  unit 

4- ’71  VI 5A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC  ; 

73  N  SUNSET  DRIVE  : 

CAMARO  ISLAND  WA  98292  ! 

(206)  387-0097  1 


WANTED  TO  BUY 


COMPUGRAPHIC  UTS  CONTROLLER. 
Call  Carl  Vinson  or  Gene  Roberts 
(601)  842-2611 


•I  DAB  440  counter  stacker 
•Muller  227  Inserter 
•Signode  MLN2  tying  machine 
Reply  to:  Graphic  Management  Associ¬ 
ates,  Inc,  11  Main  St,  Southboro  MA 
01772;  (617)  481-8562. 


I  USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


WANT  TO  BUY 

Kodak  Resisto  Rapid  Pan  Paper.  Con¬ 
tact:  Mr.  Schmidt  at  1-800-255-0394. 


muniation. 

Each  applicant  tnuat  have  strong  academic  creilentials  (earned  d<M'to- 
rate  preferred)  and  a  .substantial  professional  background,  as  uell  as  a 
record  of  published  research  and  adininstrative  experience.  In  particular, 
each  applicant  must  have  demonstrable  knonledgc  of  new  communication 
technologies  and  a  commitment  to  pursue  the  integration  of  these  nen 
technologies  into  the  academic  framework. 

The  chair  of  Journalism  has  responsibility  for  the  adininistraton  of  a 
department  with  621  umlergraduate  students.  *>2  graduate  students.  23 
faculty  members,  and  6  staff  members.  The  chair  >hould  be  a  role  model 
for  faculty  through  guidance  and  example  in  teaching,  research  and  public 
service.  The  chair  is  expected  to  work  clo.sely  with  the  other  college 
departments,  to  expand  the  Journalism  department's  contacts  in  the 
professional  community,  and  to  enhance  the  recruitment  of  outstanding 
faculty  and  students.  The  chair  must  als<»  be  an  articulate  representati\e 
of  the  University  and  the  (College  in  general,  and  of  the  Department  of 
Journalism  in  particular.  The  chair  must  be  able  to  interact  with  working 
journalists,  functioning  as  an  intelligent  critic  of  the  journalistic  media 
while  working  effectively  with  imiustry  repre.sentatives. 

The  salary  for  this  position  is  negotiable.  The  Uollege  seeks  applicants 
from  both  the  communication  industry  and  the  academic  community. 
Applicants  should  provide  a  complete  resume  and  at  least  three  refer¬ 
ences.  Deadline  for  application  is  Kriilay.  February  3.  1984. 

.Address  applicatums  to: 


R<»bf*rt  C.  JefTrey,  Dean 
College  of  Coitimuniealion 
CMA  1.130 


I 


The  I'niversily  of  Texas  at  .Austin 
Austin.  Texas  78712 

The  L'niversity  of  Texas  at  Austin  is  an  Equal  Opportunity  Employer  and 
encourages  women  and  minorities  to  apply. 
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ADMINISTRATIVE 

ASSISTANT  OR  ASSOCIATE  Professor 
in  Communications.  PhD  (preferred)  in 
Communications  or  Rhetoric.  Tenure 
track.  We  are  seeking  a  generalist  in 
communications  with  a  commitment  to 
teachingand  a  background  in  such  areas 
as  journalism,  communication  theory, 
magazine  writing,  and  electronic  com¬ 
munication,  Salary  Competitive.  Start 
September  1,  1984.  Send  Vita  by 
December  1  tO:  Roger  Lund,  Chair,  Eng¬ 
lish  Department,  Le  Moyne  College, 
Syracuse  NY  13214.  Affirmative  Action/ 
Equal  Opportunity. 

ASSOCIATE  PROFESSOR 
(Coordinator  of  Journalism) 

The  Division  of  English,  Foreign  Lan¬ 
guages,  and  Journalism  invites  applica¬ 
tions  for  the  position  of  Associate  Pro¬ 
fessor. 

Minimum  requirements  include: 

(a)  MA  in  Journalism  (PhD  preferred) 

(b)  At  least  five  years  full  time  teaching 
experience  in  higher  education  Journal¬ 
ism  program.  Experience  with  publica¬ 
tion  of  student  newspaper/yearbook 
highly  desirable. 

(c)  At  least  three  years  field  experience 
in  Journalism  (or  Journalism-related) 
setting. 

(d)  Demonstrated  success  as  classroom 
teacher. 

(e)  Potential  for  scholarly  productivity. 

(f)  Previous  administration  experience 
desirable. 

Starting  Date:  Fall  1984 
Rank:  Associate  Professor 
or  Full  Professor  (Tenure  Track) 
Salary:  $28,000-$34,000  (9  months) 
Deadline:  January  15,  1984 
Please  send  application,  curriculum 
vita,  and  dossier  (including  transcripts 
from  ALL  college/university  work)  to: 

Dr.  James  E.  Goodwin 
Chairperson/Division  of  English 
Foreign  Languages,  and  Journalism 
Sam  Houston  State  University 
Huntsville,  Texas  77341 
Sam  Houston  is  an  Equal  Opportunity/ 
Affirmative  Action  Institution. 


ADMINISTRATIVE 


MARKETING 


ASSISTANT  PROFESSOR,  tenure-track, 
to  teach  reporting,  newswriting,  editing, 
feature  writing  in  know-how  oriented 
program.  Some  opportunity  to  teach 
general  writing  courses  in  English 
department.  Fall,  1984,  salary  competi¬ 
tive.  Advanced  degree  preferable,  pro¬ 
fessional  newspaper  and  teaching 
experience  essential,  plus  ability  to  work 
well  with  students  on  newspaper  used  as 
course  "laboratory."  Resume  by 
December  1,  1983  to  Dr.  E.A.  Nicker¬ 
son,  Journalism  Program,  c/o  English 
Department,  University  of  Delaware, 
Newark  DE  19716.  An  equal 
opportunity/affirmative  action  employer. 

ADMINISTRATIVE  \ 

ONE  OF  OUR  clients  is  looking  for  a 
general  manager-to  take  charge  of  their 
publishing  company.  The  company  pub¬ 
lishes  a  weekly  TMC  and  various  shopp¬ 
ers  with  total  circulation  of  approximate¬ 
ly  60,000.  Candidate  should  have  col¬ 
lege  degree  and  a  minimum  of  5  years  of 
newspaper  experience  with  emphasis  in 
general  business,  advertising  and 
circulation.  Duties  will  include  total 
responsibility  for  day  to  day  operations. 
Salary  will  be  negotiated  according  to 
experience  and  type  of  bonus  and/or 
,  ownership  desired.  Please  send  resume 
I  and  salary  requirements  to  Ron  McCul- 
!  loch.  Investors  Property  Resources, 

I  3001  S  Berry  Rd,  Norman  OK  73069. 


COMBINATION  EDITOR— General  Man-  | 
ager  needed  for  county  seat  weekly  in  j 
Zone  6.  Excellent  salary,  benefits  for 
right  person.  Letter,  resume  to  Box 
6533,  Editor  &  Publisher. 

GENERAL  MANAGER  for  two  weeklies,  ! 
shopper.  Owner  couple  wants  day-to-day  j 
freedom.  Lovely  semi-rural  community 
in  Zone  2,  75  minutes  from  sophisti¬ 
cated  metropolis.  Want  experienced  per¬ 
son  to  hire,  fire,  train,  plan,  budget  as  ! 
well  as  pitch  in  where  needed  to  keep  all  j 
operation  running  smoothly.  Also  man¬ 
age  continued  growth  of  operations.  ! 
Long  range  buyout  a  possibility.  State  1 
experience,  references,  salary  require¬ 
ments.  Box  6482,  Editor  &  Publisher,  j 

GENERAL  MANAGER  for  newspaper  in  | 
Zone  3.  Company  seeks  proven  execu-  , 
five  with  strong  sales  and  marketing  i 
skills.  Should  have  successful  track  rec-  I 
ord  in  development  and  implementation  j 
of  TMC  product,  as  well  as  energetic  1 
leadership  skills.  Send  resume  to  Box 
6507,  Editor  &  Publisher.  ■ 

GENERAL  MANAGER  ' 

To  oversee  a  midwestern  printing  and 
newspaper  operation.  Must  have  5  year’s  1 
sheet  fed  printing  experience,  knowl-  i 
edge  of  accounting,  costing  and  | 
bookkeeping  and  the  ability  to  work  well  ' 
with  customers  and  employees.  Send  ' 
resumeto  Box6528,  Editors  Publisher. 


BUSINESS  MANAGER 
with  strong  background  in  advertising, 
circulation  and  production  who  is  also 
fam  i  I  iar  with  al  I  phases  of  a  weekly  news¬ 
paper  in  East  Tennessee.  Salary  com¬ 
mensurate  with  abilities.  Reply  to  Box 
6450,  Editor  &  Publisher. 

PRESBYTERIAN  PUBLISHING  HOUSE 
SEEKING  A  PUBLISHER.  Require¬ 
ments:  college  degree,  preferably  in 
business  administration;  minimum  of 
five  years  experience  in  the  multiple 
functions  of  a  publications  enterprise: 
managerial  skills  in  data  processing, 
order  fulfillment  and  warehousing, 
budgeting,  finance  and  accounting, 
inventory  control  and  purchasing,  per¬ 
sonnel,  marketing  of  trade,  curriculum, 
denominational  magazine.  Salary  based 
on  qualifications,  good  benefits.  Send 
resume  to  Personnel  Office,  Room  406, 
341  Ponce  de  Leon  Av,  NE,  Atlanta  GA 
30365. _ 

GENERAL  MANAGER  for  chain  of  award 
winning  country  newspapers  in  big  city. 
New,  shirt-sleeves  job  for  person  with 
proven  track  record  of  managing  dynam¬ 
ic  business  and  helping  revenues  grow. 
Must  create  and  supervise  central  busi¬ 
ness  and  circulation  operation  for  multi¬ 
location  operation.  Growth  position  with 
eventual  participation  possible  for  right 
person.  Send  resume,  including  refer¬ 
ences  to:  Serif  Press,  395  Atlantic  Av, 
Brooklyn  NY  11217. 


The  General  Commission  on  Communication 
of  the  United  Methodist  Church 

I  Cinfl  is  now  accepting  applications 

UlUom  for  the  executive  position  of 

General  Secretary 

Candidates  must  have  working  knowledge  of  the  structure  and  policies  of 
the  United  Methodist  Church,  be  experienced  in  communications  media 
and  its  new'  technologies,  possess  strong  executive  abilities  to  build  and 
manage  budgets  and  provide  creative  leadership.  For  complete  details  and 
job  description,  w'rite  to  Mr.  George  Koehler,  UMCom  Search 
Committee,  c/o  Gateway  Communications,  Inc.,  Suite  612, 
Executive  Building,  Cherry  Hill,  New  Jersey  08002. 


We  are  an  impatient,  demanding 
70,000  7-day  afternoon  newspaper 
located  in  Northeastern  United 
States,  seeking  an  individual  ready  to 
put  into  practice  all  you  have  learned 
about  marketing  and  sales  over  the 
past  10  years;  that  which  you  know 
to  be  successful  in  achieving  results. 
It  will  require  the  successful  candi¬ 
date: 

•To  be  able  to  manage  and 
exploit  opportunities  for  personal 
and  organizational  improvement. 

•To  develop  a  team  that  is  col¬ 
lectively  company  conscious. 

•To  successfully  function  in  a 
highly  competitive  market  without 
excuse. 

•  To  be  an  aggressive, 
innovative,  sales  oriented  individual 
who  dislikes  losing. 

If  you  can  fulfill  these  major  quali¬ 
fications  we  would  be  interested  in 
talking  with  you  further.  Send  re¬ 
sumes  with  salary  requirements  to: 

Box  6553 
Editor  &  Publisher 


!  PUBLISHER  NEEDED 

i  For  international  weekly  trade  news 
I  magazine  serving  the  live  entertainment 
I  industry.  Must  have  strong  experience  in 
marketing  and  sales.  Excellent  opportu¬ 
nity  with  growing  company  in  the  Sun- 
I  belt.  Send  resume  and  references  to  Box 
i  6556,  Editor  &  Publisher. 

i  PRINTING 

I  Exciting  opportunity  for  pre-press  mana- 
j  ger.  We  are  looking  for  a  hands  on  mana- 
1  ger  to  direct  our  camera,  stripping,  color 
!  cutting  and  plate  making  department. 
We  have  an  excellent  business  and  the 
right  person  can  make  it  even  better 
while  creating  a  bright  future  for  them¬ 
selves.  Responsibilities  include 
scheduling,  hiring,  training,  supply 
j  ordering  and  inventory  control  for  a  year 
■  'round,  24  hour  a  day  open  web  com- 
;  merclal  operation.  This  is  a  challenging 
position  that  requires  working  knowl- 
'  edge  of  the  entire  camera  room  operation 
,  gained  from  successful  experience. 

1  We  offer  a  generous  profit  sharing  plan, 

!  medical  benefits,  life  insurance  and  a 
!  salary  based  on  your  experience.  Send 
’  resume  and  cover  letter  including  your 
i  growth  and  compensation  history  to  Box 
'  6252,  Editor  &  Publisher.  We  are  lo- 
'  cated  in  the  Pacific  Northwest. 


EftP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


GENERAL  MANAGER 
Group  of  7  Midwest  Penny  Savers  offers 
an  exciting  career  opportunity  to  the 
experienced  manager  with  dynamic 
leadership  abilities.  This  challenging  re- 
sults-oriented  position  requires  a  leader 
well-skilled  in  goal-setting,  planningand 
controls.  If  you  can  bring  to  this  career  a 
strong  background  in  management  along 
with  experience  in  production,  circula¬ 
tion  and  advertising  sales,  fonward  your 
resume  with  salary  requirements  to  Wil¬ 
liam  Dobslaw,  3733  Locust  Rd,  South- 
bend  IN  46614. 


GENERAL  MANAGER 

Growing  small  Ohio  publishing 
company  is  seeking  a  person  to 
head  all  of  its  operations.  Hold¬ 
ings  include  a  daily,  four  weekl¬ 
ies,  a  rural/suburban  shopper 
and  commercial  printing. 
Individual  should  have  prior 
general  management 
experience  with  expansion  and 
goal  orientation.  Excellent 
compensation  package. 
Position  reports  directly  to  the 
board.  Please  send  resume  to 
Box  6475,  Editor  &  Publisher. 


„  ADVERTISING 

savers  offers  "  ■ 

unity  to  the  |  ADVERTISING  DIRECTOR  for  pro- 
th  dynamic  >  gressive  Ohio  Daily  with  Total  Market 
allengmgre-  System.  Require  shirt-sleeve  sales  pro- 
iires  a  leader  I  fessional  with  record  of  creative,  well- 
planningand  ;  rnotivated  leadership  and  strong  back- 
this  career  a  ground  in  sales,  sales  development  and 
jementalong  i  management,  and  personnel  training 
ion,  circula-  j  and  motivation.  Salary,  benefits  and 
forward  your  j  incentives.  Send  resume  attention  L.R. 

1°  i  Shaull,  8  Willipie  St,  Wapakoneta  OH 
t  Rd,  South-  1  45895. 

I _ 

—  I  ADVERTISING  MANAGER  for  mid-sized 
:  daily.  Southeast  New  York  area.  Accent 
lAGER  on  training  and  motivation  essential. 
.•iKiiohinn  Position  offers  excellent  growth  poten- 
lUDMsning  ]  tial  within  our  group,  for  right  individual, 
person  to  |  Send  resume  and  salary  requirements  to 
ins.  Hold-  I  Box  6517,  Editor  &  Publisher. 

lurweekl-  ADVERTISING  DIRECTOR 

1  Shopper  40,000-1-  Zone  5  suburban  daily  in 
jrinting.  highly  competitive  major  market  seeks 
ave  prior  innovative  &  energetic  leader  with 
mo  n  f  sfrong  skills  in  marketing,  promotions, 
jemeni  hands-on  training  &  building  major 
nsion  and  !  account  lineage.  If  you  are  an  ambitious. 
Excellent  |  creative  person  readyforanewchallenge 
arkano  1  with  a  growing  company  that  rewards  tal- 
.  ,  >  ent  with  an  excellent  salary  plus 

:tly  to  the  j  incentive  bonuses  and  paid  fringe 
esume  to  |  benefits,  send  your  resume  with  salary 
'ublisher.  !  history  &  requirements  along  with  a  let- 
I  ter  detailing  your  success  stories,  in  con- 
>  fidencetoBox6508,  Editor&Publisher. 

EDITOR  &  PUBLISHER  for  November  5,  1983 


HELP  WANTED 


ADVERTISING 


AWARD-WINNING  Zone  7  daily  seeking 
experienced,  aggressive  sales  represen¬ 
tative  who  understands  why  newspapers 
are  still  better  than  shoppers.  Creative 
layouts  important  but  sales  ability  is  the 
priority.  Salary,  commission  and  com¬ 
pany  benefits.  Tell  us  why  you’re  so 
great.  Send  resume  and  clips  to  Box 
6530,  Editor  &  Publisher. 


HELP  WANTED 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Supervise  eager  young  staff  of  five  and 
handle  top  accounts  at  dominant  urban 
newsweekly  in  New  England's  most 
beautiful  city.  Position  calls  for  sales 
experience  and  high  energy  level.  Send 
resume  in  confidence  to  Box  6527,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  MANAGER  needed  for  a 
15,000  daily  in  an  extremely  competi¬ 
tive  marketplace  located  in  Southeast 
Missouri.  This  position  demands  a  per¬ 
son  who  is  experienced,  dedicated  and 
aggressive.  We  have  the  staff  and  a  fine 
news  product,  you  provide  the  leader¬ 
ship  and  planning.  Excellent  opportuni 


ENTRY  LEVEL 
MANAGEMENT  POSITION 
Zone  3  newspaper  with  combined 
circulation  of  over  100,000  is  seeking  a 
classified  sales  manager.  The  successful 
candidate  will  have  3  to  5  years  classi¬ 
fied  sales  experience,  an  innovative  and 
aggressive  management  style,  and  be 
eager  to  assume  greater  res(ransibility  in 
other  areas.  Prior  management 
experience  is  not  required,  but  helpful. 
This  is  a  ground-floor  opportunity  offer¬ 
ing  a  competitive  salary  and  benefits  in 
an  expanding  market.  Interested  per¬ 
sons  should  apply  in  confidence  with 
resume,  salary  history  and  letter 
explaining  why  they  are  ready  and  quali¬ 
fied  for  a  management  position  tO: 

Box  6483,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 


ADVERTISING 


MARKETING  REPRESENTATIVE 
Wyoming’s  largest  newspaper,  is  seeking 
an  experienced,  successful  daily  news¬ 
paper  advertising  salesperson  to  become 
a  leader  on  our  staff.  Management 

_  ^ _ ^  _  _  _  opportunities  available  for  the  right  per- 

ties  for  advancer^ent  within  oGr group.  I  so”-  Your  future  could  start  in  Casper, 
Write  or  call  Michael  Sexton,  Publisher  '  '  '  cue* 


Southeast  Missourian,  PO  Box  699, 
Cape  Girardeau  MO  63701 ;  (314)  335- 
6611. 


AN  11,500  CIRCULATION  Northwest 
Ohio  daily  is  looking  for  an  aggressive 
manager  to  run  our  classified 
department.  Job  emphasis  is  heavy  on 
your  sales.  Send  cover  letter  with  your 
resume  to:  John  Sherer,  The  Advertiser- 
Tribune,  PO  Box  778,  Tiffin  OH  44883. 


ADVERTISING  SALES/MANAGER— 
15,000  daily  with  TMC  in  beautiful 
Northern  Minnesota.  An  aggressive  per¬ 
son  with  sales  leadership  and  manage¬ 
ment  qualities.  Salary,  commissions  and 
incentives.  Send  resume  to  S.L.  Asbach, 
Mesabi  Daily  News,  PO  Box  956,  Virgi¬ 
nia  MN  55792. 


COMMUNITY  NEWSPAPER  seeks 
career-minded  advertising  salesperson. 
Lovely  town  in  scenic  Montana.  Profit 
sharing,  benefits.  Write:  Dave  Byerly, 
Lewistown  News-Argus,  PO  Box  900, 
Lewistown  MT  599457. 

CLASSIFIED  SUPERVISOR 
40M  Southern  California  daily  has 
challenging  position  for  experienced 
promotion  minded  classified  phoneroom 
supervisor.  Salary  and  commission  to 
mid  $30K.  Send  letter,  resume  and 
three  references  to  Box  6516,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
17,000,  6-day  morning  newspaper  in  : 
central  Nebraska  with  weekly  TMC  prod-  ' 
uct.  Immediate  opening  for  people 
oriented  manager  strong  in  sales,  train¬ 
ing,  promotion  and  motivation. 
Responsible  tor  gross  sales  of  $2.5  mil¬ 
lion  and  5  person  retail  staff,  5  person 
classified  department  and  10  person  ad 
services  department.  Seeking  individual 
who  enjoys  working  with  and  contribut¬ 
ing  to  newspaper  management.  Com¬ 
plete  benefit  package.  Pay  com¬ 
mensurate  with  experience  and  ambi- 
i  tion.  Reply  tO:  Jim  Oates,  TELEGRAPH, 

I  PO  Box  370,  North  Platte  NE  69103. 

i  ADVERTISING  DIRECTOR 
I  Zone  2  daily  newspaper  owned  by  a  For- 
j  tune  500  company  needs  a  solid, 

I  experienced  advertising  professional. 

!  The  successful  candidate  will  be 
I  responsible  for  the  planning  and 
I  direction  of  advertising  sales  for  a 
.  50,000  circulation  daily  and  a  TMC 
product. 

I  We  seek  an  aggressive,  promotion- 
:  minded  person  capable  of  stepping  into 
a  highly  competitive  situation.  This  per- 
I  son  must  have  the  ability  to  lead,  moti- 
I  vate  and  train  personnel.  Excellent  sal- 
!  ary  and  benefits  are  just  two  of  the 
j  attractions  this  position  offers.  Send 
I  resume  in  confidence  to  Box  6445,  Edi- 
!  tor  &  Publisher, 

I  ADVERTISING  DIRECTOR 
’  The  Star-Ledger,  New  Jersey’s  largest 
I  newspaper,  seeks  an  Advertising 
I  Director.  Must  be  able  to  motivate  large 
boomingandthenativesarefriendly.  We  i  professional  sales  sUff  in  fast-paced 
need  a  top-notch,  full  service  advertising 


Wyoming,  the  USA’s  number  one  SMSA 
in  retail  sales  per  household.  Send  com¬ 
plete  resume,  salary  history  in  strictest 
confidence  tO:  Roger  Past,  Advertising 
Director,  Casper  Star-Tribune,  PO  Box 
80,  Casper  WY  82602. 


NO  SNOW  EVER! 

Say  goodbye  to  the  drudgeries  of  winter 
and  the  ailing  economy  of  the  Northeast. 
Join  our  team  in  the  sunny  South— 
where  the  weather’s  fine,  business  is 


salesperson.  Our  nationally  known 
magazines  are  crying  for  the  attention  of 
a  sales  craftsman;  someone  who  can 
capably  work  with  some  of  the  biggest  ad 
agencies  in  the  country;  handle  heavy 
phone  sales;  and  still  get  out  in  the  field 
and  direct-sell  our. regional  accounts. 
Sound  interesting;  there’s  more.  We’re 
losing  our  grip  on  the  number  1  spot  in 
our  market  and  we  need  a  real  pro  to 
I  formulate  the  strategy — and  carry  it  out- 
I  —that  will  put  us  back  on  top.  Strong 
sales,  organizational,  and  management 
j  skills  a  must;  but  we  will  consider  an 
1  exceptional  second  in  command  who’s 
j  ready  to  move  up.  Great  location,  super 
I  salaiV/commission  package  for  the  right 
I  candidate.  Send  cover  letter,  resume 
I  and  salary  history  to  Box  6531,  Editor  & 
j  Publisher. _ 

!  "PENNY  SAVER"  CAREERS  ! 

j 

REGIONAL  SALES  MANAGER  (Zones 


environment.  Extensive  background  in 
advertising  sales,  management  and 
marketing  essential.  Major  retail 
account  experience  preferred,  national 
and  classified  experience  helpful.  Call 
Martin  Bartner,  Associate  Publisher; 

I  (201)877-4161. _ 

DISPLAY  ADVERTISING  MANAGER 
needed  for  large  paid  weekly  group  in 
]  New  York  metro  area.  Candidate  must 
I  have  good  organizational  ability  as  well 
!  as  training,  motivating,  and 
I  interpersonal  skills.  You  will  be  respons¬ 
ible  for  planning  and  implementing  your 
ideas  with  direct  responsibility  for  bot¬ 
tom-line  results.  Proven  leadership  abil¬ 
ity  is  a  requisite.  Great  Number  1 
I  position  for  locked-on  performer.  Good 
'  compensation  package.  Send  resume  or 
I  employment  history  to  Box  6562,  Editor 
j  &  Publisher. _ 


CLASSIFIED  MANAGER 
80,000  ABC,  7  DAYS  AND  TMC 
Immediate  opening  for  strong  manager 


CLASSIFIED  MANAGER  needed  by  large  j  4, 5, 6, 8, 9).  Two  expanding  media  con-  i  with  minimum  3  years  of  Classified  man- 


volume  AM  daily.  Zone  9.  Managing  a 
staff  of  30.  Up  to  $45,000  plus  MBO 


glomerates  seek  experienced  "shopper” 
sales  managers.  Positions  offer  base  sal- 


agement  experience.  Extremely  com¬ 
petitive.  Southern  California  Market. 


Must  have  classified  management  ary  to  46k  +  bonus  +  expenses  +  reloca-  i 


experience.  Reply  in  confidence  to  Box  '  tion  assistance. 
6542,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
New  Jersey’s  largest  newspaper  seeks 
dedicated  professional  as  (Classified 
Advertising  Manager.  Must  enjoy  fast- 
paced  challenge  of  nation’s  largest, 
most  competitive  market.  Will  manage 
large  automated  telephone  sales  force 
and  outside  sales  staff.  Outstanding  rec- j  pensation  commensurate  with 
ord  in  advertising  sales  and  marketing  ’  experience 
and  strong  management  skills  essential 


NATIONAL  ACCOUNT  EXECUTIVE 
(Zone  8).  Ground  floor  opportunity  for 
person  with  solid  background  in  com¬ 
mercial  printing,  shoppers,  and  mar¬ 
riage  mail.  This  position  will  initially 
involve  strong  personal  selling  abilities. 
As  department  grows,  you  will  hire,  train 
and  manage  entire  profit  center.  Corn- 


history  to:  CHUCK  RATHBUN,  TRI¬ 
BUNE-NEWS,  PO  BOX  1259,  Covina  CA 
91722. 


Send  resume  to:  Martin  Bartner,  Associ¬ 
ate  Publisher,  The  Star-Ledger,  Star- 
Ledger  Plaza,  Newark  NJ  07101,  or  call 
(201)  877-4161. 

CLASSIFIED  MANAGER 
Upper  Zone  5  27,500-circulation  daily 
needs  a  sharp  classified  manager  for  a 
6-person  department.  Several  years 
classified  experience  a  must;  manage¬ 
ment  experience  helpful.  The  shopper 
took  a  lot  of  our  business  and  we  want 
someone  who  can  get  it  back.  Only  hard 
workers  need  apply.  Send  resume  to  Box 
6559,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  November  5,  1983 


DIRECTOR  OF  SALES  (Zones  4,6,9).  1 
Positions  require  STRONG  sales  man-  j 
agement  skills  and  an  excellent  track  ' 
record.  Superior  potential  for  personal 
and  financial  growth.  Base  to 
60K  +  bonus  +  relocation  +  +  + 

GENERAL  MANAGER  (Zones  4,6).  Title  | 
says  it  all.  Can  you  handle  full  P  &  L  ; 
responsibility?  Salary  open. 

Please  send  resume  with  $  history  to; 
Multi-Media,  7616  Lindley  Av,  Reseda  j 
CA  91355.  Or  leave  day  and  night  #s  at  i 
(213)  344-7177. 


ADVERTISING 

MANAGER 

Leading  national  Jewish  magazine 
with  375,000  monthly  circulation 
seeks  experienced  Advertising 
Manager  to  maximize  advertising 
account  development  and  re¬ 
venues.  Must  also  have  production 
process  and  business  background. 
Enjoy  pleasant  work  environment  in 
choice  midtown  location.  Excellent 
benefits.  Please  forward  resume 
with  compensation  history  and 
requirement  to: 

Box  121SM,  12th  Floor 
360  Lexington  Ave 
New  York  New  York  10017 


HELP  WANTED 


ADVERTISING 


AD  SALES  for  leading  community  paper. 
Civic  minded,  strong  on  outside  cold 
calls.  Excellent  territory.  Resume:  The 
Observer,  Box  303,  Roslyn  NY  11576. 

ADVERTISING  MANAGER 
Needed  for  14,000  circulation  AM  daily 
and  Sunday  paper.  Strength  in  promo¬ 
tion,  motivation  and  people  skills,  salary 
I  and  commission.  Excellent  benefits. 

'  Resume  to  Tom  H.  Collinson,  The  Morn- 
'  ing  Sun,  Box  H,  Pittsburg  KS  66762. 

i  SALES  MANAGER 

i  "WE  ARE  PREPARED  TO 
!  BETTER  COMPETITIVE 

OFFERS  FOR  THE 
IDEAL  CANDIDATE” 

;  Exciting  original  concept  weekly  news- 
;  paper  now  charting  early  84  Inaugural 
California  issue  seeks  experienced 
;  individual  to  develop  and  assume 
direction  of  advertising  department. 
Must  be  well-versed  in  all  aspects  of 
sales  management,  promotion,  recruit¬ 
ment,  training  and  layout. 

‘  Salary  negotiable.  Bonus  and  profit- 
sharing  benefits.  Reply  with  full  particu- 
I  lars,  references  and  income 
j  expectations  to; 

GEORGE  HOBSON 
PO  BOX  2656 

i  VANCOUVER,  B.C. 

!  CANADA,  V6B  3X4 

j  (Women  and  minority 

applicants  welcome). 

WANTED; 
i  Two  Rare  Birds. 

We’re  a  little  unusual  ourselves.  We  are 
I  growing  daily  metropolitan  newspapers, 

I  the  largest  between  Seattle  and  Min¬ 
neapolis.  That’s  why  we  need  help.  Help 
-  from  a  special  very  rare  species.  People 
.  who  eat,  sleep  and  excell  in  the  selling  of 
i  creative  newspapaperand  print  advertis- 
'  ing. 

,  TWO  ACCOUNT  EXECUTIVES/ 
SALES  PEOPLE 

You’re  aggressive,  hard-charging,  and 
won’t  take  no  for  an  answer.  You’ve  had 
more  than  several  years  of  sales 
experience,  and  a  successful  track  rec- 
I  ord  in  your  previous  ventures.  You  can 
I  communicate  effectively,  put  sales 
I  ideas  into  print,  make  hardened  custom- 
I  ers  sit  up  and  take  action,  and  work  well 
!  as  a  member  of  a  team. 

For  those  that  have  the  rare  combination 
i  of  talent  and  sales  experience,  send  your 
resume  with  cover  letter  to  Mr.  Tim  Viall, 

'  Advertising  Director,  The  Spokesman- 
Review/Spokane  Chronicle,  PO  Box 
2160,  Spokane  WA  99210. 


ARTIGRAPHICS 


ART  DIRECTOR 

MCP,  Inc.,  publishers  of  the  Twin  Cities 
;  Reader,  Citibusiness  and  Twin  Cities 
1  Gourmand  seeks  a  talented  art  director, 
i  Responsibilities  would  include  design 
j  and  supervision  for  a  variety  of  publica¬ 
tions.  5  years  minimum  art  direction 
experience  is  required  +  a  4  year  fine 
arts  degree  preferred.  Demonstrated 
creative  and  forward-thinking,  along 
with  design,  illustration  and  manage¬ 
ment  skills  essential.  Send  resume  and 
salary  history  to  MCP,  Inc.,  100  N  7th 
St,  Suite  300,  Minneapolis  MN  55403, 
i  Attention:  Lonnie. 


GRAPHIC  DESIGNER/ILLUSTRATOR: 
Must  be  able  to  design  attractive  layouts, 
graphs,  charts.  Ability  to  draw  illustra¬ 
tion  tor  articles  also  desirable.  Medium 
size  morning  newspaper  in  Zone  9. 

.  Attractive  pay,  benefits.  Good  climate, 

I  West  Coast  amenities,  near  San  Francis¬ 
co  Bay  area,  mountains,  streams.  Send 
resume,  samples  of  work  to  Box  6490, 
Editor  &  Publisher. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


NEWSPAPER  IN  EDUCATION  I 

COORDINATOR  I 

Experienced  sales  oriented  Individual 
needed  to  develop  and  manage  a  new 
NIE  program  In  a  large  metropolitan 
area.  Zone  4.  Must  be  able  to  work  ! 
Independently.  Excellent  salary  and 
MBO  bonus.  Box  6454,  Editor  &  Pub¬ 
lisher. 

AGGRESSIVE-Growth  oriented  CIrcula-  | 
tion  Manager  needed  for  6000  Zone  5  ' 
dally.  We’ve  been  stagnant  too  long  and  ' 
need  to  grow.  Send  resume  with  salary  ! 
requirements  to:  Howard  A.  Kaiser, 
General  Manager,  Baraboo  News- 
Republic,  219  First  St,  Baraboo  Wl  ' 
53913. 


CIRCULATION  MANAGER  needed  for  ; 
14,000  dally  Sunday-Friday  plus  TMC  ' 
weekly  shopper.  Must  be  able  to  ' 
organize,  promote,  bill  circulation  and 
get  along  with  people  In  a  growing  area. 
Salary  based  on  the  job  you  can  do  with 
Incentives,  benefits,  profit  sharing. 
Send  resume  to;  PubI  Isher,  Auburn  Jour¬ 
nal,  1030  High  St.,  Auburn  CA  95603, 
No  phone  calls  please. 


CIRCULATION  SUPERVISOR 
Needed  for  100,000  AM  dally  In  Albu¬ 
querque,  New  Mexico.  Must  have  solid 
background  with  a  progressive  paper  and 
proven  ability  to  motivate  staff  toward 
permanent  growth.  Duties  Involve  field 
work  with  district  managers  In  sales, 
service,  collections,  and  recruiting 
young  merchants.  Excellent  starting  sal- 
ai7  and  complete  benefit  program  pro¬ 
vided.  Reply  to  Personnel  Manager, 
Albuquerque  Publishing  Company,  PO 
Drawer  J-T,  Albuquerque  NM  87103. 


ASSISTANT 
CIRCULATION 
PROMOTION  MANAGER 

Major  suburban  newspaper  is 
seeking  an  experienced,  crea¬ 
tive  individual  to  assist  in  the 
creation  of  sales  incentives  to 
motivate  newspaper  carriers, 
district  managers  and  other 
circulation  personnel.  Must 
have  experience  purchasing 
warehousing  and  distribution 
of  incentive  merchandise. 
Opportunity  for  short  term 
advancement.  Send  resume  in 
confidence  to  Box  6554,  Edi¬ 
tor  &  Publisher. 


CIRCULATION  MANAGER 
"SUNSHINE  YEAR-AROUND" 

Exciting  original  concept  weekly  news¬ 
paper  now  charting  early  84  Inaugural 
California  Issue  seeks  experienced 
Individual  to  create  and  assume 
direction  of  circulation  department. 
Must  be  qualified  to  organize  mall 
delivery,  locate  and  develop  box  and 
retail  outlets  and  motivate  sales  staff. 

Salary  open  and  negotiable.  Generous 
bonus  and  profit-sharing  benefits.  Reply 
with  full  particulars,  references  and  sal¬ 
ary  expectations  to: 

GEORGE  HOBSON 
PO  BOX  2656 
VANCOUVER,  B.C. 

CANADA,  V6B  3X4 
(Women  and  minority 
applicants  welcome). 
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CIRCULATION  MANAGER 
Small  progressive  Zone  1  group  Is  seek¬ 
ing  an  Individual  to  manage  circulation 
activities  of  our  small  dally,  four  paid 
weekly  newspapers  and  several  shopp¬ 
ers.  Should  be  experienced  In  ALL 
phases  of  circlatlon  management,  parti¬ 
cularly  carrier  management,  sales  pro¬ 
motion,  TMC  and  subscription  fulflll- 


PROMOTION  AND  TRAINING  MANA¬ 
GER  who  Is  top  notch,  creative  and  a 
people  person  motivator.  Must  have  at 
least  3  years  promotional  experience  or  5 
years  District  Sales  Manager  experience. 
We  are  a  34,000  dally  and  Sunday  news¬ 
paper  looking  to  grow  to  38,000  In  the 
next  2  years.  If  you  possess  the  skills  to 
help  us  gain  quality  numbers,  send 


ment.  This  Isan excellent opportunityfor  j  resume  Including  references  and  salary 
someone  looking  for  career  growth  and  |  requirement  to: 

Rick  McGlaughlln 


challenge.  Send  detailed  resume  and 
salary  requirements  to  Box  6511,  Editor 

&  Publisher. _ 

CIRCULATION  DIRECTOR  ! 
We  pay  well  based  on  your  proven  i 
experlenceand  leadership  qualities,  and  . 
give  you  full  reign  overa  circulation  team  ' 
that  has  already  built  The  Anchorage  - 
Times  Into  Alaska's  largest  newspaper.  I 
Anchorage  Is  one  of  the  fastest  growing  j 
cities  In  the  nation  and  we  are  gearing  up 
for  growth  that  Is  expected  to  double  the 
population  In  the  next  10  years 


Director  of  Circulation 
Dally  Courier-News 
PO  Box  531 
Elgin  IL  60120 
NO  PHONE  calls  please. 


DATA  PROCESSING 


SYSTEMS  PROGRAMMER/ANALYST 
For  DEC  PDP-ll-IAS/TMS  program 

. . . .  ^ _  development.  Back  up  to  Data  Process- 

That  growth  calls  for  an  expWlenced  and  i  ing  Manager  for  hardware  maintenance 
successful  organizer,  motivator  and  i^id  design.  Upstate  New  York  location 


manager  who  brings  mature  leadership 
to  make  a  good  staff  even  better.  He  , 
must  be  a  "nuts  and  bolts”  circulator  as  ; 
well  as  an  executive  with  knowledge  of 
latest  technology  Including  computer  i 
systems.  j 

VVe  think  you  need  5-10  years! 
experience  to  handle  the  abundance  of  : 
opportunities  here  so  you  can  supervise, 
and  manage  expansion  programs  for  I 
training,  auditing,  sales,  fleet 
,  operations,  public  relations  and  plann-  ; 

I  ing. 

Anchorage  Is  In  Southcentral  Alaska 
I  where  the  weather  Is  moderate  both  j 
I  Summer  and  Winter,  It  Istheheadquart-  ; 
j  ers  city  for  most  of  the  fascinating  i 
j  development  In  oil,  mining,  recreation,  ! 
communications,  health  programs,  ! 
education,  transportation,  and  military  j 
defense  of  the  nation.  A  fine  hometown 
with  good  facilities  for  rearing  families.  , 
Alaska  Is  the  place  for  people  of  youthful  : 
spirit  and  energy  to  come  aboard  and  ; 
grow  with  the  country.  If  you  got  what  we  j 
need  you’ll  never  have  a  better  opportu-  ' 

;  nity  than  this.  Send  resumes  In  confl-  ! 

I  denceto:  Bill  King,  Personnel  Manager,  | 
Box  40.  Anchorage  AK  99510.  I 

i  _  ; 

I  CIRCULATION  MANAGER  for  pro-  ' 

I  gressive  North  East  Texas  newspaper.  I 
I  Sunday-Friday  dally  plus  two  multi-  j 
county  weeklies  and  weekly  shopper  i 
based  on  TMC  program.  Exciting  oppor-  1 
!  tunity  fora  skilled  professional  qualified  I 
!  In  all  phases  of  Circulation  Manage- 
I  ment.  This  Is  a  Department  Head 
j  position.  College  degree  with  hands-on 
circulation  computer  system  experience 
preferred.  Minimum  of  three  years] 
'  experience  required.  Excellent  salary  i 
j  and  benefits  plus  Ideal  geographic  loca- 1 
j  tIon.  Southeastern  and  Southwestern  i 
i  applicants  only.  Send  non-returnable  | 
.  cover  letter,  resume,  and  references  tO:  | 
'  The  Echo  Publishing  Co,  PO  Box  598,  ' 
Sulpher  Springs  TX  75482,  EOE. 


BUSINESS  EDITOR 

I  Ocean  State  Business,  a  new  monthly 
magazine  about  Rhode  Island  business. 
Is  looking  for  an  ace  Editor.  If  you  want  to 
set  your  own  course  and  join  a  rapidly 
growing  company  In  a  management 
position,  write  today  tO:  Dan  Kaplan, 

'  Ocean  State  Business,  4  Davol  Square, 

Providence  Rl  02903. _ 

EDITOR  WITH  GOOD  administrative 
skllisforgrowing,  quality  weekly  group  In 
central  New  Jersey  to  serve  as  assistant 

I  executive  editor.  Strong  news  back¬ 
ground,  good  copy  and  layout  skills 
essential.  Must  be  a  leader  and  good 
with  people.  Flexible  hours  and  schedule 
required.  Please  send  resume,  salary 
historyand  requirements tO:  Dick  Wlllez- 
er.  The  Princeton  Packet,  PO  Box  350, 
Princeton  NJ  08542.  No  phone  calls 
please. 

EDITOR  (1  man  news  staff)  for  small 
foothill  weekly  newspaper.  Must  be  right 
type  person  to  fit  Into  and  become 
Involved  Into  small  community  (serves 
area  of  2500  population).  Owned  by  pro- 


Excellent  benefits.  Send  resume  and 
salary  requirements  to  Box  6543,  Editor  gressive  newspaper  group  (dallies  and 
&  Publisher.  weeklies)  with  good  opportunity  for 

advancement.  Salary  (plus  Incentive  to 
right  person),  benefits,  profit  sharing. 
Send  resume  tO:  Publisher,  Colfax  Rec- 
-  ord,  PO  Box  775,  Colfax  CA  95713. 


EDITORIAL 


Experienced 
Microcomputer 
Users  Wanted 

COMPUTE!  Publications,  Inc.,  a 
major  and  growing  publishing 
company  in  the  home  and 
persondl  computing  industry,  seeks 
experienced  microcomputer 
writers  and  progrdmmers  to  join  our 
growing  stoff.  Microcomputer 
experience  a  necessity 
Professional  journolistic  writing 
experience  helpful,  but  not 
required 

COMPUTE!  Publicdtions,  Inc,  d 
subsidiary  of  the  American  Broad¬ 
casting  Companies,  Inc,  is  located 
in  the  exceptional  living  and 
working  environment  of  the 
piedmont  area  of  North  Carolina.  If 
you  are  interested  in  joining  an 
excellent  editorial  staff  with  excellent 
company  benefits,  send  your 
resume  and  salary  history  in 
complete  confidence  to  Ftersonnei 
Director,  COMPUTE!  Publications, 
Inc,  PO  Box  5406,  Greensboro. 

NC  27403. 

COMPUTE!  Publications,lnc.Sfe 


CITY  EDITOR — Award  winning  19,000 
circulation  daily  is  looking  for  a  dedi¬ 
cated  news  manager  who  thrives  on  hard 
I  work  in  an  extremely  competitive  news 
’  market.  This  person  must  have  the  abil¬ 
ity  to  inspire  and  demand  professional¬ 
ism  from  a  staff  of  25.  Fast  growing  Col¬ 
orado  community.  Excellent  salary  and 
fringe  benefit  package.  Send  resume  to 
Box  6488,  Editor  &  Publisher. 

!  COPY  EDITORS 

PART  TIME 

Our  editorial  department  seeks 
experienced  (2  or  more  years)  newspaper 
copy  editors  to  work  nights. 

Days  and  Hours:  2  to  4  nights  from  10- 
1 1  pm  to  approximately  5:30-6:30  am. 
Excellent  salary.  Call  (201)  646-4227 
or  (212)  279-8484  between  9  am  to  2 
pm.  Ask  for  H.  Moore,  The  Record,  150 
River  St,  Hackensack  NJ  07602.  An 
,  Equal  Opportunity  Employer  M/F. 

DO  YOU  TAKE  photographsthat  sparkle? 
Is  your  writing  colorful,  but  concise?  If 
you  can  answer  “yes”  plus  you  have 
drive,  enthusiasm  and  a  willingness  to 
learn  we  would  like  to  talk  to  you.  Our 
!  twice  weekly  Eastern  Wyoming  paper  is 
expanding  and  has  an  opening  for  a 
general  assignment  reporter/ 
photographer  with  at  least  two  years 
newspaper  experience.  We’ve  won  48 
state  and  national  awards  in  the  past  five 
'  years.  Successful  candidate  would  also 
be  occasionally  filling  In  for  vacationing 
i  employees  at  our  other  Wyoming  papers. 
Salary  commensurate  with  experience. 
Good  benefits.  Advancement  prospects. 
Send  resume,  a  cover  letter  outlining 


BUSINESS  WRITER— Help  us  expand 
our  coverage  of  local  business  news. 

We’re  a  morning  daily  serving  an  area  of  i  career  goals  and  samples  of  your  fea^ 
more  than  300,000  population  in  Zone  tures,  spot  news,  photographs  and  photo 
2.  Tell  us  your  ideas  for  better  business  i  pages  to:  Bob  Krumm,  (ieneral  Manager, 


CIRCULATION  DIRECTOR 

Growing  morning  daily,  11,500  ABC,  ^  ,c,,  uo  uui  lucas  lui  ucuci  uu 

opportunity  for  j  coverage  and  send  samples.  Write  Box  ,  Tomington  Telegram,  PO  Box  1058,  for 

ment  "  i  6546,  Editor  &  Publisher.  rington  WY  82240.  EOE 

ment  and  experience  with  free  circula-  |  ® 

tion  publications.  If  you  can  lead  in  a  i 
team  atmosphere  send  resume  and  letter 
to  Box  6557,  Editor  &  Publisher.  All  I 
replies  confidential.  Zone  5.  i 


j  ASSISTANT  HOME  DELIVERY 

MANAGER  I 

Major  metropolitan  newspaper  in  Zone  2  | 

’  seeking  an  assistant  home  delivery  man¬ 
ager  for  the  evening  and  Sunday  | 
department.  Knowledge  of  the  little  mer-  i 
chant  program,  target  sales  marketing,  j 
and  circulation  in  general  are  a  must.  I 
Excellent  benefits  and  salary  com-  I 
mensurate  with  background  and  ! 
;  experience.  Send  resume  to  Box  6478,  i 
Editor  &  Publisher.  ! 


INTERNATIONAL  EDITOR 

COIN  WORLD  newspaper  has  an  opening  on  its  editorial  staff 
for  an  editor  of  international  coin  news.  This  position  requires  a 
well-rounded  knowledge  of  coin  collecting;  reading  knowledge 
of  French,  German,  and  Spanish;  and  writing  experience.  To 
apply,  send  letter  with  resume  to; 

International  Editor 
Personnel  Manager 
Box  783 

Sidney  OH  45367 

An  Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  November  5,  1983 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


FINANCIAL  WRITERS/EDITORS: 
National  business  dally  looking  for  the 
best.  Position  available  both  in  New  York 
and  Los  Angeles.  Send  resume  and  clips 
to  Box  6523,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


EDITOR-REPORTER  for  Aspen,  Col¬ 
orado  daily.  Daily  experience  necessary. 
Fast,  hard-news  position.  Dave;  (303) 
925-2221,  8  to  11  am. 


EDITORIAL  ASSISTANT.  Prefer  J- 
School  graduate  presently  living  in  Metro 
New  York  for  business  publication. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6539,  Editor  &  Publisher. 


ASSOCIATE  EDITOR 

Software  Supermarket  Magazine,  the  new  user-friendly  com¬ 
puter  magazine,  has  an  opportunity  on  its  editorial  staff  for  an 
individual  who  is  very  knowledgeable  in  computer  software, 
systems,  and  programming;  has  several  years  experience  in 
magazine  editing;  and  has  the  ability  to  write  effectively  to 
inform  and  stimulate  computer  users  of  all  levels  of  expertise. 
We  offer  an  excellent  compensation  package  as  well  as  a 
challenging  position.  Write  to: 

Associate  Editor 
Personnel  Manager 
Box  783 

Sidney  OH  45367 


EDITOR 


FEATURE  WRITER 


Public  Relations  operation  of  mainline 
denomination  seeks  copyeditor/writer  to 
oversee  production  of  church  newsletter, 
assist  in  copy  editing  releases,  cover 
meetings  &  do  news  writing  &  place¬ 
ment.  Experience/training  in  writing  & 
editing  &  background/interest  in  public 
relations  &  newsletter  production  re¬ 
quired.  New  York  City-based;  $17,500 
per  year.  Send  resume  &  writing  samples 
by  November  21  to  Box  6547,  Editor  & 
Publisher. 


EDITOR  (REPORTER) 

Minimum  2  years  experience.  Award¬ 
winning  New  York  City  community  week¬ 
ly.  Requires  good  news  judgment,  head¬ 
line  writing,  editing.  Fast,  accurate, 
cover  police,  politics,  etc.  Owned  by 
aggressive  newspaper  group  (8  papers) 
with  good  opportunity  for  advancement. 
Salary,  (plus  incentives),  profit-sharing. 
Resume  with  salary  required  Ste  400, 
235  Park  Av,  S,  New  York  NY  10003. 


2COPY  EDITORS — immediateopenings 
for  experienced  people.  Strong  skills  in 
language,  heads,  layoutsand  VDTs.  Paid 
tryout,  good  salary  and  benefit  package 
for  6-day,  40,000  circulation  PM  m 
competitive  market.  Resumes  and  sam¬ 
ples  to  William  M.  Dowd,  Managing  Edi¬ 
tor,  The  Knickerbocker  News,  Box 
15000,  Albany  NY  12212.  No  phone 
calls  accepted. 

COPY  EDITORS 

The  Jackson  Newspapers,  major  South¬ 
ern  Connecticut  dailies,  are  seeking 
three  copy  editors  to  work  night  shifts. 
Two  positions  are  with  The  Register  and 
one  with  The  Journal-Courier.  We’re  in 
an  active  metropolitan  area  and  offer 
excellent  starting  salary,  benefits  pack¬ 
age  and  opportunity  tor  professional 
growth.  Applicants  should  have  several 
years  experience  as  a  reporter  and/or 
copyeditor.  Send  resume  includingwork 
history  and  references  to  Personnel  Man¬ 
ager,  The  Jackson  Newspapers,  40  Sar¬ 
gent  Dr,  New  Haven  CT  06511. 

An  Equal  Opportunity  Employer 


DEPENDABLE,  hard  working  general 
assignment-local  government  reporter 
needed  for  17,000 circulation  Nebraska 
morning  newspaper  that  takes  pride  in 
its  local  news  coverage.  Also  a  vacancy 
for  general  assignment  reporter  with 
some  copy  desk  experience.  Send  letter 
and  resume  to:  North  Platte  Telegraph, 
621  N  Chestnut,  North  Platte  NB 
69101.  Attention;  George  Wright. 


Lifestyle  section  of  Oklahoma  news¬ 
paper  with  80,000  circulation.  Should  1 
have  at  least  3  years  experience  on  daily,  I 
preferably  some  experience  on  news. 
Send  resume  and  samples  of  work  tO:  Jo 
Ann  Bond,  Lifestyle  Editor,  Tulsa  Tri¬ 
bune,  PO  Box  1770,  Tulsa  OK  74102. 


EDITOR — 6-day,  north  central  daily. 
Must  be  aggressive  with  at  least  5  years 
experience.  Strong  on  local  news,  writ¬ 
ing  ability  and  layout  to  manage  good  17 
person  staff.  Excellent,  fast  growing 
group.  Mail  resume  with  complete 
details  to  Jerry  Putjenter,  The  Daily 
Republic,  PO  Box  1288,  Mitchell  SD 
57301. 


'  FOREIGN  ' 
CORRESPONDENT 


United  States  News  Organization 
needs  experienced  correspondent 
for  Asia.  Must  be  exptert  on  the  affairs 
of  the  region  and  able  to  write  about 
them  with  accuracy,  clarity  and 
insight. 

United  States  Citizenship 
required/EOE 


Send  resume  and  clippings  to: 

Department  RR 
Box  6555,  Editor  &  Publisher. 


ed/itor,  n.  one  who  prepares  the  work 
of  others  for  publication;  one  who  con¬ 
ducts  a  newspaper;  the  unsung  cham¬ 
pion  of  award-winning  writers  whose 
heroes  include  Ross,  Thurber,  Strunk  & 
White;  one  whose  personal  sense  of 
style,  tone,  narrative  impulse  and  graph¬ 
ic  appeal  sets  his  publication  apart  as  a 
champion  of  quality  and  the  scourge  of 
the  second-rate;  one  whose 
independent-minded  leadership  brings 
out  the  very  best  that  a  bright  young  staff 
can  aspire  to;  the  stalwart  progressive 
who  cannot  be  swayed  by  public  pres¬ 
sure  but  is  not  afraid  to  admit  mistakes; 
one  whose  wide  education  qualifies  him 
to  provide  community  direction  for  the 
exploding  population  of  an  off-the-scale 
demographic  suburban  population 
adjoining  the  state  capital. ..in  short:  the 
successful  applicant  who  responds  to 
The  Publisher,  The  Chesterfield  Gazette, 
530  Southlake  Blvd,  Richmond  VA 
23236. 


EDITOR  &  PUBLISHER  for  November  5,  1983 


NEWS  EDITOR 

To  lead  newsroom  on  award-winning 
17,000  morning  daily  in  Zone  7.  Ideal 
candidate  has  reporting  and  desk  back¬ 
ground  with  VDT  experience.  Talented 
young  staff.  Modern  plant  and  best 
equipment.  Good  pay  and  fringes.  Send 
resume,  references,  work  samples  and 
salary  history  to  Box  6561,  Editor  &  Pub¬ 
lisher. 


SPORTS  N  EWS  Editor  for  large  metropo¬ 
litan  daily.  Must  have  a  flair  for  page 
design.  Would  be  responsible  for  make¬ 
up  of  sports  pages  in  a  highly  sports- 
oriented  city.  Excellent  wage  scale. 
Send  resume  tO;  Paul  King,  Sports  Edi¬ 
tor,  Peoria  Journal  Star,  1  News  Plaza, 
Peoria  IL  61643. _ 

REPORTER  for  42,000  Zone  2  AM.  This 
is  an  opportunity  to  do  serious  writing  on 
a  variety  of  subjects.  Should  be 
exceptional  writer,  have  2-3  years 
experience  on  smaller  daily,  and  broad 
interests.  Position  open  December  1. 
Send  resume,  clips  of  best  work,  and  I 
letter  telling  what  you  do  best.  Box  1 
6545,  Editor  &  Publisher.  j 


SENIOR  ASSOCIATE  EDITOR 

FOOD  TRADE  MAGAZINE 

Publisher  of  the  world's  largest 
industrial  food  magazine  seeks  bright, 
self-starter  to  fill  Senior  Associate  Editor 
position.  Perfect  candidate  must  have 
5-10  years  business  writing  experience 
(preferably  magazine),  proven  writing, 
research,  inten/iewing  and  copy  editing 
.  skills.  Photographic  skills  and  electronic 
editing  experience  are  pluses.  Fast- 
paced  atmosphere  in  modern  office 
I  complex,  (O'Hare  Plaza)  just  offthe  Ken- 
;  nedy,  5  minutes  from  the  airport.  If 
!  you’re  a  creative,  energetic  team  player 
I  interested  in  travel  and  excellent  grovrth 
potential,  send  resume,  salary  require- 
I  ments  and  cover  letter  telling  us  why  you 
I  believe  you're  the  best  candidate  to: 

Ed  Lee 

GORMAN  PUBLISHING 
COMPANY 
5725  East  River  Road 
Chicago  IL  60631 


FINANCIAL  EDITOR 

Major  domestic  and  international  news  service  has  an 
excellent  opportunity  for  a  hands  on  financial  editor  with  at  least 
five  years  experience  directing  a  large  staff  of  journalists.  Wall 
Street  knowledge  and  prior  coverage  of  financial  markets 
including  futures,  options  and  cash  markets  for  interest  rates 
and  fixed-incomes  security  necessary  to  be  considered.  Must 
be  a  team  builder  and  be  able  to  gain  the  respect  of  a 
knowledgeable  staff.  If  you  feel  you  are  qualified  and  can  pass 
a  stiff  screening,  send  your  salary  history  and  resume  in  confi¬ 
dence  to:  Knight-Ridder  Financial  News,  100  Church 
Street,  Suite  1850,  New  York  City,  NY  10007.  Attention: 
John  Kissane. 


THE  DETROIT  NEWS  seeks  an  assistant 
editor  for  its  Accent  (lifestyle)  section. 
Desired  qualities  are  a  demonstrated  fe¬ 
ature  writing  capability,  copy  editing 
skills,  management  ability/potential, 
and  a  creative  vision  of  what  fashion/ 
food/design/leisure/human  interest 
coverage  should  be.  Send  resume,  clips 
to  Ben  Burns,  Executive  Editor  of  The 
Detroit  News,  615  W  Lafayette,  Detroit 
Ml  48231. 

SPORTS  EDITOR  who  is  stickler  ioy 
planning,  grammar  and  deadlines 
needed  for  30,000  morning  daily  on 
Florida  coast.  Only  proven  professionals 
with  outstanding  clips  and  references 
need  apply.  Florida,  Atlanta,  Georgia 
background  preferred.  Tell  all  including 
salary  requirements  in  reply  to  Box 
6509,  Editor  &  Publisher. 


1  THOROUGHBRED  racing  is  more  than 
j  which  horses  finish  first.  We  are  a  week¬ 
ly,  international  trade  magazine  based  in 
I  Lexington,  Kentucky  dedicated  to  being 
,  the  best  source  of  information  available 
[anywhere  for  owners  and  breeders  of 
Thoroughbreds.  We  need  an  experienced 
newsperson  capable  of  finding  and  writ- 
|ing  stories  about  the  trends, 
I  developments,  economics,  regulation, 
.science,  and  art  of  breeding  and  racing 
Thoroughbreds.  Box  6549,  Editor  & 
Publisher. 


WIRE  EDITOR  for  small  Arkansas  PM. 

I  Must  have  flair  for  page  design,  good 
j  news  judgment  and  write  headlines  with 
style.  Send  resume  and  non-returnable 
'  work  samples  to  Susan  Kleihauer,  Edi¬ 
tor,  Daily  Press,  Paragould,  AR  72450. 


ASSISTANT  EDITOR 

We  currently  have  an  opportunity  for  an  Assistant 
Editor  to  write  for  our  national  trade  publication. 
Golf  Shop  Operations.  The  ideal  candidate  will 
have  a  degree  in  journalism  with  one  year  of 
experience  writing  sports  feature  stories.  Knowl¬ 
edge  of  golf  is  a  necessity.  Excellent  company 
paid  benefits.  Salary  commensurate  with 
experience.  Please  send  resume  to: 

Personnel  Department 
GOLF  DIGEST/TENNIS,  INC. 

495  Westport  Avenue 
Norwalk  CT  05856 
E.O.E. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL  1 

EDITORIAL  I 

PHOTOJOURNALISM 

PRESSROOM 

LOOKING  FOR  lead  film  reviewer  for  ma¬ 
jor  metro  daily.  Duties  will  include 
reviewing  all  the  major  releases  as  well 
as  interviewing  the  people  who  act  in, 
direct  and  produce  for  the  silver  screen. 
You  will  also  cover  the  local  film  beat.  In 
short,  you  will  eat,  drink  and  think  mov¬ 
ies.  Three  years  film  writing  experience  a 
must,  daily  preferred.  If  you’re  not  afraid 
of  hard  work  the  rewards  can  be  great. 
Please  send  resume  and  clips  to  David 
Rosenbaum,  Arts  and  Entertainment 
Editor,  The  Boston  Herald,  One  Herald 
Square,  Boston  MA  02106. 

MUSIC,  FILM,  features  writer  for 
entertainment  paper.  $15,000  salary. 
Resume,  writing  samples:  Good  Times, 
Box  303,  Roslyn  NY  11576. 

BOM  FLORIDA  DAILY  has  national  desk 
opening  for  solid  copyeditor  who  can  do 
it  all,  with  clips,  tearsheets  and  refer¬ 
ences  to  prove  it.  Also  looking  for 
experienced  reporter  to  cover  our  cultu¬ 
ral  community.  Reply  in  confidence  to 
Box  6551,  Editor  &  Publisher. 


COPY  EDITORS 

Copy  editors  with  at  least  three 
years'  experienee  will  he  eoiisidered 
for  o(>eninfts  now  and  in  the  future  at 
one  of  the  top  newspapers  in  .Amer¬ 
ica.  (^ualiFied  applicants  will  hr  given 
a  week-long  tryout.  Pay  starts  at 
mtire  than  $30,(MKt.  Send  resumes 
and  eover  letters  explaining  your 
interests  to: 

Box  6473,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


REPORTER  for  growing  New  York  Times 
company  weekly  on  Florida’s  Gulf  Coast. 
Emphasis  on  sports  and  photography. 
Experience  preferred  but  will  consider 
top  J-school  grad.  Send  resume,  clips  to: 
Kevin  Parks,  Managing  Editor,  Golden 
Gate  Eagle,  5192  Golden  Gate  Parkway, 
Naples  FL  33999. _ 

REPORTER  for  nation’s  largest  daily 
legal  newspaper.  Strong  background  in 
law  and  journalism  required.  Good  pay 
and  benefits.  Send  resume  and  clips  to: 
Editorial  Department,  Los  Angeles  Daily 
Journal,  PO  Box  54026,  Los  Angeles  CA 
I  90054. 


AWARD-WINNING  PHOTOGRAPHER  I  IMMEDIATE  openings  for  experienced 
leaving  November  11,  replacement  j  {Minimum  Three  Years)  Metro  Offset 
needed.  Entry  level  position.  Newsfea-  |  Pressman.  Must  be  a  capable  super- 
ture  sports  assignment;  plenty  of  time  1  visor.  Call(813)  687-7872  or  write  Ron 
for  enterprise  and  picture  pages.  Do  all  j  Harris,  Pressroom  Manager,  The  Ledger 
lab  work.  Send  resume,  portfolio  tO:  Bill  I  Pub  Co,  401  S  Missouri  Av,  Lakeland  FL 
Weaver,  The  Union  Recorder,  PO  Box  '  33802. 

520,  Milledgeville,  GA  31061.  i  _ 


QUALITY  METROPOLITAN  AM  is  look¬ 
ing  for  a  quality  desk  person  for  its  sports 
department.  Requirements  are 
experience,  layout/graphics  skills, 
strong  news  judgment  and  enthusiasm. 
Send  resume,  a  letter  that  tells  about 
yourself  and  the  names  of  professional 
references  we  can  call  now.  Box  6512, 
Editor  &  Publisher. 


PRODUCTION 


j _ FREELANCE _ 

!  PRINTS.  GRAPHICS,  Mid-Atlantic  trade 
'  publication,  is  seeking  freelance  writers 
I  to  cover  printing  industry  News/Feature 
!  stories  in  the  Pennsylvania,  southern 
!  New  Jersey,  Delaware,  Richmond  and 
I  West  Virginia  areas.  Knowledge  of  print- 
!  ing  and  graphic  arts  industry  plus  prev- 
j  ious  writing  experience.  Print  S. 
Graphics,  PO  Box  25498,  Washington 
DC  20007;  (202)  337-6815. _ 

_ JOB  LEADS _ j 

WHAT  PR,  editorial  hirers  seek.  For 
newsletter  rates:  M.  Sternman,  68-38  1 
;  Yellowstone,  Forest  Hills  NY  11375. 

I 


MARKETING  RESEARCH 


SENIOR  INTERNAL  AUDITOR  needed. 
CPA  preferable,  with  several  years  in  ] 
public  accounting  or  expertise  in  the 
publishing  field  with  previous  auditing 
experience.  Auditor  interacts  with  senior 
management  and  must  possess  good 
communicative  skills.  Reports  directly 
to  the  General  Auditor  and  will  be 
responsible  for  reviewing  company 
operations,  writing  audit  reports  and 
I  assisting  in  planning  of  audits,  etc. 

I  Extensive  travel  throughout  United 
I  States  required.  Excellent  career  oppor¬ 
tunity.  Salary  will  be  commensurate  with 
experience.  An  Equal  Opportunity 
j  Employer.  Send  resume  to:  General 
I  Auditor,  Box  6558,  Editor  &  Publisher. 


STAFF  PHOTOGRAPHER  needed  to  fill 
out  3*72  person  photo  staff  on  medium¬ 
sized  Zone  7  daily.  One  to  two  years 
experience  preferred:  sports,  color  and 
hustle  are  musts.  Salary  open.  Reply 
with  resume,  references  and  non- 
returnable  samples  to  Box  6560,  Editor 
&  Publisher. 


FOREMAN — capable  of  operating  and 
maintaining  6-unit  Goss  Community  on 
a  6-day  Zone  7  daily.  Must  excel  in 
reproduction  and  departnfient  manage¬ 
ment.  Excellent  hunting  and  fishing 
country.  Mail  complete  resume 
including  salary  history  Box  6520,  Edi¬ 
tor  &  Publisher. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


_ PRESSROOM _ 

PRESSMAN-ASSISTANT  PRODUC¬ 
TION  MANAGER  for  growing  weekly 
newspaper  organization,  50  miles  from 
Virginia  Beach.  Six-unit  News-King. 
Camera  experience  helpful.  Call;  (804) 
562-3187  or  write:  Gary  Hamilton, 
1000  Armory  Drive,  Franklin  VA  23851. 


PUBUC  RELATIONS 


URBANITE 

'  PRESS  OPERATORS 

*  Gannett  Company,  Inc.  is  looking  for 
'  people  with  a  minimum  of  2  years 
i  experience  on  the  Goss  Urbanite  press. 

!  Openings  are  in  various  areas  of  the 
!  country. 

j  Send  resume  along  with  present  salary 

I  tO: 

I  The  Gannett  Company,  Inc. 

!  PO  Box  7858 

i  Washington,  DC  20044 

]  Attention;  Jim  Lillagore 

■  An  equal  opportunity  employer  M/F 


PUBLIC  RELATIONS 


PRODUCTION 


SENIOR 

PUBLIC  RElAnONS 
PROFESSIONALS 

Domestic  &  International 

When  DATAPOINT  introduced  the  first  local  area 
network  (LAN)  seven  years  ago,  we  ignited  a  revolution  in 
business  communications  that  we  still  lead  today.  We 
have  more  LAN's  installed  than  all  of  our  major 
competitors  combined.  Our  technology  is  state-of-the-art 
and  our  market  position  is  out  in  front. 


Production  Operations 
Supervisor 

Computerized  Typesetting 
and  Editorial  Systems 

Due  to  expansion  Meredith  Corporation  seeks  qualified  indi¬ 
vidual  to  supervise  its  computerized  typesetting  processing 
staff.  Duties  will  include  scheduling  and  monitoring  work 
flow;  developing  systems  and  procedures,  and  maintaining 
production  control. 

The  successful  candidate  must  have  some  college  with  a 
minimum  five  years  supervisory  experience  of  production 
personnel  in  printing  or  publishing.  Must  have  excellent 
communications  skills  with  knowledge  of  electronic  pre¬ 
press  systems  and  editorial/design  functions. 

Location:  Des  Moines,  Iowa 
Send  resume  with  salary  history 
in  confidence  to:  Miss  Rock, 

Corporate  Placement  Supervisor 
Meredith  Corporation 
Locust  at  17th 
Box  200 

Des  Moines  lA  50336 

An  Equal  Opportunity  Employer  m/f/h/v 


Put  Our  Growth  Potential  Into  Your 
Careerl 


We  are  seeking  two  senior  level  public  relations 
specialists  with  either  domestic  or  international  computer 
industry  experience.  The  individuals  we  choose  will  be 
responsible  for  all  product  related  publicity,  while 
supervising  a  public  relations  staff.  You  should  have  a 
degree  in  Journalism  or  English;  previous  supervisory 
and  budgetary  responsibilities  and  7+  years  experience. 


Success  Breeds  Success! 


If  you  have  what  it  takes  to  make  a  mark  on  the  computer 
industry  with  DATAPOINT,  then  we  should  be  talking. 
Call  Nancy  Ragle  TOLL  FREE  at  1-800-531 -5570  or  send 
your  resume  with  salary  history  to:  Nancy  Ragle, 
Datapoint  Corporation,  9725  Datapoint  Dr.,  MS  G-05-291, 
San  Antonio,  Texas  78284.  We  are  an  equal  opportunity 
employer  m/f/h.  Principles  Only. 

D  Positions  are  in  Zone  6. 

DATAPOINT 

We  sparked  the  revolution. 


EDITOR  &  PUBLISHER  for  November  5,  1983 


HELP  WANTED 


PRODUCTION 


COMPOSING  MANAGER 
An  excellent  career  opportunity  for  a  re¬ 
sult  oriented  manager.  Offering  large 
chain  benefits  for  the  upwardly  mobile 
candidate  with  expertise  in  the  new  tech¬ 
nology.  Box  6525,  Editor  &  Publisher. 


OPERATIONS  MANAGER  FOR 
HARTE-HANKS  COMMUNICATIONS 
Manager  Printing  and  pre-press. 
Exciting  opportunity.  We're  looking  for  a 
hands-on,  career-minded  manager  to 
direct  our  press,  pasteup,  camera, 
stripping  and  platemaking  departments. 
We  are  a  rapidly  growing  company  and 
the  right  person  will  have  a  bright  future 
for  themselves.  Responsibilities  include 
scheduling,  hiring,  training,  quality  con¬ 
trol,  and  inventory  control  for  a  year 
round,  24  hour  a  day  web  operation.  This 
is  a  challenging  position  which  requires 
working  knowledge  of  the  entire  produc¬ 
tion  operation  gained  from  successful 
experience.  We  offer  a  generous  MBO 
plan,  medical  benefits,  life  insurance 
and  a  salary  based  on  your  experience. 
Send  resume  and  cover  letter,  including 
your  growth  and  compensation  history  to 
Harte-Hanks  Direct  Marketing/Miami,  cl 
0  Bill  Becker,  PO  Box  161900,  Miami 
FL  33116. 


PRESSROOM  MANAGER 
Dynamic,  growing  daily  newspaper  in 
Zone  6  with  30,000  circulation  needs 
pressroom  manager  with  at  least  5  years 
experience  in  pressroom  management. 
Daily  process  color  work  on  9  unit  Uiba- 
nite  with  pasters.  Heavy  commercial 
work  load.  Send  resume  and  salary  his¬ 
tory  to  Box  6524,  Editor  &  Publisher. 


PROGRESSIVE  WEEKLY  newspaper 
group  producing  over  500  tabloid  pages 
a  week  has  opening  for  a  well  organized, 
experienced,  hands-on  production  man¬ 
ager  who  is  completely  conversant  with 
all  phases  of  typesetting,  pasteup, 
camera  and  all  related  pre-press 
operations.  Must  supervise  staff  of 
bright,  talented  graphic  artists  who  need 
consistent  discipline  and  organization. 
Excellent  pay  and  benefit  package. 
Southern  California  location.  Send 
resume  to  Box  6534,  Editor  &  Publisher. 

_  SALES 


RETAIL  ADVERTISING  SALES 

"WE  ARE  PREPARED  TO 
PROMISE  EXCEPTIONAL 
EARNINGS  IN  THIS 
SHOWCASE  ENVIRONMENT" 

Exciting  original  concept  weekly  news¬ 
paper  now  charting  early  84  inaugural 
California  issue  seeks  field  qualified 
individual  with  proven  advertising  sales 
record,  skill  in  sales  presentation  and 
layout. 

Salary  open  and  negotiable.  Generous 
commission,  bonus  and  profit-sharing 
benefits.  Reply  with  full  particulars,  re¬ 
ferences  and  income  expectations  to: 

GEORGE  HOBSON 
PO  BOX  2656 
VANCOUVER,  B.C. 

CANADA,  V6B  3X4 

(Women  and  minority 
applicants  welcome). 


CIRCULATION  SALES 
Large  Florida  daily  is  seeking  an  aggres¬ 
sive,  innovative  individual  whose  pro¬ 
fessional  expertise  contribute  to  this  prp- 
gressive  organization's  ambitious  goals/ 
objectives.  Candidates  will  be  adept  in 
effective  newspaper  marketing  and  putt¬ 
ing  plans  into  action.  Excellent  benefits 
and  salary  commensurate  with 
experience/qualifications.  Send  resume 
to  Box  6446,  Editor  &  Publisher. 


HELP  WANTED 


_ SALES _ I 

CLASSI  FI  ED  SALES  M  AN  AGER  for  West  i 
Coast  75,000+  circulation  newspaper.  1 
Competitive,  growing  market  for  an] 
aggressive  manager.  Responsible  for 
real  estate  and  automotive  classified  ] 
sales  effort  and  major  accounts  asi 
assigned.  Candidate  must  be  strong  ini 
sales,  promotion,  staff  development  and  i 
ad  planning.  Full  benefit  package.  Write] 
in  confidence  to  Box  6515,  Editor  &! 
Publisher.  ' 


POSITIONS  WANTED 


!  ADMINISTRATIVE  ] 

I  AVAILABLE  JANUARY  15,  1984  j 
Experienced  executive,  former  pub- 
'  lisher,  with  excellent  references.  Shirt  ] 
sleeved  problem  solver  in  areas  of  I 
:  advertising,  editorial,  production.  Dail-  ' 
'  ies  75-250M.  Fee  or  salary.  Box  6526, 

I  Editor  &  Publisher.  ] 


CONTROLLER  OR  CFO  I 

!  Experienced  Metro  Controller.  Knows 
newspaper  business.  Can  turn  chaos  into  i 
j  order.  Box  6389,  Editor  &  Publisher.  ! 

NEWSPAPER  that  wants  toget  started  in  j 
commercial  sales,  or  improve  on  existing  j 
!  outside  sales.  I  have  a  very  good  sales  | 
and  press  background.  Box  6541,  Editor  I 
&  Publisher.  i 


_ CIRCULATION _ 

SEASONED  circulation  executive,  result  ! 
oriented,  college  graduate.  Proven  sue-  ] 
cesses  in  competitive  market,  union  and  , 
non  union.  Interested  in  position  with  | 
challenge  and  opportunity.  Box  6514,  i 
Editor  &  Publisher.  i 


! _ EDITORIAL _ I 

]  ARTICULATE,  aggressive,  accurate 
sports  copy  editor,  with  3‘/2  years  ; 
!  experience  on  medium-circulation  dail-  i 
ies  and  flair  for  page  design,  seeks  desk  i 
position  on  sports  staff  of  large  daily  i 
dedicated  to  quality  layout  and  editing.  I 
;  Box  6496,  Editor  &  Publisher. 


BIGSTEAL/PACKAGE  DEAL.  Talented 
couple  wants  out  of  big  time.  Seeking  ] 
^  smalltown  lifestyle.  HE:  forties,  20years  I 
i  senior  metro  daily  editor,  foreign  corre-  | 
j  spondent,  bureau  chief,  television  com-  ; 
I  mentator,  national  reputation.  SHE:  | 
'  thirties,  11  years  reporter,  copy  editor  i 
metro  daily;  television  reporter,  pro-  | 
j  ducer.  Serious  career  move  to  Zones  1  or  ] 
I  2,  Box  6548,  Editor  &  Publisher.  I 


I  CREATIVE  SPORTS  WRITER  with  three  : 

yearsexperience, whoondeadlinewrites  ] 
I  leads  with  a  flair,  seeks  pro  baseball  i 
beat.  Box  6506,  Editor  &  Publisher. 


DEAD-ENDED,  total-pro  editor.  Youth- 
j  fully  mature.  Enterprising.  Dynamic. 

I  Vigorous.  Can  add  sparkle,  credibility  to 
I  your  newspaper.  Box  6494,  Editor  & 
Publisher. 


:  TEAM-BUILDER,  innovator,  30-ish,  6  i 
years  in  management;  raised  standards,  \ 
morale,  productivity  of  15-reporter  | 
I  regional  staff  on  earnest  mid-size  daily;  ' 
I  seeks  own  newsroom:  Editor  or  Manag-  ' 
,  ing  Editor  post  with  20,000-40,000+  I 
daily  where  quality  matters.  Zones  , 
i  1,2,3.  Box  6474,  Editor  &  Publisher.  i 


,  TWO YEARSdailyandweeklyexperience 
!  in  education  and  government  reporting, 

,  features,  photography,  twist  fresh  angles  | 
in  story  telling  and  always  seek  to  put  an  j 
edge  on  the  mundane.  Prefer  mixing  i 
'  beat  work  with  fulfilling  research  j 
exercises.  I'm  looking  for  a  career  | 
I  position  with  a  small  or  medium  daily,  ! 
any  Zone  (though  partial  to  7  or  9).  1980  j 
J-grad.  Box  6563,  Editor  &  Publisher.  i 


POSITIONS  WANTED 


_ EDITORIAL _ ! 

DECEMBER  GRAD  with  3  years' 
experience  covering  Division  1  school's  i 
sports  on  daily  basis  for  major  southwest , 
paper.  Have  VDT,  layout  and  copy  desk  | 
background.  Will  relocate  to  any  Zone,  i 
Bill  Bradley.  C.U.  Box  6291,  Flagstaff  j 
AZ  86011.  ' 


ENTHUSIASTIC,  award-winning  sports  j 
editor,  with  three  years  of  daily  news¬ 
paper  experience,  seeks  position  on  a 
medium-large  daily.  Layoutand  features  : 
are  specialties.  Jeff  Kuehn;  (601)  798- 
4766  or  (601)  798-1203.  I 

EDITOR/WRITER  with  8  years! 
experience  in  daily  and  TMC  newspapers  j 
and  magazines  seeks  editorial  position  ' 
in  Zones  4, 6, 8, 9.  Write:  PO  Box  50602,  | 
Columbia  SC  29250. 


EXPERIENCED,  quality  journalist  now  in  | 
Ohio  looking  for  a  change  and  a  chal-  j 
lenge.  I've  done  it  All-reporting,  copy! 
editing,  editorial  page  editor.  Looking  for 
reporting  spot  on  medium  to  large  daily  , 
or  editor's  position  on  small  to  medium 
daily.  Prefer  Zones  1,2,5  or  7  but  will 
consider  any  offer.  Give  me  a  chance. ' 
You  won't  be  disappointed.  Call  (513)' 
399-3157. 

FEATURE/ENTERTAINMENT  WRITER; 
seeks  position  with  mid-sized  or  large  j 
daily.  Zones  1-4.  Experienced  in  news, . 
layout,  photography.  Versatile,  talented,  I 
ambitious.  Employed  on  Zone  4  paper, 
circulation  70,000.  Box  6486,  Editor  & 
Publisher. 

- 1 

FREE  LANCE  WRITER  with  BA  seeks 
entry  level  position  on  weekly,  bi  or  tri 
weekly.  Zone  9.  Box  6544,  Editor  &  Pub-  ^ 
lisher. 


I'D  LIKE  A  GOOD  JOB  AT  A  PAPER,  But 
pickings  have  started  to  taper,  I  work  | 
really  hard,  without  a  canard.  And  I  don't  I 
want  to  end  as  a  gaper.  (General  assign¬ 
ment  reporter  at  60,000-plus  Midwest  I 
PM  wants  to  relocate  to  California.)  Box 
6550,  Editor  &  Publisher. 


PLANNING  to  retire  or  semi-retire  and 
want  to  entrust  your  weekly  community 
paper  to  a  most  reliable  person?  I  am  the ' 
person  you  are  seeking.  Box  6513,  Edi-  ■ 
tor  &  Publisher. 

SPORTS  WRlTER/copy  editor  on  metro- ! 
politan  daily.  Box  6479,  Editor  &  Pub- ' 
lisher. 


SPORTSWRITER  seeks  position  with  | 
mid-size  daily.  Covered  preps  (weekly  ] 
sports  editor)  to  pros  (wire  service  &  dail- ; 
ies).  VDT  &  deadline  experience.  Zones 
2-4,  8-9.  Call  (301)  498-4340. 


POSITIONS  WANTED 


EDITORIAL 


VETERAN  newsman  seeks  responsible 
position,  preferably  in  Zone  7.  Award¬ 
winning  copy  editor  and  feature  writer. 
Wants  desk.  Box  6493,  Editor  &  Pub¬ 
lisher. 


YOUNG  WOMAN  with  degrees  (BA  Liter¬ 
ature,  MA  Art  History)  and  museum  and 
writing  experience  seeks  new 
employment.  Will  do  windows,  but 
would  prefer  writing  fine  arts  features  for 
a  New  York  based  newspaper  or 
magazine.  Contact:  Piera  F.  Paine,  395 
Riverside  Dr,  8C,  New  York  NY  10025. 


MARKETING 


MARKETING/Circulator — employed 
degreed  professional  specializing  in 
weekly  newspapers.  Fulfillment,  direct 
mail,  computerapplications,  audit  prep¬ 
aration.  Seeks  challenge  with  business 
or  consumer  publication  in  Zone  2.  Box 
6453,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOFINALIST 

National  Photographic  photofinalist 
seeking  employment  in  photography  or 
graphic  arts.  1  year  experience  in  sports 
photography.  Salary  is  secondary  to 
career  opportunity.  Relocate  anywhere. 
Will  pay  all  interview,  relocation  costs. 
Mike  Demski,  370  Ridgeway,  St.  Joseph 
Ml  49085;  (616)  983-0410  or  (616) 
983-1554,  leave  message. 


PHOTOJOURNAUSM 


VETERAN  photo-journalist, 
investigative  reporter,  editing,  layout; 
short  on  conversation,  long  on 
experience.  Clips  prove.  Prefer  overseas, 
consider  challenging  national  slot.  Top 
Metro  reference.  Available  for  interview. 
Box  6477,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER,  Experienced 
i  n  L e 1 1 e r p r e ss  ,  Offset  and 
FLEXOGRAPHIC  printing  of  News¬ 
papers;  (601)  681-6224. 


PRODUCTION— QUALITY  CONTROL, 
mailroom,  composing,  camera,  pre¬ 
press.  Very  stiong  press,  single-width 
double  offset  or  letterpress.  Box  6540, 
Editor  &  Publisher. 


YOUNG,  aggressive  production  mana¬ 
ger,  desires  more  responsibility  and  new 
challenges.  Experienced  in  all  phases  of 
production,  general  management,  and 
commercial  web  printing.  Box  6481, 
Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


Low  pay  imperils  newspapers 


By  Daniel  Jacobs 

Our  newspapers  are  at  risk. 

Five  similar  words  uttered  earlier 
this  year  stirred  the  nation  to  examine 
public  schools.  After  listening  to  the 
discussion  about  the  teaching  profes¬ 
sion,  it  seems  that  education  and  jour¬ 
nalism  are  in  the  same  boat. 

Education  may  be  ailing,  but  that  is 
largely  a  function  of  who  goes  into  the 
teaching  profession.  The  Dis¬ 
tinguished  Citizens  Task  Force  on 
Quality  Teaching  in  Connecticut  con¬ 
cluded  that  most  teachers  come  from 
the  bottom  third  of  their  classes. 

The  report  went  on  to  say:  “Conn¬ 
ecticut  must  send  a  clear  signal  to  its 
high-school  and  college  students 
indicating  that  teaching  is  a  viable 
profession,  with  salary  and  pro¬ 
fessional  rewards  comparable  to 
those  in  other  professions." 

What  about  journalists? 

No  one  talks  much  about  the  pro¬ 
fession,  but  average  salaries  put 
reporters  in  the  same  boat  as  teach¬ 
ers.  The  situation  suggests,  though  no 
conclusive  study  has  been  done,  that 
future  journalists  will  come  from  the 
lower  portions  of  their  graduating 
classes. 

In  a  1980  article,  Dick  Gray,  a  jour¬ 
nalism  professor  at  Indiana  University, 
wrote:  “The  newspaper  of  the  future, 
if  it  is  to  continue  as  a  viable  social 
institution,  will  require  the  best  brains 
and  the  most  creative  talent  our  na¬ 
tion’s  colleges  can  graduate — not 
leftovers." 

Gray  also  said:  “The  newspaper  of 
tomorrow  will  not  be  able  to  staff  its 
ranks  with  the  kind  of  talent  needed  if 
the  newspapers  of  today  do  not  take 
steps  to  correct  the  depressing  salary 
trends  that  are  creating  a  brain  drain 
for  newspapering  in  general." 

One  of  the  problems  in  journalism  is 
over  supply.  There  are  still  hundreds 
of  applicants  for  entry-level  job 
openings  that  barely  pay  more  than 
minimum  wage. 

Over  the  years  that  supply  created  a 
temptation  that  the  profession  could 
not  resist  to  underpay  reporters  and 
editors. 

The  journalism  profession  has  not 
yet  come  to  grips  with  the  result  of 
that  decision;  that  the  top  talent  in 
college  shies  away  from  journalism 
because  of  its  pay  scale.  And  some  of 
the  top  talent  that  enters  the  profes¬ 
sion  leaves  to  take  better-payingjobs. 


(Daniel  Jacobs  is  the  editorial  page 
editor  for  Greenwich  (Conn.)  Time.) 


Gray  noted  in  his  article  that  21 
journalism  majors  at  Indiana  Univer¬ 
sity  made  Phi  Beta  Kappa — a  national 
honor  society — but  only  five  went  to 
work  on  newspapers. 

One  of  the  issues  in  teaching  is 
merit  pay.  It  is  a  concept  many  news¬ 
papers,  as  private  companies,  have 
already  adopted.  But,  as  a  recent 
Hartford  Courant  editorial  sug¬ 
gested,  “Merit  pay,  by  definition,  is  a 
reward  for  superiority;  it  puts  nothing 
in  the  pockets  of  (those)  who  don’t 
qualify.’’ 


One  of  the  problems  in 
journalism  is  over  supply. 
There  are  still  hundreds 
of  applicants  for 
entry-level  job  openings 
that  barely  pay  more  than 
minimum  wage. 


The  arguments  for  merit  pay  as  a 
concept  are  generally  persuasive;  pay 
the  top  people  more  money,  the  aver¬ 
age  people  less,  and  eliminate  those 
who  are  not  competent.  But  is  it  a 
concept  whose  time  has  come  in  pro¬ 
fessions  that  have  below-average 
salaries? 

Will  paying  the  best  more  money  in 
a  profession  attract  quality  people  to 
the  profession  or  will  that  be  better 
accomplished  by  upgrading  the  entire 
field?  It  could  certainly  be  argued  that 
both  steps  should  be  taken. 

That  may  be  possible  in  education  if 
the  teaching  profession  receives  a 
commitment  from  the  public — the 
taxpayers.  But  print  journalists  are 
dependent  on  the  financial  status  of 
newspapers,  which  are  frequently  run 
on  a  shoestring. 

That  may  place  newspapers  in  a 
position  where  merit  pay  for  a  few  is 
possible,  but  upgrading  the  entire 
field  is  not.  It  is  a  decision  that  is 
usually  dictated  by  the  short  run  — 
necessary  perhaps  —  but  one  that 
could  eventually  be  costly. 

Does  the  top  talent  on  a  college 
campus  elect  to  study  medicine,  law 
or  business  because  of  the  top  salar¬ 
ies?  Or,  at  that  stage,  is  there  con¬ 
sideration  for  what  most  of  the  people 
in  a  profession  make  or  what  the  start¬ 
ing  salaries  are?  If  so,  newspapers 
may  find  themselves  in  a  difficult 
position  when  the  current  talent 
expires. 


In  a  recent  talk  with  teachers  in  his 
district.  Dr.  Ernest  B.  Fleishman,  su¬ 
perintendent  of  Greenwich  (Conn.) 
public  schools,  commented  that 
teachers  should  “use  a  little  mission¬ 
ary  zeal  in  encouraging  our  most  cap¬ 
able  students  to  enter  teaching — a 
most  notable  profession.” 

If  there  is  any  zeal  left  over,  teach¬ 
ers  could  also  put  in  a  good  word  for 
journalism.  That  profession  could 
also  use  some  of  our  most  capable 
students.  It,  too,  is  a  noble  profes¬ 
sion. 

SNA  members  reveal 
vacation  benefits 

Suburban  Newspapers  of  America 
recently  surveyed  its  members  to  find 
out  what  kinds  of  holidays  and  vaca¬ 
tion  benefits  they  give  employees. 

SNA  found  that  all  give  Christmas, 
New  Year’s,  Labor  Day  and 
Thanksgiving  as  paid  holidays,  and 
94.4%  of  respondents  give 
Independence  Day  off  with  pay. 
Eight-nine  percent  give  Memorial 
Day  off. 

One  SNA  member  recognizes 
August  26,  Women’s  Equality  Day, 
as  a  paid  holiday. 

SNA  sent  its  questionnaire  to  all  its 
members  in  August,  and  89  compan¬ 
ies,  about  45%  of  the  membership, 
responded. 

Over  half  the  respondents  give  two 
weeks  paid  vacation  to  employees 
working  more  than  one  year,  while 
42%  give  one  week  vacation  for  one 
year  of  employment. 

For  two  and  three  year  employees, 
two  weeks  paid  vacation  was  most 
common.  When  length  of  service 
reached  five  years,  the  majority  of  re¬ 
spondents  granted  three  weeks  vaca¬ 
tion. 

Four  weeks  vacation  was  offered 
by  27%  of  the  respondents  after  10 
years  of  service,  and  by  39.3%  of  the 
respondents  after  15  years. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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I  To  mark  a  century  of  service 
to  the  newspaper  industry. . . 

Editor  &  Publisher 

®THE  FOURTH  ESTATE 

proudly  announces  its 
100th  Anniversary 
Edition 


to  be  published  March  31, 1984 

Things  were  a  lot  different  a  hundred  years  ago.  Chester  A. 
Arthur  was  president  of  the  U.S.,  and  John  L.  Sullivan  was  the 
heavyweight  champ.  Ottmar  Mergenthaler’s  linecasting  machine 
was  the  latest  wrinkle.  Magazines  and  billboards  were  the  only 
media  competing  with  newspapers  for  advertising. 

You  will  be  able  to  trace  the  history  and  development  of  journal¬ 
ism  and  the  newspaper  business  for  the  past  century  —  decade  by 
decade  —  from  the  days  of  Henry  Grady,  William  Randolph 
Hearst,  Joseph  Pulitzer,  and  Adolph  Ochs,  right  up  to  the  giants 
of  the  present  era.  And  you’ll  be  reading  the  fascinating  chronol¬ 
ogy,  not  as  a  pedagogical  or  academic  treatise,  but  as  reported  as 
live  news  and  features  in  the  pages  of  EDITOR  &  PUBLISHER. 

This  issue  is  sure  to  take  its  place  among  the  great  collections  of 
journalism  memorabilia.  And  you’ll  enjoy  reading  it,  too. 

Your  advertisement  relating  your  achievements  and  presenting 
your  values  will  be  an  important  part  of  this  newspaper  chronicle 
that  will  be  read,  and  reread. 


E&P’s  100th  ANNIVERSARY  EDITION 

Published  MARCH  31, 1984 
Advertising  deadline — Feb.  1, 1984 
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The  Sun-Tattler 


Chuck  McCartney 
Entertainment 


Formerly  The  Hollywood  Sun-Tattler 


The  Sun-Tattler 


A  Scripps-Howard  Newspaper 
Hollywood,  Florida 


